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V NAMCO TO PURCHASE EDISON BROS. ENTERTAINMENT 


St. Louis, Mo.-based Edison Brothers Stores Inc. announced 
late last month that it had entered into a definitive purchase 
agreement with Namco Cybertainment Inc., a wholly owned sub- 
sidiary of Namco Ltd. of Tokyo, Japan, to sell the assets and select- 
ed stores of Edison Brothers Mall Entertainment and Horizon En- 
tertainment. 

The sale of Edison's entertainment divisions, which operate 
approximately 128 game rooms and larger entertainment cen- 
ters, is subject to approval by the U.S. Bankruptcy Court in Wilm- 
ington, Del. A hearing was scheduled for Jan. 30. 

"We are pleased with the agreement we have reached with 
Namco," said senior executive vice president Peter Edison. "The 
completion of the sale will allow us to focus our attention on our 
core footwear and apparel business and move forward with the 
company's other restructuring initiatives." 


V AMOA RESPONDS T0 NEW CIGARETTE REGULATIONS 

On Jan. 18, the Substance Abuse and Mental Health Service 
Administration released regulations that would give states, not 
the Food and Drug Administration (FDA) and federal govern- 
ment, the right to decide restrictions on cigarette sales to minors. 
Last fall the FDA issued a controversial proposal on the subject 
which called for a federal ban on cigarette sales through vending 
machines. 

AMOA representatives concurred with Senator Wendell Ford's 
(D-Ky.) assessment that SAMHSA's pending regulation is a more 
reasonable approach to the issue as it allows states to make dect- 
sions about the regulation of sales through vending machines. Cig- 
arette vending machines owners, who have a long history of sup- 
porting age restrictions for use of the machines, have been 
vehemently opposed to the proposed FDA regulations. 

AMOA adopted policy statements several years ago calling for 
restricting the use of cigarette vending machines to locations that 
require patrons to be over 18 years of age and/or where the ma- 
chines utilize lock-out devices. Legislation to this effect is already 
in place in many states and has proven effective. 


V WILLIAMS T0 ADDRESS HARD DRIVES 


Tom Cahill, technical services manager for Williams Electronic 
Games, will be presenting a technical discussion of hard drives in 
the technical section of Play Meter's March issue. Hard drives are 
quickly becoming standard issue in video games because of their 
capacity to store mass quantities of information. They require spe- 
cial care, however, because they are sensitive to rough handling 
and electrostatic discharge. Tom will discuss the handling, in- 
stalling, and transporting of hard drives in detail. 


V GRAND JURIES LOOK AT LA. POKER CASES 


While grand juries in New Orleans and Baton Rouge investi- 
gate an alleged scheme by truck stop owners to influence 
Louisiana legislators on a 1995 local option gaming vote, a num- 
ber of anti-gambling legislators and a new governor have taken 
office. A special session to offer voters a choice on all forms of 
gambling is on the way. 

Gov. Mike Foster's Commissioner of Administration Mark 
Drennen has told local media that the state can survive without 
video poker. On the other hand, Drennen said, the loss of river- 
boat gambling revenue could create budgetary problems. Reac- 
tion has been different at the local level, with a number of parish- 
es and municipalities expressing fear that the loss of video poker 
could create a revenue shortfall for those communities. Foster re- 
portedly intends to let voters cast one vote on all forms of gam- 
bling (land-based casino, riverboat gaming, and video poker), in- 
stead of separate votes on each. 
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v VIDEO POKER GETS A BOOST IN WISCONSIN 


The Wisconsin Joint Committee on Tax Exemptions last month 
declared that a proposal to legalize video poker in taverns would 
be "good public policy." The committee includes Gov. Tommy 
Thompson's Revenue Secretary Mark Bugher. 

The committee's vote is a major step for this recurring issue 
which must now be approved by the state Assembly's Special 
Gambling Oversight Committee. The proposed legislation must 
also go before the full Assembly and state Senate. And the rev- 
enue department has estimated that video poker could result in 
the loss of $21 million in state sales tax revenue because the 
games would be exempt. 

While Thompson has said he believes video poker is probably 
unconstitutional, the local press has said this current move could 
give the governor more leverage in renegotiating contracts with 
Wisconsin's Indian casinos. Wisconsin Attorney General Jim 
Doyle has also said that video poker is unconstitutional. Doyle, 
who has accused legislators of using the issue to raise campaign 
funds, said the only way video poker could be legalized is a con- 
stitutional referendum. A 1993 vote that prohibited the expan- 
sion of gambling passed two to one. 


V MERIT OFFERS NEW GAME SOFTWARE 


Merit Industries announces a free software update for all 
Megatouch II touch screen video games which will add the hot 
new card game 11-UP to the game menu. According to Dave 
Myers, Merit vice president of sales and marketing: "Operators 
have shown us a lot of support and loyalty during the past cou- 
ple of years. We wanted to show our appreciation by giving 
them something that would really make a difference on their 
route, and saw a free update for II-UP, a proven, high-earning 
game, as the best way for us to say thanks." Call Merit's sales 
department (800) 523-2760; ask for Kim or Markia. Give the 
serial number of one Megatouch II game and the company will 
send two free upgrade kits. 


V JUKEBOX LICENSE FEES RISE SLIGHTLY FOR ‘96 

The Jukebox License Office has released the jukebox license 
fees for 1996, which are 1.0280 percent higher than in 1995 
(adjustment based on the consumer price index). Fees are: first 
jukebox--$302; second through 10th--$57; 11th and above--$48. 
The revised rate schedule will be mailed to all jukebox operators 
who obtained agreements in 1995. The JLO is available to an- 
swer questions at (800) 955-5853 or (212) 581-0190. 


V YOU HEARD IT ON THE RADIO 


AAMA is about to launch a radio advertising campaign to be 
tested in the Minneapolis area March 1-31 as part of an overall 
program to promote the coin-op entertainment industry. The pro- 
gram is under the guidance of Industry Promotion Committee co- 
chairmen Marty Glazman of Williams Bally/Midway and Dick 
Shelton of Valley Recreation Products. 

During the radio campaign over 1,000 locations in the state 
will be promoting the Great Amusement Giveaway. The grand 
prize winner, drawn at random from entries at the locations, will 
receive a coin-op game (pinball, dart board, or pool table). Small 
first prizes will be awarded in each region. 


V SHOP ONLINE FOR COIN-OP EQUIPMENT 


Southcoast Amusement and Vending Exchange is the first and 
only Internet-based barter network devoted to the coin-op indus- 
try. Through the Internet, members worldwide may participate in 
bartering new, used, or obsolete inventory for goods and services 
throughout the United States. The program is available on the 'Net 
at http://adventurecom.com/SAVE or call (504) 482-2121. A 
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“Keep it simple!” That’s what we told our 7 A pop-up cover unfolds the pathway 
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validator easy cleaning and service. No more 


; screwdrivers and sore thumbs. 
The result is Amazing - a line of banknote 
validators so technically advanced yet so easy Amazing employs standard patented high- 
to operate that you'll wonder why no one voltage discharge protection circuitry No more 


ever thought of it before. getting zapped. 


CashCode’s® Amazing pOESYOURBILLACCEPTOR  Upstacker, downstacker and 
validators include both state-of- WORK LIKE THIS stackerless models are 
the-art magnetic recognition and available. And a two-color LED 
optic scanning. Does your machine offer | indicates the operational mode. Can a banknote 


double protection? validator be any more versatile? 


MN} 


The lockable removable cassette (LRC) 


guarantees optimal security No more 


A number of anti-cheating safeguards are 
* standard. No more freebies. 


cc : 55 
shrinkage. | 
5 For further information call your local 


The non-contact pathway with beltless distributor today or CashCode® toll free at: 


mechanisms insures the highest acceptance rate 


Tel: 1-800-584-2633 
Fax: 1-800-593-2633 
What could be simpler: 


of genuine bills. No more annoying jams or 


rejections. 


 JCashCode 


3-390 Edgeley Blvd. Concord, Ontario, Canada. L4K 3Z6 Tel: 1-905-669-CASH (2274) Fax: 1-905-669-CODE (2633) 
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Street operators, FEC owners, and arcade managers need all the 
tools they can get their hands on to survive in this ever-changing 
world. In the Computer Age that means software programs that 
track games, tickets, redemption stock, and customers. Sample 
comment from Bill Stone of Real Time Partner Network: “Savvy 
managers want more distilled information sooner.” 


“Whether you are starting a new business or have been in busi- 
ness since the turn of the century, tax knowledge is a sure way to 
beat the tax game,” says tax guru Irving Blackman. If you have 
hopes of a slam dunk in the match up of business owner vs. the 
IRS, read what Blackman has to say about estate taxes, entertain- 
ment deductions, private pension plans, and more. 


A little perplexed about e-mail, windows, and web sites? Wonder 
how and if they apply to your business? Management expert 
Channing Hayden makes sense of it all in a sometimes humorous 
and always informative column that takes a close look at the 
famed ‘Net, the biggest library in the world. For newcomers, he 
includes a “Technoramus’ Guide to Computer Terms.” 
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Antique Apparatus/Rock-Ola Mfg. Co. 
debuts the Convertible Rocket, a jukebox 
that can be either a floor model or a wall 
unit. Like the first Rocket (Model 1432) of 
1950 it is a unique design. Proudly show- 
ing off their latest handiwork, (l-r): Frank 
Shultz, Glenn Streeter, and Jim Sullivan. 
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Tony's Palace Features New Slots! |\h\l| 


Investigate the slots and 


discover real casino-like fun ;eeeaaeeee. 
and rewards including mega- “=a 


points, mysterious clues, 
sleuthing equipment and 
a chance to capture the 
murderer. The luckiest 
will win Jackpot, extra ball 
or multi-ball. Hit any pair on 





the slot machine to start Ce - 
the Second Chance round. Check out the new Slot Machine at ‘Toy’ s Palace 


WHODUNNIT? 


Bally embroiled in murder mystery, 
four suspects being questioned. 


WILLIAMSTOWN, NY - A mysterious 
murder took place late Friday evening at 
Tony’s Palace, the nation’s premier casino. 
Ace investigator Nick Spade is on the case 
which has shocked this gambling 
metropolis. Police are rounding up 


the usual suspects. | ad | time 


“Several people seen at the casino 


around the time of the murder are {0 discover 
wanted for questioning,” said Police +1 98 
Commander Joe Dillon. WHO dunnit. 





WHO dunnit” Answers Earnings Mystery - Detective Nick Spade 


Detective Spade says he has information 
which could lead him to the murderer. 
Explaining that time is of the essence, 
Spade said, “If I could only hit a pair 
on the slot, I could get a Second Chance.” 


WHO dunnit Is The Answer 


Nick Spade pointed out that this 1s 
no ordinary pinball game. Beyond the 
casino features, there’s still the challenge 
to solve a murder mystery. 


Your Key To Finding Pinball Profits 
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“WHO dunnit is an engaging mystery 
to solve,” Spade added. “You need to combine 
clues you discover with background 
information on each of the four suspects 
to close the case.” 


3401 N. California Ave. * Chicago, IL 60618 
(312) 961-1000 * Fax (312) 961-1060 


©1995 Midway Manufacturing Company 
Manufacturers of Bally/ Midway Amusement Games. All rights reserved. 








Equipment Poll 


VIDEO & PINBALL COMBINED 


MO. ON 
CHART 





Sea owrehN 


GAME 


Daytona USA (Sega) 
Cruis’n USA (Midway) 
Alpine Racer (Namco) 
Area 51 (TWi) 

Tekken 2 (Namco) 
Megatouch (Merit) 

Virtua Cop 2 (Sega) 

MK3 Ultimate (Midway) 
Theatre of Magic (Bally) 
Killer Instinct (Midway) 
Open Ice (Midway) 
Fighting Vipers (Sega) 
Virtua Fighter 2 (Sega) 
Virtua Cop (Sega) 

Mortal Kombat 3 (Midway) 
Bust-A-Move Again (Taito) 


. Marvel Super Heroes (Capcom) 
. Suzuka 8 Hours 2 (Namco) 
. The Addams Family (Bally) 
. Sega Rally (Sega) 

. Apollo 13 (Sega) 

. Indianapolis 500 (Bally) 

. Star Trek: TNG (Williams) 
. Golden Tee 3D Golf (Incredible Technologies) 
. Tournament Solitaire (Dynamo) 

. Solitaire Challenge (Dynamo) 
. Cyber Cycles (Namco) 

. Viper Phase 1 (Fabtek) 

. Tekken (Namco) 

. Johnny Mnemonic (Williams) 
. Pinball Magic (Capcom) 

. Suzuka 8 Hours (Namco) 

. Road Show (Williams) 

. COPS (TW) 

. Lucky & Wild (Namco) 

. Jack-Bot (Williams) 

. Bust-A-Move (Taito) 

. X-Men (Capcom) 

. Virtua Racing (Sega) 

. Big Hurt (Premier) 

. No Fear (Williams) 

. World Cup Soccer (Bally) 

. Samurai Shodown III (SNK) 
. Ridge Racer 2 (Namco) 

. Stargate (Premier) 

. Outrunners (Sega) 

. Lethal Enforcers II (Konami) 
. Raiden II (Fabtek) 

. T-MEK (TW) 

. Gals Panic II (Kaneko) 

. Super Sidekicks 3 (SNK) 

. Rescue 911 (Premier) 

. The Shadow (Williams) 

. Twilight Zone (Bally) 

. Virtua Fighter (Sega) 

. Aero Fighters 2 (McO’River) 
. Lethal Enforcers (Konami) 

. Fast Draw (American Laser) 

. Indiana Jones (Williams) 

. Virtua Fighter Remix (Sega) 
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VIDEO DEDICATED 


. Daytona USA (Sega) 

. Cruis’n USA (Midway) 
. Alpine Racer (Namco) 
. Area 51 (TWi) 


Virtua Cop 2 (Sega) 


. Killer Instinct (Midway) 


Virtua Fighter 2 (Sega) 


. Virtua Cop (Sega) 

. Suzuka 8 Hours 2 (Namco) 

. Sega Rally (Sega) 

. Solitaire Challenge (Dynamo) 
. Cyber Cycles (Namco) 

. Suzuka 8 Hours (Namco) 

. COPS (TW) 

. Lucky & Wild (Namco) 


POINT 
VALUE 





LONGEVITY 
UES 





OMYVRHTAWND 


. Tekken 2 (Namco) 

. Megatouch (Merit) 

. MK3 Ultimate (Midwqy) 
. Open Ice (Midway) 


Fighting Vipers (Sega) 
Mortal Kombat 3 (Midway) 
Bust-A-Move Again (Taito) 


Marvel Super Heroes (Capcom) 

. Golden Tee 3D Golf (Incredible Tech.) 
Tournament Solitaire (Dynamo) 

. Viper Phase 1 (Fabtek) 

. Tekken (Namco) 

. Bust-A-Move (Taito) 

. X-Men (Capcom) 

. Samurai Shodown III (SNK) 
. Raiden II (Fabtek) 

. Gals Panic II (Kaneko) 

. Super Sidekicks 3 (SNK) 

. Aero Fighters 2 (McO’River) 
. Lethal Enforcers (Konami) 

. Virtua Fighter Remix (Sega) 
. WWE Wrestlemania (Midway) 
. Raiden DX (Fabtek) 

. Samurai Shodown II (SNK) 
. Street Fighter Alpha (Capcom) 


ES 


. Theatre of Magic (Bally) 


The Addams Family (Bally) 


. Apollo 13 (Sega) 

. Indianapolis 500 (Bally) 

. Star Trek: TNG (Williams) 
. Johnny Mnemonic (Williams) 
. Pinball Magic (Capcom) 

. Road Show (Williams) 

. Jack-Bot (Williams) 

. Big Hurt (Premier) 

. No Fear (Williams) 

. World Cup Soccer (Bally) 
. Stargate (Premier) 

. Rescue 911 (Premier) 

. The Shadow (Williams) 
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Industry’s worst salesman 
breaks all time low. 


You’d think not making a sale all year long is about ‘I was goaded into it ... by an operator who claimed he 
as low as a guy could go. could find any problem in our competitor’s jukebox in 
under 5 minutes.” 





But Keith White — our Training Manager who holds 


NSM jukebox service schools throughout the country — Turns out that Keith’s attempt to make a strong sales 
just plummeted his sales record to a new low. And all statement and convert a competitive jukebox operator — 
because of a single statement. something he’s vowed to leave to our real salesmen after 
this — backfired. We don’t doubt the operator could find 
“If I can’t find where the problem is in an most any problem in our competitor’s jukebox in under 
NSM jukebox in under 2 minutes, I’Il eat it.’’ 5 minutes. After all, and we don’t mean to be unkind to 


our competition, Keith’s opponent has been working on 
basically the same system for nearly 30 years. Our major 
competitor’s system — really, most all of our competi- 
tors’ systems — were originally designed to handle 
45RPM’s, now they handle CDs. 


Keith is good. No question of it. And our HyperBeam™ 
CD system is about the easiest there is to troubleshoot 

and fix. No question of that either. But, still, one should 
watch his words a little closer. Our jukeboxes may be a 
lot of things but nutritious isn’t one of them. 

























**2 minutes goes by pretty quick.” And that’s the real point. 


Our now ultra high performance HyperBeam 
system -- engineered from the ground up just 
for digital sound reproduction -- may look 
different from what you’re used to. But it’s 
much easier to service. And if you’ll attend 

one of Keith’s training schools in your area, 

he’ll show you just how much easier. He’ll 

_ also show you how our component- 
M, based HyperBeam system is 
> designed to accomodate most 

anything rapidly advancing 

digital technology will 
likely bring along. 


Too quick, we’re sorry to report. Keith didn’t 
find the problem. There were reasons he didn’t, 
not the least of which being that he was set up. 
But Keith, man of his word that he is, 
explained... 


‘““By ‘eat it’ I meant I'll take the 
jukebox back ... you know, like 
you make a mistake so you 
have to eat it.” 


Sounded a little lame to us, 
too, but Keith did ‘eat it’, 
so to speak, by taking the 
3-year old NSM CD 
jukebox back and 
replacing it with a 
new one. In that 
Keith has never 
sold a jukebox— 
and that taking one 
back is, therefore, 
one sale less than 
zero—he broke 

his own record. 


Best of all, Keith won’t 
try to sell you a thing. 






: #3 Fi j 
» . And, most likely, 


If I cant * » . he won’t bet you 
find the pr oblem | on anything : 
in under 9 minutes J am either. 

I'll eat it! ™’ 


. he — 
MI ~~ an te ; ; ; 
; e ~To ma@ out when Keith will be holding 
| atraining school in your area, call 
your nearest NSM Distributor. 


NSM M.U.S.!.C. 


NSM-America 

1158 Tower Lane 

Bensenville, IL 60106 

Phone: (708) 860-5100 FAX: 5144 
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™HyperBeam is a trademark of NSM - Bingen, Germany ¢ Bensenville, Illinois © Copyright 1995, NSM - Bingen, Germany ¢ Bensenville, Illinois 





Equipment Poll 


REDEMPTION 


WDNR 


OWN 
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ALLEY BOWLERS 
Striker 

Skee-Ball 

Skee-Ball Lightning 
Smartball 

Alley Cats 


SPORTS GAMES 
Hoop It Up 

Shoot to Win! 

Full Court Frenzy 
Around the World 
Full Court Fever 
UB-QB Football 
Razzle Dazzle 
Two Minute Drill 
Hoop Shot 
Slugfest 

Rage in the Cage 
Arm Champs 


COIN PUSHERS 


. Jungle Jive 

. Rock ‘n Roll/Dyno Valley 
. Klondike/Gold Coast 

. Wedges/Ledges 


CRANES 


. Snack Attacker/Challenger 
. Candy Shop 


Rainbow 
Clean Sweep 
Jumbo Crane 
Candy Crane 
Skill Crane 


. Watch Box/Gift Box 
. Big Choice 

. Candy Man 

. Classic Watch Crane 
. Hollywood Crane 

. Action Claw 


CHILDREN’S GAMES 


. 1/2 Pint Frenzy 

. Smart Toss Em 

. Awesome Toss Em 
. Lil Dump the Ump 
. Shoot to Win! Jr. 

. Froggy Jr. 

. Hightops 

. Godzilla Wars Jr. 

. Toss Em 

. Skee Toss B.C. 

. Jr. All-American 

. Bozo Basketball 

. The Flintstones 

. Barnyard Babies 

. Super Mario Mushroom 


MFG. 


(Design Plus) 
(Skee-Ball) 
(Skee-Ball) 
(Smart) 
(Jaleco) 


(Skee-Ball) 
(Doyle) 

(Taito) 

(Doyle) 
(Williams) 

(Fun Merchants) 
(Jaleco) 


(Coastal) 

(Fun Merchants) 
(Fun Merchants) 
(Fun Merchants) 


(AGE) 
(Grayhound) 
(Rainbow) 
(Smart) 
(Grayhound) 
(Smart) 
(Grayhound) 
(Fun Merchants) 
(Fun Merchants) 
(Fun Merchants) 
(Smart) 
(Maxwell) 

(Fun Merchants) 


(ICE) 
(Smart) 
(Lazer-Tron) 
(Doyle) 
(Smart) 
(CCI) 
(Skee-Ball) 
(Namco) 
(UETD) 
(Skee-Ball) 
(UETD) 
(Design Plus) 
(ICE) 
(Skee-Ball) 
(Premier) 


ee eh 


OMNIBDIRWN 


REDEMPTION 


ROLL DOWNS 
Spin to Win 


. Jungle Rama 
. Roll Down 


Dino Roll 


. Clown Rolldown 


Spin-A-21 
Quackers 


COIN DROP GAMES 
Super Wheel ‘M In 
Wheel ‘M In 

Smokin’ ‘Token 


. Rock-N-Bowl 


The Mask 
Aftershock 


. Home Run Hitter 

. Coin Circus 

. Roll for Gold 

. Screamin’ Slopes 

. Pirate’s Gold 

. Super Bank-It 

. Addams Family Values 
. Super Rock-N-Bowl 


NOVELTY 


. Dinoworld 
. Cyclone 


Dinoscore 
Buddy Bear 
Ribbit Racin 
Swamp Stomp 
Killer T-Rex 


. Flingshot 

. Flip-N-Win 

. Spider Stompin 

. Circus Hi-Rise 

. Feed Big Bertha 
. Big Mouth 

. Robo-Bop 

. Dump the Ump 

. Pop-A-Tac-Toe 

. Wacky Gator 

. Knock Down 

. Pop-A-Ball 

. Sidewinder 

. Cracky Crab 

. Hop-A-Tic-Tac-Toe 
. Whac-A-Mole 

. Ring Toss 

. Hungry Hungry Hippos 
. Cosmo Gang 

. Pogger 
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(Lazer-Tron) 7.00 
(Lazer-Tron) 7.00 
(Bay Tek) 6.75 
(Seidel) 6.67 
(Bay Tek) G.57 
(Lazer-Tron) 6.17 
(Seidel) 5.50) 
(Bromley) 8.00 
(Bromley) 7.90 
(Seidel) 7.83 
(Bromley) 6.96 
(Data East) 6.80 
(Lazer-Tron) 6.67 
(CCI) 6.46 
(American Sammy) 6.00 
(Benchmark) 6.00 
(Midway) 6.00 
(Lazer-Tron) 5.67 
(Lazer-Tron) 5.44 
(Midway) 5.43 
(Bromley) 5.00 
(Planet Earth) 9.00 
(ICE) 8.85 
(Planet Earth) 7.83 
(Smart) 7.60 
(Lazer-Tron) 7.43 
(Lazer-Tron) 7.40 
(Smart) 1.25 
(Planet Earth) 7.00 
(Planet Earth) 6.44 
(Jaleco) 6.25 
(Skee-Ball) 6.25 
(Smart) 6.23 
(Meltec) 6.14 
(Coastal) 6.14 
(Doyle) 6.13 
(Coastal) 6.00 
(Data East) 5.97 
(Meltec) 5.90 
(Coastal) 5.81 
(Bob’s Space Racers) 5.67 
(Namco) 5.54 
(Data East) 5.44 
(Bob’s Space Racers) 5.33 
(Lazer-Tron) 5.20 
(ICE) am a 
(Data East) 5.00 
(Lazer-Tron) 5.00 


Results are based on monthly Equipment Poll ballot returns. Point Value: average of ballot ratings on a scale of 1-10. Longevity Points: 


determined by standings in Video & Pinball combined column (#1 game receives 60 points, #2 game receives 59 points, etc.) 
*Indicates new or reappearing games. 
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Frolic in the high jinx of our two heroes, Jack™ 
and Kurt™ in this new comical coin roll adventure. 
Players of all ages will burst out 
in laughter as coins fly through the air and plop into 
the motorized potty. Experience the flush of tickets 

as players vie to collect all the letters of the 
J-a-C-k-p-o-t for big payouts. Catch a whiff of the 
sweet smell.of.success.with.Cul The Cheese! 








© Utilizes the Sega Pinball Hardware System. 


© Player controlled shaker motor. 


© Operator Adjustable Progressive 
Jackpot Feature. 
J-A-€-K-E-0-T 


e Large Dot Matrix Display. 


e Operator Adjustable BSMT Sound. 


e Accessible PCB's 


e Sega Pinball Technical Service and 
Parts support. 


© Over sized ticket magazine means fewer 
irips between restocking. 






990 Janice Avenue 
Melrose Park, IL 60160 
708/345-7700 
708/345-7718 Fax 


996 Sega Pinball, Inc. All Rights Reserved. 
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Incredible Technologies 


unveils tournament system 


While a snow blanket across many sections of the 
country made travel difficult, distributors from around 
the nation came to the Chicago suburbs last month to 
talk about golf. 

To be more specific, they came to talk about Incredible 
Technologies’ Peter Jacobsen’s Golden Tee 3D Golf and the 
company’s International Tournament System (ITS) which 
will be used to link the golf games all around the country. 

Part of the enticement for the distributors will be a per- 
centage of the collections from tournaments. “Why are we 
doing this?” asked Bill 
Cravens of Bulldog 
Amusements, which 
is representing the 
company and its tour- 
nament system. “Are 
we generous? No, we 
need you. It will not 
work without you.” 

Cravens explained 
that the added work 
on the part of the 
distributors in terms 
of explaining and 
supporting the tour- 
nament system right- 
fully entitles them to 
share in the rewards. 

ITS can support 
32 different tournaments on different types of games 
across as many as 100,000 machines, and everything from 
video games to pinball and darts can be part of the on-line 
tournaments. Up to 32 different machines can be serially 
linked to a single phone line that serves as the connection 
to ITS Central. 

All tournament data is transferred to the ITS computer 
through a normal telephone line each night where it is gath- 
ered and interpreted. Game machines are then updated with 
new leader boards on the international and local levels as well 
as prize on information. 

“People like to see their name in lights,” said IT’s Mike 
Hanson. “And there is not a lot more the operator has to do 
other than hook up the phone line.” 

Nevertheless, IT was quick to stress a number of func- 
tions the system did not provide including head-to-head, 
real-time competition, handicapping, or marketing informa- 
tion from players. 

The tournament system, which is scheduled to be imple- 
mented in April, will be conducted on special dedicated 
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derson, Elaine Dutton, Richard Ditton, Larry Hodgson, and Scott Morrison. 


units of the golf game which feature a scrolling marquee 
sign on top of the cabinet and a bill acceptor. Each tourna- 
ment play will cost $5, half of which goes back to IT for 
tournament fees and the distributor’s share. This money 
will be put in a special account which can be swept by IT. A 
regular game of 18-hole play costs $2.50. 

Cravens said the game has to be conducted on iden- 
tical dedicated units to keep the playing field level from 
location to location. “We have to have credibility it 
works the way we Say it does,” he said. 

Tournament fees 
cover the national 
prize fund, as well as 
local prize funds for 
the best competitor 
in each location, spe- 
cial and instant 
prizes, promotional 
materials, communi- 
cation and account- 
ing services, prize 
distribution, special 
tournament playoffs, 
continuing system 
design and improve- 
ment, and adminis- 
trative fees and ex- 
penses. 


A SUCCESSFUL TEST 


Much of the predicted success of ITS is based on results 
from a test conducted on 24 machines in taverns around 
the Chicago area Nov. 23-Dec. 17. 

Here’s a look at the figures released by IT. ‘Total gross in- 
come exceeded $2,000 on the best machine and net in- 
come reached just over $1,500. The average income for 
the three-and-a-half week period was $891 per machine; 
weekly net income was $191 per machine. 

Tournament plays totalled 345 on the best machine 
with the lowest machine recording only 26; the average 
was 89 tournament plays per game. The total operator/lo- 
cation split was $757 each with an average of $335 each 
per game. Weekly splits average $96 each per game. 

IT’s Elaine Ditton said the tournament games generate 
revenue rather than raiding the cash boxes of other attrac- 
tions within the location. “When we put it on test it brought 
more money into the location,” she said. 

Frank Gumma Jr. of America Vending Sales, who helped 
put on the test, said that in some locations there was such 
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From left: Ron Bolger of American Vending Sales, Rick Kirby of New Eng- 
land Coin-Op, and Frank Gumma Jr. of American Vending Sales. 


excitement that players stacked money on the cabinets in 
much they same way they reserve pool tables. Locations ac- 
tually bought regular golf games in order to give players a 
chance to practice while waiting. 

“The players in these locations 
are asking when the next tourna- 
ment starts,” Gumma said. “All 
24 of these games were not in 
operation all three and a half 
weeks. Next tournament [| think 
the numbers will go up.” 

For tournament play all com- 
petitors played the same course 
including pin placements, 
weather conditions, difficulty 
settings, and IT says its initial of- 
fering of 250 units will have 
three courses designed exclu- 
sively for tournaments. The reg- 
ular game features three cours- 
es, one of which was used for the tournament test. 

“We have to keep newness and freshness; that’s a 
challenge,” noted Ditton. “If the players have Golden 
Tee skills, that will help.” 


SECURITY AND LEGALITY 


Several matters of security and law were aslo ad- 
dressed at the ITS school, including the fact that any ir- 
regularities can be detected by the system. 

“Any monkey business and we can shut off the tourna- 
ment function from the central location,” said Cravens. The 
tournament games can still be used for regulation play 
even when the tournament function is disabled. 

Bad boards can also be replaced and tournament data 
restored either at IT or in the field via modem. ITS will bill 
only for games played or turned off on purpose. There will 
be no charge for game failure due to bad data or power 
loss. 

Winners will also be prohibited from claiming another 
prize for the next 90 days; tournaments are expected to 
run just about every three weeks. “We didn’t want ringers,” 


Coin. 
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Bill Cravens of Bulldog Amusements and Ron Gold of Cleveland 
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said IT’s Scott Morrison. “It was a way to keep everyone in- 
terested and the money spread around.” 

The one issue that gave distributors the most pause was 
cash payouts for tournament winners. However, IT's Han- 
son, who is an attorney as well as a programmer, said he 
did not expect many serious problems. 

“There is no gambling statute I know of that does 
not make an exception for games of skill,” he said. 
“Guess what, no card games. We are only going to be 
doing games of skill for the tournament system.” 

According to Hanson, the biggest potential problem is 
states that have laws regarding cash payouts and the collec- 
tion of tournament fees. “There may be some jurisdictions 
where we may have a problem,” he said. “If we have a 
problem in a state, we are not going to sell or operate tour- 
naments in that state.” 

But he added that from the company’s perspective the 
fee is paid strictly to participate in a game of skill. “That is 
what we feel we are doing with our tournament system,” 
Hanson said. 

Added Cravens: “For the most 
part we view these as regular 
video games that are just going 
to make more money.” 

IT intends to ship the first 250 
of the tournament units in April, 
and following that continue to re- 
lease more games on a continu- 
ing basis. In the future, other 
games, possibly even from other 
manufacturers, will be available 
on the system. 

“In our immediate future, we’re 
going to run several more tests in 
the Chicago area,” said Ditton. 

Distributors in attendance ex- 
pressed enthusiasm about the potential ITS holds for 
the coin-op business. “This is part of the change that has 
to envelop the industry or say goodbye industry,” con- 
cluded Cleveland Coin’s Ron Gold. A 








Frank Ballouz, Dave Patterson of SunBelt Amusement and Vending 
Sales, and John Gatens of Southgate Amusement and Vending. 
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FABTEK, INC. 

8434 154th Avenue N.E. 
Redmond, WA 98052 
Tel: 206-881-0900 

Fax: 206-881-6503 





©1995 Fabtek, Inc. Licensed to 
Fabtek by Seibu Kaihatsu Inc. 
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Fabtek previews 
new video Kit 


Amid a flurry of industry presentations and more than a 
few snowflakes in the Chicagoland area last month, Fabtek 
presented its newest offering, Battle Balls, which the com- 
pany says should bring a whole new group of players back 
into the arena. 

The game, which challenges players to connect four 
balls of the same color as they stack on top of one another, 
features two competitive modes: player vs. player and play- 
er vs. the game’s computer. 

Battle Balls was developed by Seibu Kaihatsu, the maker 
of Raiden, Raiden IT, and Raiden DX. The game will be sold 
as a full kit with an AB board system so it will be convert- 
ible in the future. 

“There’s been a whole cross section of people who 
played it,” said the company’s Steve Ward. “Women really 
liked it because of the puzzle activity. It’s predominantly a 
single player game for the first four to six weeks and then 
you see that competition start up.” 

Four balls of the same color can be connected horizon- 
tally, vertically, or at angles. The ultimate goal for players is 
to create a chain reaction where waves of balls connect and 
drop off the screen. 

Each time a player connects four balls of the same color 
the game also sends a blocker ball to their opponent’s side 
of the screen, be it another competitor or the machine. ‘To 
remove a blocker ball players must connect four balls of 
that ball’s same color and situate them next to the blocker. 

“It’s a very addictive game, and our tests have shown 
that earnings are not effected by the fluctuations of a loca- 
tion or arcade,” Ward added. 

Battle Balls was scheduled to ship late last month. A 








Showing off Battle Balls, are (|-r): Steve Ward of Fabtek, Jeanne Petit Bal- 
louz of Fabtek, and Frank Gumma Jr. of American Vending Sales. 
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Namco celebrates 
che SUCCESS 








From left: Frank Cosentino and Kevin Hayes of Namco, John Blouin of 
James Industries, and David Swafford of Namco. 


With 1995 coming in as the company’s most profitable 
year since 1983 when Pac Man was released, the Namco 
Corp. had plenty of reason to celebrate, and they did so in 
high style presenting their three newest games to distribu- 
tors at the Carlucci restaurant in Rosemont, IIl., last month. 

The three new products were the gun game Time Crisis 
with an innovative pedal feature that takes game play one 
step further into the future; the fighting kit Soul Edge; and 
Dirt Dash, a one-player driver. 

Distributor response to the new games, which are sched- 
uled for release later this month, was enthusiastic. 

Time Crisis is a one-player upright game available in a 
50” deluxe cabinet or a smaller 27” cabinet. The game’s 
special pedal feature allows players to duck or crouch be- 
hind various objects. This allows the player to switch from 
a defensive to an offensive position. 

Dirt Dash offers players a choice of three different vehi- 
cles including a sports car, a 4x4 super truck, and an on/off 
road dirt buggy. Each vehicle reacts differently to the way 
it corners, climbs, and the damage it obtains. 

Players are also presented with the choice of three diffi- 
culty levels and faced with three levels of damage to the ve- 
hicles. Each of the five courses contains obstacles related to 
that type of course. High banked corners challenge even 
the most experienced drivers, and several hidden shortcuts 
keep the players on the lookout. Players continue the race 
to a certain point by reaching the check points in the time 
allowed. 

The company’s third game, Soul Edge, takes place in the 
middle of a 15th century chaotic world. Clans from every 
region are seeking power, and much of the action centers 
around a legendary sword. Fierce competitors from all over 
the world arm themselves with their favorite bladed 
weapons and engage in grueling combat. 

Each character in this one- and two-player fighting ad- 
venture has a unique look and exceptional fighting style, 
and the game’s polygon graphics simulate the lighting ef- 
fects of dusk to dawn, and even the bleakness of night. Soul 
Edge will be available in Namco’s standard 27” cabinet and 
shortly thereafter as a kit. A 
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Green Coin Machine Distributing, Inc. 
2961 Drywall Drive * Myrtle Beach, South Carolina 29577 ¢ (800) 232-6467 





Beyond the Playtield 


SMI and the Phoenix Suns benefit youth group: Peoria, Ariz.- 
based SMI recently donated a customized Gum Pumper gumball 
machine for an auction to benefit Young Life, a christian ministry to 
young people that is supported by contributions. The gumball ven- 
dor bore the color, logo, and autographs of the NBA’s Phoenix 
Suns owner Jerry Colangelo (a longtime supporter of Youth Life) 

and retired players Alvin Adams, Conny Hawkins, and Dick Van 
Arsdale. The one-of-a-kind gaspump-style gumball machine was 
filled with 2,200 hand-sorted orange, white, and purple gumballs. 

In addition to the Gum Pumper, other auctioned items included 

Suns season tickets for two with travel and accommodations for 

a road trip; a seat on the bench at a Suns game; and basketball 

shoes signed by Charles Barkley, Jerry Colangelo, and other 

members of the Phoenix Suns organization. 

SMI is currently in the process of acquiring licenses from the 
NBA, NFL, NHL, and Major League baseball authorizing the 
sale of the Gum Pumper in team colors and logos. Before 
launching the unit, the company’s founders were successful 
vending operators. For more details on the gumball vendor, or 


distributor referral, contact SMI, (602) 968-3128; fax (602) 
486-0806. A 
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REDEMPTION 


TICKETS! 


° FASTEST SERVICE 
¢ MOST COMPETITIVE PRICES 
¢ HIGH VOLUME DISCOUNTS 
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“4 1626 Delaware Avenue 


2 Des Moines, lowa 50317 USA 


(515) 265-9900 1-800-553-2442 
Fax (515) 265-3148 





From the Editor 





Valerie Cognevich 
Editor 
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remember so vividly when David 
Duke, former high priest of the Ku 
Klux Klan and Nazi sympathizer, was 
running for governor of Louisiana. 
He was pitted against a former gov- 
ernor who had the reputation of be- 
ing, how shall we say it, rather politi- 
cally incorrect and perhaps a bit 
dishonest. But even a crook seemed 
better than someone like Duke. 
Bumper stickers of 
the day read “Vote 
for the Crook, It’s Im- 
portant.” Everyone 
talked of who they 
were voting against 
that election, not 
who they wanted in 
the governor's man- 
sion. 

Traveling during 
that time always 
brought discussions 
of “What the hell is 
going on in_ that 
state?” Who wouldn't 
question a state that 
gets itself into such a 
pickle? 

Well, our state has once again 
been the topic de jour in papers all 
over the country. We were so proud 
of the fact that video poker was 
deemed legal, and we envisioned liv- 
ing happily ever after. 

Wrong! 

And it did go terribly wrong. It 
was a sort of free-for-all in the begin- 
ning when everyone wanted in on 
the action. Investors and entrepre- 
neurs from all over found legal loop- 
holes to add their knives as we cut 
the cake. Investigations, accusations, 
and reports of foul play dominated 
headlines—all over! We would often 
get faxed news clippings from other 
states. 

As if that wasn’t bad enough, now 
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Taking the good with the 
bad one day ata time 








the largest-casino-in-the-world plans 
are down the tubes. In their haste to 
begin reaping the profits of gambling 
in New Orleans, our illustrious state 
officials hailed plans to open a tem- 
porary casino to cater to gamblers 
until the permanent one could be 
built. Visions of big bucks dancing in 
their heads prompted them to make 
really bad decisions. Like opening 
the temporary casino in one of the 
worst parts of town. The bullet-proof 
guard towers lent little to the atmos- 
phere. 

During AMOA and IAAPA, both 
held in New Orleans, we were forced 
to face some ugly truths. I remember 
walking with an industry friend past 
the eyesore that was to one day be- 
come the permanent casino. He just 
stopped and gazed at the towering 
hulk and asked if I really thought it 
was going to be positive for the city. I 
followed his gaze and knew that the 
city was losing its character and the 
casino would never be a part of what 
made New Orleans, well, New Or- 
leans. 

Is Louisiana a bad example for 
those states looking to add video 
poker to their entertainment lineup? 
Some may say so, but Id rather think 
that we are an example of what any 
state must contend with when any 
form of gambling is added. What 
other state could brag about facing 
every problem that could possibly 
arise! As in just about any business, 
there are those willing to bend the 
rules, make them up, or break them 
when gambling (and the reputed 
large quantity of cash) is around. 

Use us as an example, but 
certainly don’t view us as a model. 
We always say that we have a 
unique brand of politics and 
perhaps your state will be a little bit 
better off for it. A 
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SYSTEM *® 
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Menu Of Proven Favorites! 
Games For Everyone! 


Diamond 11's 
The Latest Rag 
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16 Screens Of Advertising 





® Easy Access Flip Top Cabinet 
With Slide Out Component Tray 


@ High Resolution VGA Monitor 


B® All Metal Cabinet 

‘®S Front Access Coin Box 

All Glass Touch Screen 

® Heavy Duty Swivel Base 


® Security Hasp 
DISTRIBUTED BY: TS MICRO MANUFACTURING, INC. 
: 039 Old Nashville Hwy. LaVergne, TN 3708€ 


J) poe. ing (615)793-5510 Fax:[615)793-5512 
hcl 1-800-277-6136 















If this is your token 


manufacturer's response to your _ 


request for complete, on-time 4 
fulfillment of the token 

contract, it’s time 

you Called 


Fast, low-cost 
dependable service to 
accompany our superior 
quality tokens. 

Call Roger Williams Mint 
today. Because poor service is 
no laughing matter. 


79 Walton Street, P.O. Box 2350 
Attleboro, MA 02703-0350 
Toll-Free 1-800-225-2734 
In Massachusetts call (508) 226-3310 
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More on a universal platform 


) We followed the discussion about a 
universal platform for video games and 
would like to make some comments to 
your readers. 

Obviously, a universal platform 
could enable software for $100 or 
$200. Due to mass production, hard- 
ware could come down to $300 for ex- 
ample. With all the manufacturers sup- 
porting that project, game releases 
could be as often as once a week or 
even once a day! A dream? No, a night- 
mare! 

What would you get? Inexpensive 
games and competition you have never 
seen before. Every store or tavern could 
easily purchase their own equipment. 
Every student or your neighbor could 
become an operator with such a low 
risk. You would find video games at any 
corner because there is virtually no 
money needed to operate a machine. 
And no experience. If a bar owner, for 
example, bought a bad game he just 
throws away his investment of $100 
and buys a new game. 


GREAT GAMES 


Two Unit Water Game 


WE GIVE YOU: 
Money Making Games 
Redemption Centers 
Redemption Systems 
Design Services 
and much more. 

Bob’s Space Racers, Inc. 

427 15th Street 

Daytona Beach, Florida 32117 

Telephone: 904-677-0761 


FAX 904-677-0794 
Since 1970 © Bob's Space Racers, 1992 
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And even worse, due to heavy com- 
petition collections on video games may 
drop to $5 or $7 per week. Is that what 
you really want? 

Here are some additional ideas: 
Why, for example, don’t you ask the au- 
tomobile industry to work on a univer- 
sal platform? You could buy a mirror 
from Hundai and put it on your Cadil- 
lac. Or worse, you would get similar 
cars from every manufacturer. Your 
neighbor’s Honda would have the same 
motor as your Buick. Is that what you 
want? 

How about improvements? All man- 
ufacturers would have the same basic 
conditions for their programs. Some 
may be able to get a little bit more out 
of the platform because of better pro- 
gramming. But basically the results 
would be similar. How should the next 
step be taken to get, for example, a big 
step further with Daytona? 

I fully understand the idea. System 
boards are the future, but don't kill 
competition for better results! 

Reymond H. Safft 
Tuning Electronic GmbH 
Germany 


From our State of the 
Industry Survey 


#) The state of the coin-op industry in 
Pennsylvania is very grim. Collections 
have dropped steadily when compared 
to other years. What drives me NUTS is 
when players scream when you have a 
50-cent game. These same idiots will go 
to arusty carnival down the block and 
plunk $1 down to throw a single dart 
at a balloon, but feel the three minutes 
of entertainment from a pinball or 
video is STILL only worth 25 cents! Re- 
member Missile Command, Battlezone, 
and the original Black Knight? They 
were all 50 cents a play! Our swim 
clubs and summer spots were all pretty 
good because of the hot summer, but 
it’s only 12 weeks! 

The future? It is very bright, at least for 
us. We are now 70 percent home sales. 
Our showrooms have over 120 used 
coin-op arcade games set up for free play. 
I believe we are the largest USED game 
showroom in the world (no pool tables). 
We are selling pinballs for sometimes 
MORE than they were new. 

We now have a half-hour infomer- 
cial which shows how we recondition 
our games. We get fan mail from this 
show too! Of course, we offer an incred- 
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It’s Fun ...it’s healthy 
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hallenge. ae 

How fast are you? 
How accurate? 

How long can you play 


Distributed by: SO E 
EAST WEST MARKETS EXCHANGE, INC. RIOUS 








Letters 


ible five-year warranty on every game 
we sell, which guarantees the maximum 
cost to repair any of our games. We 
have sold over 7,000 games into the 
used market now and have a customer 
base of over 3,200 people. 

Our showrooms are also rented out 
for two-hour parties. Our edge over lo- 
cal arcades is the FREE play with no to- 
kens and the PRIVATE PARTY. People 
really love the concept of not bumping 
into lots of strangers. And of course, al- 
most every game in the showroom 
works for the whole party. Our other 
growing niche is RENTALS. We do cor- 
porate rentals, sometimes working 
through entertainment companies. 
Families will even rent three games for 
the weekend for parties. It is now 10 
percent of our business. (Collections are 
10 percent and parties 10 percent). 

There is definitely a growing trend to 


crosccccccccc--- 


PLA YFAIR® 


| SHUFFLEBOARD 
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1 Shuffleboards 
| are back... 
| and making 
money!!! 


¢f PLAYFAIR® SHUFFLEBOARD CO., INC. 
Fax: 219-747-0470 © 1-800-541-3743 


HOME entertainment—people want to 
keep their kids at home playing, and this 
is why our home business has taken off. 
Of course, we have a great trade-in deal— 
-always at least 50 percent of what they 
paid (except on new video games). And 
please remember, we are really recondi- 
tioning these machines. A simple pinball 
machine like Jacks to Open will take eight 
hours to do, while a Black Hole or a Dr. 
Dude will take 16 hours. But, once done 
properly, we ELIMINATE most service 
calls to the home and help the customer 
make minor adjustments and repairs 
over the phone for free. This way we get 
great customer loyalty and plenty of re- 
ferrals. 
An operator 
in Pennsylvania 


) Thanks for the opportunity to speak 
my mind! 


ae --------- 4 


DIMENSIONS: 
Playing Surface 
20’8” long x 20” wide 
Cabinet 22’ long x 27” wide 


FEATURES: 

¢ 3” Solid Maple Playing Surface with Silk 

Screened Graphics 

¢ Microprocessor Controlled 

* Over-under Cash Box Doors 

¢ Also available: 10!/2’, 13'/2’, 16’ and 18’ 

¢ Barrier Control Available 

¢ Available without coin doors for time 
rental play or home use 


7021 Bluffton Road 
Fort Wayne, IN 46809-2705 


(219) 747-7288 


iii an oj i'l Sm Gs i te 





PLAY METER 


24 


This business has provided me with 
an enjoyable way to earn a living. 
When someone asks me how I earn my 
living I tell them, “I play games and 
move heavy objects.” This doesn’t come 
close to what this business entails, but 
how do you explain lumping together a 
salesman, politician, businessman, psy- 
chiatrist, equipment mover, electronics 
technician, economic forecaster, psy- 
chologist, consumer advocate, scape- 
goat, glass cleaner, and all-around great 

? 

We fell for it again! When I bought 
Mortal Kombat II kits I was told that be- 
fore this game was released for home 
use I would receive an update at no 
charge. Well, my Mortal Kombat III is 
available for home game systems, my 
distributors can’t tell me when they will 
have the update chips available, but 
they can sell me an updated kit. As I 
write this | am competing with not only 
home systems, but my competitors who 
didn’t buy Mortal Kombat IJ, but who 
have bought the updated kits. Midway 
is touted in another trade magazine as 
being “better than their word.” I would 
just like to get my “free” update chips 
which | paid for in advance when | 
bought my kits! 

Some big guys have got to quit 
telling me how to run my business. 
What pricing structure appears to work 
in one part of the country does not nec- 
essarily work for me. I was forced into 
buying video pinballs which I can price 
at 25 cents a play. My cash boxes are 
the proof of what works and what does- 
n't work for me. 

Thanks for the opportunity to spout 
off. Business is great here. Keep up the 
good work! A 

A concerned operator 
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Spider Stompin’ ™ © 1994 Spider Splattin’ ™ © 1995 
Developed by Island Design, Inc. 
Jaleco ® is a registered trademark of Jaleco USA, Inc. 


DIMENSION 


© Completely adjustable ticket payout. © Different difficulty levels. 
Both Gomes © 2 different type s of score displays - numeric and pictured. 


Feature- © Durable construction. 
| ea es ° EASY FOR VERY YOUNG CHILDREN TO PLAY 


JALECO USA, INC. 
685 Chaddick Drive, Wheeling, Il. 60090, U.S.A. 
ph 708-215-1811 Fax 708-215-2642 


JALECO EUROPE 
188 Brent Crescent, London, NW 10 OQT, England 
ph 441-81- 838- 4600 Fax- 441- 81- 838 4515 


JALECO LTD. 
2-19-7 Yohga, Setagaya-ku Tokyo 158, Japan 
ph 03-3708-4830 Fax 03-3708-4822 Telex J 27891 





Coin-Op News 


Video poker front in S.C. quiet after veto 


All appears to be quiet on the video poker front in South 
Carolina, following a state Supreme Court ruling upholding 
the governor’s veto of several reforms supported by the 
South Carolina Coin Operators Association. 

“T think the industry is hoping for a quiet year,” said Carey 
Crantford with Marketing Information Systems, a firm that 
monitors governmental action for the association. “At this 
point there are no major battles to fight.” 

Governor David Beasley used his line item veto of 
sections of the state budget that would have legalized 
slot-type gaming machines, raised video poker licensing 
fees, increased the maximum number of machines from 
five to eight, repealed the daily winnings limit of $125, 
and extended the Saturday night closing time from mid- 
night to 2 a.m. 

The governor left intact budget language that established 
penalties for operators who run machines in the 12 counties 
that voted against legalization in the 1994 referendum, as well 
as sections of the budget that require operators to report prof- 
its and allow the Department of Revenue to regulate machines. 


Edison Bros. seeking to 
sell entertainment unit 


Edison Brothers Stores of St. Louis, which is cur- 
rently undergoing Chapter 11 bankruptcy restruc- 
turing, has reportedly sought court approval to sell 
its entertainment division to Sun Capital Partners 
Inc., according to the St. Louis Dispatch. 

The paper reported the bid price at $17 million. 
Edison’s entertainment division is comprised of 
Horizon Entertainment, a promotional entertain- 
ment developer, and 126 arcades and family enter- 
tainment centers that operate under the names 
Space Port and Time Out. 

Under bankruptcy law other companies will likely 
have the opportunity to submit their own bids in 
competition with the one submitted by Sun Capital 
Partners, which is located in West Palm Beach, Fla. 

“We have some other interest; maybe the other 
interest will decide to top the current bid,” Edison’s 
chief financial officer David. Cooper told the Post- 
Dispatch. 

The company’s restructuring plan includes clos- 
ing close to 500 unprofitable stores, merging two of 
its clothing store divisions, lowering overhead costs, 
revising merchandising strategies, and installing new 
management in four of the company’s operating di- 
visions. 
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The state association contended in court that the gover- 
nor’s use of his line item veto of the budget language was un- 
constitutional. “That was what was tested in court, his au- 
thority to line item those sections,” explained Crantford, who 
said that kind of power is a potential threat to any number of 
interests beyond the coin-op industry as well. 

Last year also saw unsuccessful challenges to the 1994 
vote by operators in counties that defeated the measure and 
a ruling outlawing 8-liners in South Carolina. 


Paradise Regained 


Attendees were all smiles at a recent James Industries open house at its 
Puerto Rico office. Above, (I-r): Ralph Orlowski of Taito, Gabe Alba of 
James, and Mike Rudowicz of Konami. Below, (I-r): Dave Drouillard of 
NSM and Aldo Andreu, Mike Martinez, Jim Roberts, Gabe Alba, Harold 
Berrios, and Augusta Leigo, all of James Industries. 
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¢ 18 World Famous e 5-D Rendered Graphics © 16 Action Packed Stages 
Comic Book Characters e 4 Button Game Play 9 Stages of VS Action 
¢ Data East's New MLC Platform ¢ Jamma Compatible ¢ Stages of Story Mode Action 





Dats 
Gene Mic 


DATA EAST USA, INC. ¢ 1850 LITTLE ORCHARD ST., SAN JOSE, CA 95125 ¢ (408) 286-7080 * FAX: (408) 971-0722 
™ & © 1996 Marvel Characters, Inc. All Rights Reserved © 1996 Data East USA, Inc. 











Coin-Op News Holiday on Open Ice 


IAAPA announces 1995 
awards, hall of famers 


The International Association of Amusement Parks 
and Attractions recently announced its 1995 Fall of 
Fame inductees, as well as the association’s Service, Brass 
Ring, and Golden Wave Awards. 

Inducted in the Fall of Fame were the following indus- 
try pioneers: the late Fred Fried, author of “A Pictorial 
History of the Carousel;” the late Anton Pieck, the famed 
fairytale illustrator who opened the Efteling Park in the 
Netherlands in the early 1950s; the late George Cor- 
nelius Tilyou, founder of the earliest Coney Island Park 
in 1887; the late Herbert Dickens Ryman, who worked 
on Disney story development and produced a rendering 
of the original Disneyland; and Harrison “Buzz” Price of 
the Harrison Price Co., who served as an advisor to Walt 
Disney and worked on 6,000 feasibility studies for the 
theme park industry. 

Service awards were presented in five categories. The 
awards went to Bruce Walborn of Park Management Co., 
Aurora, Ohio, (Public Affairs Award); the 1986 IAAPA 
Marketing and Public Relations Committee which creat- 
ed the association’s Brass Ring Awards (Outstanding Ser- 
vice Award); Tom Wages of the Great Escape Fun Park, 
Lake Park, N.Y. (Meritorious Service Award); the Smaller 
Amusement Parks and Miniature Golf and Family Enter- 
tainment Center committees (Best Workshop Program 
Award); and the Linnamai Amusement Park, Helsinki, 
Finland (Over The Years Award). 

IAAPA’s Brass Ring Awards are presented in recogni- 
tion of originality, creativity, and excellence in marketing 
and advertising within the amusement industry. Two 
new awards were presented this year recognizing the 
Best of the Show in broadcast and print categories. 

The awards are presented in classifications ranging 
from theme parks with attendance greater than 1.5 mil- 
lion to family entertainment centers. Award categories 
include television, radio, sales presentation videos, 
brochures, print advertising, outdoor point-of-purchase 
signage, and media kits. 

In its final awards, the Golden Wave presentations, 
IAAPA recognized superior achievement in waterpark 
operations. The winners were as follows: “Skysplash,” 
Sesame Place. Langhorne, Pa. (Best New Attraction); 
“Nightmare Manor,” Splashtown Water Park, Spring, 
Texas, and “Pepsi Family Pack,” Hyland Hills Water- 





A Detroit Redwings jersey autographed by hockey legend Gordie Howe was 
world, Denver, Colo. (Best New Production/ Special the big prize when the NHL Open Ice design team conducted a drawing from 


Event); and “Bahn Bucks,” Schlitterbahn Waterpark, operator surveys. The winner was Jerry Policicchio of Outer Limits Arcade in 
New Braunfels, Texas (Best Employee Incentive Pro- Temple Hills, Md. The design team from left, (back row) Mary Ann Rohn, Bill 


Dabelstein, and Josh Tsui; (front row) Martin Martinez, Jack Haeger, Mark 
Penacho, Carlos Pesina. Picture below, John Hey, another member of the 
game design team. 


gram). 
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Lazer-Tr rc erged 
eae wit it | video to 
produce a super Gieking 
shooter, Miner’s Revenge. 
Players will be hurled through a 
haunted mine in which they must slime 
many ghosts as they can and 
! secret buried treasures. 
iner’s Revenge features the latest in video graphics technology 
ing AFTR™ which allows amazingly detailed 3-D graphics. 








Miner’s Revenge is made by Miner's Revenge’ Features 
Lazer-Tron, the company you e Full on screen e Fully metered 
can rely on to give you great programmability ¢ Size: 27” Wx71”Dx69"H 


e Made in the U.S.A. 
° UL listed 


new games and service. Buy 
from the company you can trust 
to support your investment. 


Call Lazer-Tron today 
for the distributor 
nearest you. 





Lazer-Tron is a wholly owned 
subsidiary of Acclaim Entertainment. 
Patents and patents pending. 
#5,292,127 #5,318,298 #5,409,225 





entertainment, inc 





° Weight: 300 Ibs 


The FAC E of Re demption 
, will NEVER be the same! 


— R’S 
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LAZER-TRON 


Video redemption at the highest level 
Non-violent family fun 


2 player ghost sliming excitement 


Four different mine levels will keep 
players coming back! 


MPEG technology allows awesome 
Silicon Graphics 3-D animations 


Easy for kids, challenging for adults 


Difficulty of play increases or 
decreases with the player's skill 


New industry standard slime gun by 
Happ Controls 









LAZER-TRON 


4430 Willow’ Road 
Pleasanton, CA 94588 
Phone: (510) 460-0873 
a: ) Ca COM LO) ELLOS UK Loy 


Coin-Op News 


Beaulieu and Lotspeich 
receive AMHIC awards 


Larry Eils, secretary of the Automatic Merchandis- 
ing Health Industry Council, recently had the pleasure 
of presenting awards to Raymond Beaulieu and Joseph 
Lotspeich, both of whom retired from the council. 

Beaulieu, of the division of retail food protection in 
the U.S. Food and Drug Administration in Washington, 
D.C., retired after 13 years of service. Lotspeich, direc- 
tor of engineering for Automatic Products Intl. Ltd., re- 
tired after 11 years of service. 

Eils also is the director of health, safety, and techni- 
cal standards for the National Automatic Merchandis- 
ing Association. 


Fe cd “" i 
age 


Larry Eils (I) presents a plaque to Raymond Beaulieu for 13 years with 
the AMHIC. 


. | See 


Larry Eils (1) congratulates Joseph Lotspeich on his 11 years with the 
AMHIC. 
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JCM names 0’Neal 


JCM, supplier of world cur- 
rency handling equipment, 
has named Edward O’Neal as 
Western regional sales direc- 
tor for the company’s Las Ve- 
gas-based North American 
bill validator division. 

O’Neal will oversee the 
development of JCM’s new 
in-house sales program. He 
has over 20 years of experi- 
ence in international sales 
and marketing. Previously he 
was vice president of market- 
ing and sales for Las Vegas- 
based MSI. 

In addition, O’Neal is a 
past recipient of the U.S. Department of Commerce’s 
President’s E Flag Award for exceptional export sales 
and performance. He can be reached at JCM in Las Ve- 
gas, (702) 651-0000. 


Micro Mtg. debuts 
financing package 


In a move that the company says will earn more for oper- 
ators at a lower cost, Micro Mfg. has introduced its new 
Magical Touch Financing Package that will be available 
through participating distributors. 

The package allows operators to finance machines at the 
prime rate (8.75 percent last month) for 12 months, and 
there is no down payment except for filing fees, freight, and 
tax. In fact, op- 
erators get 13 
months for the 
price of 12 be- 
cause the first 
payment is not 
due for 60 days. 

According to 
Micro, market- 
tested income 
averages show 


Edward O’Neal 











that the Magical 

Touch counter- Micro Mfg. has introduced its new Magical Touch Fi- 
tops bring in nancing Package, which will provide operators with 
enough money the ability to pay off purchases over 13 months. 

to make the 


monthly payments, leaving a profit for the operator. 

“Our goal is to not only help the operator pay for the 
equipment out of the cash box, but to also give them more 
money left over than with the other games,” said company 
vice president Mike Rose. “After all, that is the real name of 
the game, more money in the cash box, right?” 

For more information, or distributor referral, call (800) 
277-6136. 
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Coin-Op News 


Web watch 


With more and more companies doing business on 
the Internet, it is vital to keep track of any new devel- 
opments. Iwo new Worldwide Web sites have recently 
been established for the coin-op industry. 

Betson Imperial Export Corp. announces the open- 
ing of its site, which will list current information on 
available new and used equipment of all types. The ad- 


dress is www.betson.com. The company’s Lou 
Rudolph, who will maintain the site, can be reached at 
his e-mail address, rudolph@betson.com 

The American Poolplayers Association has also 
teamed up with the Anheuser Busch Inc. to design a 
home page that will include APA billiard related items 
such as the House Rules for 8-Ball and 9-Ball, as well 
as the history behind the APA and other league for- 
mats. The site can be found at http://www.budweis- 
er.com 
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Merit Industries, makers of the Megatouch countertop 

(consistently On REPLAY's list. of "Top Ten Location 
Pieces") now offers the new 19" Cabaret! You get all the 
great games and features that won AMOA's "Most 
Played Innovative Technology" two years straight plus 
the big-screen game play that a full 19" monitor offers! 
All this in a sleek, stylish cabinet design. Call today! 


Dedicated to the Street Operator's Success. 
* INDUSTRIES, Inc. 215-639-4700 ¢ FAX 215-639-5346 








Government Beat 


@ Representative Cleo Fields (D-La.) has intro- 
duced a bill in the House of Representatives that would 
levy a five percent tax on the net proceeds of wagering 
nationwide. The revenue generated would be placed 
in a new education trust fund, according to the con- 
gressman, who unsuccessfully ran for governor of 
Louisiana last year with a similar proposal included in 
his platform. 


@ With the comment period for federal proposals 
to regulate tobacco, including a measure that would 
ban vending machines, closed last month, AMOA con- 
tinues to pursue a dialogue with the Food and Drug 
Administration on potential exceptions to the ban. 
Congress has also continued to move forward with 
oversight hearings on the agency. 


@ Passage of dollar coin legislation continues to be 
a priority for AMOA, the association reports. AMOA 
and the Coin Coalition scheduled plans to meet last 
month to discuss strategy for the coming year. 


@ New York governor George Pataki announced 
the formation of a special group to study casino gam- 
bling in that state and said he would hold off making 
any deals with Indian tribes that are seeking to open 
casinos. 
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News Briefs 


@ The Coeur d’Alene tribe of Idaho announced that the 
acquisition of the National Indian Lottery’s manage- 
ment company, Unistar Gaming Corp., by EXECU- 
TONE Information Systems Inc. has been finalized. The 
acquisition brings the tribe another step closer to initiat- 
ing the lottery this year, according to Dave Matheson, 
general manager of the tribe’s gaming enterprises. 





@ WMS Gaming Inc. has supplied 570 Williams Platinum 
FX Series reel spinning mechanical slot machines to the 
Delaware State Lottery under a five-year lease. The lot- 
tery organization oversees the procurement of gaming 
machines for the state’s harness and thoroughbred race 
tracks. 


@ Video Lottery Consultants announced the place- 
ment of eight Winning Touch gaming machines on a 
field trial in Nevada at Sam’s Town Hotel and Casi- 
no. VLC also announced that it has received ap- 
provals from the New Jersey Casino Control Com- 
mission and the State of Minnesota authorizing it to 


sell its Winning Touch gaming machines in each of 
these markets. 


@ International Gamco Inc. has been awarded a contract 


to provide charity game tickets and marketing services 
to the Massachusetts State Lottery Commission. The 
contract is for three years, running through September 
1998, and contains two additional one-year renewal 
options. 


@ Acclaim Entertainment Inc. is bringing the rivalry and 


spirit of college basketball to the home with the release 
of College Slam video games for all Nintendo and Sega 
16-bit and portable systems, as well as the Sega Sat- 
urn, Sony PlayStation, and personal computers. 


@ Ithaca Peripherals reports that the Corporate Division 


of the Office of the Secretary of State of Washington 
state is using the Model 63 slip printer to file articles 
of incorporation for both profit and nonprofit organi- 
zations. That entails 150 stampings, 1,050 validations, 
and 160 receipts printed in an average day. A 
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NO MONEY DOWN, NO 


PAYMENT FOR 120 DAYS! 





In appreciation of our valued 
customers’ support, Merit is 
pleased to offer 77 UP, the 
latest addition to our video game 
line, as a FREE UPGRADE for your 
existing Megatouch Ill! Your first 
kit is FREE (no security key 


AMA Distributing, Inc. 





MERIT, EASY-PAY PLAN 


ier Disbuting Co. Reno Game Sales, Inc. 


required*). 


Call 1-800-523-2760 
(please have your Megatouch 
serial number ready) for your 

FREE "77 UPgrade"! 


* Additional kits are $25.00 ea. (If needed). 
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Visit Asia’s 
Premier Show for 
the Amusement 

Business! 


Asia’s coin-op 
industry is 
growing rapidly. 
ES ohommn ome oslo) mm ilop a — 
about it and how 
you can get 
involved? 
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GAME TIME INTERNATIONAL EXPOSITION 
TAIPEI TAIWAN 29/30 JUN. 1 JUL. 1996. 





* GTI EXPO, Taiwan's largest trade show for game machines, is considered the 
country s of ficial show for the amusement machine industry. 

* 6,500 sq. ft. of exhibition space still available, but it’s filling up fast, so apply 
now! The deadline to qualify for exhibit space is Saturday, April 15, 1996. 

* The GII EXPO is open to trade only on July 29 and 30th. Please note that the 
last day of the show, July 1, will be open to the general public. 


Dates: June 29,30~July 1, 1996 
Places: Taipei World Trade Center, Exhibition Hall B 
No. 5, Hsinyi Rd., Section 5, Taipei, Taiwan. 
Sponsor: China Hi-Tech Amusement Machine Association 
Co-sponsor: Haw Tian Co., Ltd. --Taiwan Slot Magazine 
--Game Time International 
Contact: TEL: 886-2-760-7407 
FAX: 886-2-762-3873 


Overseas Department Angie Huang 


Who's News Valley appoints 
—ee.- Adamcik 


and Grivetti 


Valley Recreation Prod- 
ucts of Bay City, Mich., re- 
cently made appointments 
for its marketing and sales di- 
visions. 

Jennifer Adamcik has been 
named to the post of market- 
ing coordinator. She will be 
responsible for assisting in the 
development and implemen- Jennifer Adamcik 
tation of marketing objectives, 
short- and long-term planning of advertising and promotional 
programs, and monitoring and evaluating the results. 

Adamcik’s background includes experience in sales fore- 
casting, competitive intelligence, market research, buyer pro- 
files, and product analysis. 

Said Scott Schroeder, director of marketing for Valley: 
“Jennifer has an ideal combination of qualities we need—an 
excellent academic background as well as proven, in-depth 
business experience.” 

Don Grivetti has been named sales representative for the 





ffrey Th 
eee ompesn = eastern United States. He will be based at Valley’s headquar- 


ters and will be responsible for sales activities involving both 


i A AP A fp i e cts Th 0 m il SO it distributors and operators of waren wid Par 


dent of sales and marketing: 
“Don has an excellent under- 
standing of the importance of 
strong and consistent cus- 
tomer relations and support. 
We are confident that he will 
play an important role in im- 
plementing our future plans 
and programs, and that our 
customers will benefit from 


Geoffrey Thompson, managing director of Black- 
pool Pleasure Beach in Blackpool, England, has 
been elected president of the International Associa- 
tion of Amusement Parks and Attractions for 1996. 
He succeeds Ted Crowell of Walt Disney World in 
Orlando, Fla. 

Thompson’s election to the top post at [AAPA is 
in recognition of his leadership and expertise in the 
industry. “Becoming president is, without a doubt, a 
highlight of my career,” said Thompson. “It is in- the same high level of service 
deed an honor to be recognized by my colleagues in y they have come to expect 
the industry.” Don Grivetti from Valley.” 

In addition to Thompson, [AAPA also elected John 
Roberts of Busch Entertainment Corp. in St. Louis, Mo., 


as third vice president. Tom Haggard of Santa’s Work- Acclaim Distribution names Sheffield 


shop at North Pole, Colo., was elected to serve a one- Acclaim Distribution Inc. of Glen Cove, N.Y., has 
year term to fulfill Roberts’ term on the board. named Stewart Sheffield as national sales manager. He 





Six appointments also were made for three-year will be responsible for all domestic sales of ADI affiliates, 
terms on the board of directors: Leslie Hutcheson of as well as expanding ADI into new channels of distribution 
Sportsworld in Ontario, Canada; Greg Florer of Black- including bookstores, supermarkets, and drug stores. 
beard’s in Fresno, Calif., Paul Beck of de Efteling in Before joining Acclaim, Sheffield was vice president 
Kaatsheuvel, the Netherlands; Berit Kjoell of Tusen- of sales and marketing at GameTek Inc., where he han- 
Fryd A/S in Oslo, Norway; Will Koch of Holiday World died sales and marketing of PC floppy, multimedia, 3D0, 
in Santa Claus, Ind., and Kieren Burke of Premier Parks and cartridge-based video games. Prior to that he was a 


in Oklahoma City, Okla. sales and marketing representative for Micro Tech Mar- 
keting Services Inc. 
According to John Peterson, ADI vice president of 


axe sales, “Stewart brings years of sales and marketing ex- 
clude Mike Pled] of Huss Machinefabrik in Bremen, perience with strength in the PC field. | am confident his 


Germany; Bill Alter of Alter Enterprises in Pompton expertise will enhance the company’s overall activities 
Plains, N.J.; and Dana Morgan of Morgan Mfg. in LaSel- while continuing to expand the scope and reach of our 
va Beach, Calif. distribution network.” & 


Other members elected to serve as board members 
representing manufacturer and supplier members in- 
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Up Front 








Bonnie Theard 
Managing Editor 
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Technology-shy? You too 





Can adapt to the ‘90s 


hat I know about computers would fit 
neatly inside a thimble. I admit to be- 
ing certifiably computer-impaired. My 
family knows that Mom and electron- 
ics don't go well together. A few years 
ago they gave me a humorous coffee 
cup with the drawing of an apparently 
frustrated woman at a computer and 
these words alongside: “Will someone 
please shoot the computer!” I won't 
mention my failed at- 
tempts to program a 
VCR. 

Still, those nearest 
and dearest to me 
think there is hope 
that I may progress 
from limited word 
processing abilities to 
the far reaches of the 
Internet. Although 
that seems a quantum 
leap for me, | realize 
that I have to get in- 
step with the comput- 
er-driven world. 

My — generation 
learned to type on 
manual typewriters. 
Journalism students of 
the early ‘60s wrote everything down 
longhand; pocket-size tape recorders 
were non-existent; and auto-focus 
cameras were only a dream. While I 
wouldn't trade my lightweight camera 
for the heavy manual-focus model of 
yesteryear, [ still avoid tape recorders, 
opting for copious notes by hand at 
trade shows and keying responses di- 
rectly into my computer when doing 
telephone interviews. 

I’m slow to come around to the 
new-fangled ways of doing things. 
Hurtling at warp speed into the future 
is not my style. I think there are a lot 
of readers out there who are like me. 
But to conduct business in today’s 
world we all have to adapt and open 
our minds to new and improved ways 
of getting the job done. That’s the 
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overriding theme of this issue. 

Perhaps one of the reasons why 
more operators are not adding re- 
demption equipment is the time re- 
quired to order and track prize mer- 
chandise. Fear not. The supply 
companies make ordering easy, and 
specialized computer software takes 
the headaches out of daily manage- 
ment chores from prize inventory to 
birthday party scheduling to customer 
database updates. Business manage- 
ment systems for both street opera- 
tions and family entertainment centers 
can make a big difference in the effi- 
ciency of a company. Be sure to read 
more about the variety of such pro- 
grams in our “Software Spotlight” fea- 
ture with an eye to the future. 

Computer utilization appears to be 
strong, according to statistics gathered 
for our annual State of the Industry 
Survey: 75 percent who responded 
said they used computers; 13 percent 
said they will soon; and 12 percent 
said no. These numbers parallel num- 
bers for the previous year, so there has 
not been a great deal of movement on 
this front. It is significant that 18 per- 
cent said they subscribe to an on-line 
service, a sure sign of ‘90s influence. 
Turn to this month’s “Management” 
for more on the intriguing Internet 
and how it can help you. 

To top off this Business/Manage- 
ment special edition, take a look at Irv- 
ing Blackman’s up-to-the-minute tax 
advice, an expanded version of one of 
our most popular regular features, 
“Tax Tips.” 

One of our goals is to provide infor- 
mation that is helpful in an operator’s 
everyday business. May this issue be 
one of the “keepers” for that reason, 
an issue with valuable data that can 
enhance your operation, save on tax- 
es, and make the Internet more under- 
standable. A 
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Jukebox Operators lake Note! 


The Original 
Super Dispersion Series Loudspeakers 


New And Improved ! 


And Very Competively Priced !! 


Find out why hundreds of operators & locations have switched to 
this preferred line of 8" loudspeakers. With unmatched power 
capacity, dispersion and placement flexibility, they offer an ideal 





alternative in FEC's, restaurants, taverns, bowling centers, fast 

food eateries and other hospitality environments. : 

LA-100 SERIES LA-200 SERIES LA-250 SERIES 
Background Dual Cone Driver Back/Foreground Co-ax Driver High Power Coaxial Driver 

An economical choice with long term A high quality speaker, rated at 100W Premium quality, low distortion speaker, 
reliability, rated at 80W. Best suited where —_ peak. Pedestal mount design provides a rated at 160W. Offers smooth response, 
excellent voice intelligibility is required. clean, widely dispersed full range response. high efficiency and ultra-wide bandwith. 





Commercial Series Standard Features 


2 Patented design fits in standard T-bar ceiling grids 
2 180 x 360 omni-directional dispersion pattern 

. Engineered for background/foreground systems 

2 Simplified cost-saving installation 

2 Uniform high-tech modular design 

2 Nine models to fit any application 

2 System expansion/retrofit flexibility 

» Available in flat white or black finish 

2 Standard foam baffle or optional metal grille 

2 Developed for coin-op use by coin-op vendors 


for more details, call your local distributor or LA EAST 


Distributor inquiries invited 


LA EAST, Inc. 0 127 Union Street © Hatfield, PA 19440 © (215) 362-2890 — FAX (215) 368-7272 





Over 150 operating compa- 
nies and 450 people attended 
Atlas Distributing of Cincinnati's 
year-end open house that af- 
forded good food, good games, 
and over $7,000 in door prizes. 

Sales were brisk, according to 
branch manager Jerry Grotjan, 
who added that the 40-plus fac- 
tory representatives said they 
were very pleased with the in- 
terest shown by the operators. 
Added Grotjan, “It was the very 
best open house the Cincinnati 
branch has ever had, and we 
have had some real good ones.” 





“Jerry’s Angels,” clockwise from left: Denise 
Stern, Bromley; Debbie Gonzalez, HannaHo 
Games; Marguerite Kirby, Bulldog Amusements; 
Anita Platacis, Capcom; and Valerie Bechtold, 
Planet Earth; with Jerry Grotjan. 


Open House 








The next day Atlas held a fun 
center workshop brunch for a 
crowd of family entertainment 
center owners and arcade and 
street operators. The FEC area 
is one that Atlas builds on every 
year. A 


Gordon Smart (I) of Smart Industries gives the 
open house a thumbs up. Next to him, (I-r): Jim 
Ernst (c) and Jim Ernst Jr. of ACS Corp. agree. 


Atlas-Cincinnati 
hosts record crowd 





From left: Scott Camp of Mr. Gatti’s, Randy Cesco 
of Atlas, and Mr. & Mrs. Dan Pyles of Mr. Gatti’s. 





Jim Hall (1) of Valley discusses electronic darts 
with Dave Evans of LLD Equipment Co. 





John Doyle (I) of Dynamo with Mr. and Mrs. Don Rizek of Big City Vending 
by Tournament Solitaire. 
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Atlas staff, front row, (I-r): Claudia Wilson, Gilda Sowden, and Gail Louki- 


nas; back row, (I-r): Randy Cesco, Jerry Grotjan, Mike Stidham, Ron Sny- 


der, and Mark lorfida. 
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DOES IT BETTER! 


BETTER SYSTEMS! BETTER SUPPORT! BETTER VALUES! 





AMUSEMENT COMPLETE 


The Complete Route-Management System 





Customized to fit YOUR operation! Includes 
all of the following: 


SDD ATT CL, asc srcssessecsnsiuspaatainsareeaaasie 
DOP VICE Call MAMAN, scsinacciceniroremeenssincesh 
RECOM PtiOM MAMAGeT. casccorsisnenirrwssnnsonssine 
CIOATETE IN VETIOL V issstisoneneraniinneunaranrien FREE! 
PAUTS HPT G sicsstsvetscnnnencntscrvenitiorenstiaaa FREE! 


Family Entertainment 
RTI 9 he caspases aoonetrancarsiniermrcsent 


The only HOTLINE instant on-line support in the 
industry..modem software included! 


Complete spreadsheet & graphics program included! 


Inexpensive upgrades available every six months! 





Just released...The BEST illustrated User’s Guide! 
SUS 


STILL ONLY $1995* © 


‘250 machine program, additional machines $2 each \. ‘ 
oy 5 
Canes 








PROVE IT TO YOURSELF! NOBODY DOES IT BETTER!!! 


CD MANAGER 
Stand Alone Version 
mM Best in the Industry 
m@ Print CUSTOM Title Strips 
@ Download Popularity Data 


$1195 


FAMILY ENTERTAINMENT CENTER PROGRAM 
Stand Alone Version 

mM Birthday /Redemption Club 

mM Ticket Bank Accounts 

M Complete Prize Inventory Control 


mM Party Reservation System 
Multiple site system with central 
office controls available! 





AFFORDABLE FIELD DATA COLLECTION 
SYSTEMS...as low as $595 per unit 
Works with Amusement Complete 
@ Eliminate Office Data Entry SY 
@ Transfer Files by Disk or Modem © 


M@ Across Town or Across the Country Os 








Call for your free catalog today!!! (605) 331-5575 


VISIT US AT ACME‘96 


BOOTH *139 





The Gold Standard In Route-Management 





Open House 


20th State ends 





= ve 
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Top: Operators and their families try out new 
equipment. Bottom: Barbara Nappi of Sega re- 
views Fighting Vipers and the Titan system with 
Kalei Asing of 50th State. 


50th State Coin-Op distributors of 
Kapolei, Hawaii, marked the end of a 
busy 1995 with its annual open house. 
Operator turnout was “fantastic” said 
Thomas Tigner, purchasing/sales asso- 
ciate at the company. 

Manufacturer representatives in at- 
tendance included Lisa Basten of Bay 
Tek, Barbara Nappi of Sega, Marc Fell- 
man of Smart Industries, and Dan 
Packowski of Skee-Ball. A 
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LOCK & HARDWARE 


BATON CAN FUT 
TOGETHER THE 
PIECES OF YOUR 
DEFENSE AGAINST 
THIEVES, VANDALS 


& OTHER CREEPS 


14275 COMMERCE DRIVE 
GARDEN GROVE CA 92643 
TEL: 714-265-3636 
FAX: 714-265-3630 


Reliable Locks ¥* Reasonable Prices 
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American Changer Corporation introduces: 


MORE CAPACITY THAN YOU 
WILL EVER NEED.......... 
AT THE LOWEST PRICE YOU 


WILL 


Standard Features 


¢ Two Coinco validators 
which keeps the $1bills 
separated from the $5, 
$10, $20’s 


¢ The second validator 
also will act as a spare 
validator if one would 
have to be serviced 


¢ Over 10,000 coin/token 
Capacity 


¢ 126 Bonus options for 
token payout 


¢ Measures 53” high x 
28” wide x 24” deep 





Ss 
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a 





Shown with optional quarter acceptor 


$2995.” 


EVER PAYI!TTIriiir! 


OPTIONAL FEATURES 


¢ Quarter/Token 
acceptor 


¢ Second hopper for 2 
different value coin 
payouts 


¢ “Change” or “Token” 
scratch resistant Lexan 
fronts 


¢ Phone line hook-up for 
immediate notification of 
low coins, service 
problems or breach of 
security 


¢ Alarm System 


rican Changer Corporation 


1-800-741-9840 


CALL FOR YOUR LOCAL DISTRIBUTOR 





Antique Apparatus/Rock-Ola 
making a marriage work 


Glenn Streeter, president and owner of Antique Apparatus/Rock-Ola, is a man that 
would be hard not to like. But that isn’t really what sets him apart from many other like- 
able men. He is unpretentious, unassuming, very modest about his own accomplishments, 
quick to praise those around him, and unafraid to speak his mind. 

But what’s so endearing is that he was the only one who looked at Rock-Ola’s anti- 
quated operation and fell in love. While others saw only an outdated assembly line, 
Glenn gazed at a mechanism, an amplifier, a rolling assembly line—everything he didn’t 
have—and knew it would make him complete. Now that the Rock-Ola legend lives on, we 
thought you'd like to get to know this self-described crazy kid from California who con- 
vinced his bankers that it was a good deal to buy a company that was losing millions of 
dollars a year! 





The early days 

Glenn was working in the oil industry when buying and selling antique radios became 
much more than a hobby. After being transferred 
to Southern California, he was forced to sell some 
of his vast collection and found that there were 
people who loved the radios as much as he did. 
Soon he was buying more radios, selling more ra- 
dios, and becoming the biggest antique radio 
dealer in the world. He laughs that he still gets an 
occasional letter from someone about antique 
radios! 

“Of course,” Glenn notes, “there’s a direct cor- 
relation to the jukebox. Amplifiers were invented 
for the radio to amplify the sound because they 
had been using headphones; that’s where the 
tube came in. Eventually the amplifiers were used 
in jukeboxes to give them the ability to broadcast 
over a much larger area.” 

After finding his niche in the antique radio _ From teft: Frank Shultz, Ross Blomgren (chief engineer), Vicki Wysocki 
business, he bought a collection of jukeboxes _ of Weymouth Distributing in Los Angeles, and Glenn Streeter by the 
from someone in Colorado and traveled across _ Rock-Ola Gala. 
the Rockies with these classics from the ‘30s and 
‘40s. It was the beginning of his jukebox restoration business, which he did for many 
years. 

Restoring classic jukeboxes took Glenn into his next success—manufacturing parts. 

When your're restoring classic jukeboxes, obviously you need parts. Many parts he need- 
ed simply were not available anymore. That is until Glenn set his mind on making sure 
they were available, even if he had to make them himself! It wasn’t long before he was 
the largest parts manufacturer for vintage jukeboxes. 

It was inevitable that making a complete jukebox would be the next leap in Glenn’s 
fascinating success story. After all, he was making everything else. The first step was 
building a cabinet. The one he chose was modeled after a Paul Fuller design, a Wurl- 
itzer Model 950 from 1942. “It was gorgeous!” Glenn affirmed. “Io my amazement, 
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Users’ Reports 


“We really liked our first Token Tech, 
which is why we ordered our second. 
I’m calling now to order our third.” 


“The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 
40 Tokens. We are saving enough 
labor cost to more than pay for it in 
less than two months.” 


“The best investment since we bought 
our fax machine. | can’t ever imagine 
doing business without either one.” 


“We have good employees... The 
Token Tech removes the temptation 
for them to become “silent partners” by 
skimming the till.” 


“It’s great! You should have come out 
with it 10 years ago.” 


“After using our Token Tech for 
Quarters, we are switching over to 
Tokens. Thanks to the dispenser, we 
got acquainted with your Token 
Systems.” 


“The Token Tech eliminates long lines at 
our cashier’s cage. Our customers like 
it, too!” 


“Our Batting Cage Tokens are valued at 
$1 each. Anyone with a high-value 
Token should be using a Token Tech.” 


“We use a larger size Token for our 
Carwash. All Tokens are sold through 
the Token Tech. It’s accurate, and 
much faster, and it keeps our people 
honest.” 


“The first two Token Techs are excellent. 
We are sending our purchase order for 
six additional units.” 


“It’s working just perfect. We love it!” 


“For a $3 Cigarette Token, it’s the only 
way to do business.” 


“We were using a system which had the 
“illusion of control”. . . The first shift 
manager counted all our Tokens. The 
third shift manager emptied all the 
cashboxes, and did a day-end count.” 


“The Token Tech has simplified our 
whole operation, and we know exactly 
where we stand every hour.” 


“We bought a similar item, made in 
Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your 
Token Tech is far superior.” 


If you want to take more of these \ “J 
to the Bank every week... 


Just Push the Right Buttons. 


Token Tech” #2000 


High Security Token Dispenser 


LARGE HOPPER CAPACITY 


Token Size Capacity 


Capacity 
US Quarter............ 7,000 
Canadian 25¢ 
Australian 20¢......... 5,000 
Canadian Dollar........ 6,000 


© Control, Accuracy, Security & Dependability. 


@ Non-Resettable Counter. Vended Token or Coin 
counts can be taken on a daily, hourly, 
or work-shift basis . . . or Anytime. 


© Changeable Display Signs. (Stock or Custom) 


@ Ideal for Amusement, Vending, Carwash, Casinos, 
... or Anywhere Tokens or Coins are used. 


Full Refund 
$ 00 
on 30 Day Trial... 1295 
FOB LEXINGTON 


GZ Phone or Fax for 
Free Brochure 


C} 


Specify Size 
of Coin or Token 
When Ordering 





Token Size Capacity 
ae 7,500 
Ts 6 bike newenwe 7,500 
Node Secsanesasenne 6,000 


Coin Capacity 
Brazilian 20 Cruzados..... 4,500 
Venezuela 1 Bolivar....... 5,000 
Chile 1 Peso ............ 4,500 
Ecuador 1Sucre ........ 4,000 





We Ship Worldwide 


VAN BROOK OF LEXINGTON, INC. 


P.O. BOx 5044 ¢ LEXINGTON, KY 40555 « U.S.A. 
PHONE (606) 231-7100 ¢ FAX (606) 231-7108 


= TOLL FREE 1-800-553-3134 


Call Us and Talk to Real People — Not a Machine 


VENDING 
MACHINE 
TOKENS 


TOKENS | | “Ae 





PARKING 
METER 
TOKENS 





CARWASH 


TOKENS FOR 
CANDY 
and 


SNACKS 


TOKENS 








BATTING 
CAGE 
TOKENS 








VENDING 


waa are AVAILABLE MOVIE 
alll” HERE TOKENS 
PROOF OF AGE 


TOKENS REQUIRED 


TOKENS 





TOKEN 


TOKENS 





Many Stock Signs available. Custom Signs (black & white or color) designed to order. 








people thought it was an original.” 

Glenn had visions of adding a Seeburg 45 rpm mechanism to it, but the light bulb 
came on and he decided to use a new one. He zeroed in on the Rowe mechanism be- 
cause it was American made and it was fairly compact. He then went to Betson Pacific 
and bought an RI4-5 (he still has the receipt!) and modified it slightly to make his first 
complete jukebox. 

He showed it to Dave Hall, who was so impressed he sent Glenn to Rowe president Gil 
King, who agreed to sell Glenn another 10 mechanisms. “Because there were so many 
people anxious to buy my jukebox, | realized that it was time to take my product to Grand 
Rapids and get some commitments,” Glenn explained. “I headed to Michigan in Novem- 
ber and ran into a severe blizzard, making me a day late for my meeting with the Rowe 
executives.” 

He continued, “When I got there they were nonchalant about the whole thing, and 
sent a couple of engineers out to the van to see what I had. As soon as | pulled the cover 
off, these guys went nuts! It was the same reaction I’d seen by Dave Hall. By the time | 
left that meeting I had an exclusive con- 
tract from Rowe stating that they wouldn’t 
sell their mechanisms to anyone else mak- 
ing nostalgic jukeboxes, their warranty 


“We simply wont’ settle 


would be passed on to my customers, and fe Or anything less 


they would modify a few things on their 
mechanism for me.” 

Glenn remembers that he gave them an 
order for 20 more mechanisms (big time 
to Glenn!) and that first year he produced 22 boxes. Sharper Image picked up Glenn’s 
line and he recalls that they sold many more than he could make. “We were shipping 
their Christmas orders in February,” he affirmed. “For many years I never got ahead in 
production.” 

In 1986 Glenn premiered the Bubbler, the first nostalgic box he would be making for 
Rowe. That same year Wurlitzer debuted its first attempt at a nostalgic box. Obviously 
proud of his creation, Glenn notes that “Wurlitzer didn’t even have bubble tubes; they 
had those little blinking lights. But they were able to out-produce me.” 

Glenn, whose production line on his own Gazelles (he emphasizes that it was the first 
nostalgic box on the market) and then the Peacock was already topping 600 per year, was 
asked to make up to 700 Bubblers for Rowe. He remembers that it was hard to keep up 
with the demand. Glenn is proud of these jukeboxes and the design and development his 
team did on them. They are still in production today. 


Fate intervenes 
Years later fate would guide Glenn to another meeting with destiny. During ACME ‘92 


in San Antonio, Glenn heard rumblings that Rock-Ola was considering selling the compa- 
ny. Full of hope, Glenn rushed back to his hotel room to place a phone call to Donald 
Rockola. Not being able to get past the secretary was a minor setback, but it hardly damp- 
ened his determination. 

“I had to write Donald Rockola a letter telling him what I wanted to do. I never got a 
response to that letter or about six after that. However, sensing that I was relentless and 
not about to give up, they finally sent someone to check me out to see if I was viable,” 
Glenn relates. 

Negotiations began in the summer and the deal was closed just 30 days later. David 
Rockola passed away the following January at the age of 96. We can’t help but think he 
knew that his company was in good hands. 

Glenn added, “I would like to say something that I think is very important. A lot of 
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Why Gamble on Your 
Route-Management 
Software? 





Remember: All that glitters 
is not gold. 

Others may spend more 
dressing up their software with 
fancy screens and glossy pack- 
aging, but why gamble on un- 
proven, untested software 
when you can buy from the 
industry’s proven leader in 
route-management software? 

With more than 1100 
programs in use through- 
out the United States, 
Canada and the world, Si- 
lent Partner offers the most 
widespread, most tested and 
most versatile software in 
the industry. 

We’ve sold more software 
than all our competitors com- 
bined. And we’ve continued 
to update our product by lis- 
tening to our customer, refin- 
ing Silent Partner to fit the 
changing needs of the indus- 
try. Purchase Silent Partner 
14.0 and we'll give you a free 
update to Silent Partner 15.0, 
a full Windows™ version. 





Silent Partner 2000 


2509 Country Club Drive ° Springfield, Illinois 62704 
2 +} &£ = FF BF «= 42 ZF Fe 2 
FAX 217-787-4293 





Come See Us at Booth 533 in Orlando for ACME 1996! 








jukebox companies have come and gone over the years. But for the record, in its entire 
history the Rock-Ola company never shut down its production line expect during World 
War II. When we purchased it, we continued to manufacture in the old building while 20 
trucks were transporting parts and equipment to California 
to set up a parallel production line. Only after the one in 
California was up and running did we close the Chicago fa- 
cility.” 

Glenn continued, “There is a comment I'd like to make 
because I owe this man a debt of gratitude. Donald Rocko- 
la went out of his way to help us. Donald gave instructions 
to his people to buy the first 500 of everything for us to go 
into production. He was very helpful and had a personal in- 
terest in seeing somebody successfully carry on the name.” 

We were curious to know exactly how Antique Appara- 
tus fits into the scheme of the Rock-Ola company. Here’s 
Glenn’s explanation: “They are two separate names. Rock- 
Ola Mfg. is the name that David Rockola incorporated in 
the ‘20s. Antique Apparatus is now a d/b/a that the corpo- 
ration owns. Because we had such a good following with 
Antique Apparatus, we wanted to keep it alive. We've com- 
bined the two names in our line of apparel and accessories. 
All of the jukeboxes are manufactured with only the Rock- _ Two early prototypes of the Anniversary Legend in Jim Sulli- 
Ola Mfg. name, but there is a metal plaque on the back of —_van's studio. 
each jukebox that says ‘Cabinetry by Antique Apparatus,’ 
because that’s what we’re famous for.” 


What's new 


Now that we know a bit more about this tenacious man and the successes he’s had in 
his career, we naturally wanted to learn more about the upcoming new products. 

The company showed a new prototype of the Rocket series called the Convertible Rock- 
et. It’s a complete floorstanding jukebox, but part of it can be hung on the wall. The Wall 
Rocket is less the speakers and the “booster base” for wall mounting. Together it’s a com- 
plete jukebox and will replace the existing Rocket. 

Rock-Ola’s lineup also includes a new version of the Leg- 
end series, which was designed by Glenn’s team after buying 
the company. The Gala was already in production when the 
company was bought. “While we were producing the Gala,” 
noted Glenn, “we were designing our own jukebox.” 

Glenn continued, “On The Legend we introduced the four- 
high and four-across jacket display. It was more than what 
was offered on any other jukebox. We also reintroduced the 
concept of an exposed mechanism. We did a lot of things to 
incorporate old favorite characteristics with the technology 
of today. And that’s the avenue we’re pursuing today. We'll 
make a large new presentation at ACME ‘96 in Orlando.” 

While he won't give too many details he is adamant that 
the industry will be very surprised at what a little company can do. “We simply won't set- 
tle for anything less than the best!” emphasized Glenn. 








Nostalgia heaven: in the shop assembling the Bubbler. 
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Behind every great man... 


As we mentioned in the cover story, Glenn Streeter is very quick to praise the staff he feels is 
responsible for the company’s success. Some of the employees have been with Glenn for years, 
other have been with Rock-Ola for decades. How 
did this group happen to come together to revive a 
legend in the jukebox industry? Here are their sto- 
ries, in their own words. 


Jodie Streeter 
Controller 
I moved to California in 1987 at the prompting 
of my future husband. Having been in the military 
for 13 years, I came here with no experience in the 
industry. All I had to offer was my dedication, hard 
work, and a six-year-old daughter. My work expe- 
rience was in finance, which has been beneficial, 





From left: Terry and Ross Blomgren and Glenn and Se 
Jodie a ' since I am functioning in that part of the business 


as well as maintaining the computer system. 
I see the company moving in a very positive di- 





rection, with Glenn leading the way. He has a great vision of the future and I 
admire him for that. I have learned a lot from Glenn and there will be more I 
am sure. We are looking forward to great things in 1996, and with the help of 
all our staff and factory workers, we will achieve our goals. 


Russell Etheridge 
Assistant to the president 
Ten years ago I started working in this industry with no plans of lasting beyond 
one year. The first five years were spent quietly working in production, first in 
bill changers for the Postal Service Contract and then in jukeboxes at the start 
of the CD craze, all for Rowe International. 

The last five-and-a-half years have ranged from the most enjoyable to the 
most frustrating, with constant challenges of establishing production schedules, 
purchasing goals, quality control, new vendor procurements, employee guide- 
lines, and any other ball that needed to juggled (without being dropped). It has 





been interesting, to say the least. Russell Etheridge at a trade show in 


In my “spare time” I had the luxury of planning and coordinating not one, _—‘ Mexico. 
but three moves. The first move 
was getting me and my family to the Los Angeles 
area from the Midwest. Then it was moving An- 
tique Apparatus’ production and office facilities 
down the road. The final move was when we had 
the great opportunity to purchase the Rock-Ola 
name and equipment. Most of Rock-Ola’s service 
inventory was moved from Illinois to Torrance. 
Like I said to begin with, I had no plans when I 
started, I still don’t! All I know is that I’m awfully 
glad I’m still here. 


Frank Shultz 
Vice president of sales 
I began my career at Rock-Ola’s huge factory on 
Frank Shultz with technicians in Rosemont, Ill., (I- Chicago’s northwest side in 1949. I vividly recall 


r): Daniel Villa, Frank, Mike Jablonski, Doug Mas- ; ; 
sa, and Gary Rotierts (James Industries). that the 78 rpm record jukebox was still being 
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manufactured. But soon it would be obsolete thanks to the introductin of the all-new 45 rpm 
record jukebox, which created a boom for the industry. 

During my tenure at Rock-Ola my duties took me into every phase of the business, from 
manufacturing to sales, even attending many meetings presided over by David C. Rockola, one 
of the great patriarchs of the jukebox business. 

When Glenn purchased the company he said that his goal would be to put the name Rock- 
Ola back in its rightful place in the jukebox business. He asked me to join the team to help 
achieve his goal. After seeing his plans and his great enthusiasm, I said I would be honored to 
join his team. At the Midwest sales and service center in Rosemont, Ill., we are looking forward 
to working with all Rock-Ola’s customers helping Glenn realize his dream.” 


Jack Weatherby 
Engineering 
My story goes back to 1972 when I was collecting antique radios and heard about some per- 
son buying radio collections. With a little research I found out his name was Glenn Streeter 
and he had organized the Southern California Antique 
Radio Society. 

When I finally met him, all I saw in his office were old 

radios and my eyes lit up! I didn’t have much money, but 
being a cabinet maker, I offered to make jukebox parts 
in trade for old radios. Glenn soon asked me to work full 
time because he had a vision of building a jukebox from 
the ground up. I knew it would be a gamble; it took me 
three months to make the decision to join him. 
It took us three months to build the first jukebox. The 
following year we built about 20 units and orders were 
pouring in. Glenn said he was going to find a larger 
building and that we would be making 10 jukeboxes a 
day. I laughed and said it was impossible! Next thing I 
knew, we moved into a building so big you could barely 
see the end of it. 

But a building and parts were no good without people, 
so Glenn began looking for quality workers. Soon the 
building was full of people making more and more juke- 
Jack Weatherby works ona prototype ofthe = boxes and after five years the bulding wasn’t big enough 
Anniversary Legend. anymore. There went Glenn again buying a bigger 
bi ding and installing all the modern equipment for 

some real production! Glenn moved me from the wood- 
ship to more important things like building prototypes and engineering new projects. I was get- 
ting pretty good at upgrading those old nostalgic boxes. 

Then a few years ago Glenn throws another ringer in. No surprise to me, after all the wild 
decisions he made in the past, he now was going to purchase the Rock-Ola Mfg. Co. Oh, by the 
way, he also wanted to come out with a new model right away! 

I said, “Where do I start?” Since I didn’t know much about commercial jukeboxes with their 
moulded parts and extrusions | had to learn and learn fast. I stumbled my way through the 
first model and it came out rather well. After three years of working on these new models, it 
has become easy. The only thing that still bothers me is when Glenn wants me to put a square 
peg in a round hole. As usual | tell him it won’t work and he tells me I can do it and walks off 
secure in the knowledge that it will indeed get done. 

From four employees to 70, plus a facility in Chicago, there’s no end to the growth of this 
company. Not too bad for a few short years. With Glenn’s crazy ideas, he will probably expand 
into making custom-made jukeboxes for airplanes or rocket ships. We all enjoy working here 
and every day is a new challenge. I just don’t know if I can handle those custom-made rocket 
ship boxes! Oh, I forgot to tell you that making 10 boxes a day is a piece of cake! 
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Dennis Johnson 
Chief financial officer 

[ joined Antique Apparatus prior to the purchase of Rock-Ola and played a major role nego- 
tiating the purchase. I oversee all of the company’s fi- 
nancial operations as well as legal matters, contracts, 
and policies and procedures. I was formerly a vice 
president and business banking manager. In fact, I was 
Antique Apparatus’ loan officer. 

I had made loans to Glenn many years ago when 
he was first starting out as a manufacturer. I didn’t re- 
ally understand the jukebox business at the time, but I 
had a lot of faith in Glenn. Now that I’m working for 
him, I still don’t fully understand the industry but I’m 
learning. I enjoy talking to people who have been in 
the industry for most of their lives, because it gives me 
a lot of insight into how to deal with certain situations. 
I often told my bank customers that managing a grow- 
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ing company is not an easy task. [am now experienc- al 
ing first-hand what I used to preach! 





Dennis Johnson (I) joins Daniel Villa (distributor in Mexico) and 


Mike Jablonski George Haydocy by the Bubbler. 
Director of technical services 

I was born and raised in Chicago, attended school there, and began my career in the juke- 
box business in the area. While in school I worked part time as a service tech for Rus Strahan 
of Loewen-America, the distributing office for NSM in the United States. 

After graduating I worked full time as a tech and soon was promoted to service/operations 
manager, working closely with the design engineers and sales departments. My position took 
me all over the world holding service schools and 
representing the company at trade shows. 

After being promoted once again to director of 
technical services I left the company to work in 
the family business. 

When Glenn bought Rock-Ola, he came looking 
for me and asked me to join his staff. I viewed the 
challenges presented to me as an opportunity | 
couldn't pass up. As in the past, I am now travel- 
ing representing Rock-Ola, teaching and learning 
from our customers so we can make the best 
product for them. 


George Haydocy 
National sales manager 

I think I have more hands-on experience in this 

Mike Jablonski industry than just about anyone. After getting out 
of the army I joined my father-in-law’s company, 

C.D. Amusements. I learned everything about the coin machine industry there. After selling 

C.D. Amusements I bought a route in Florida. However, I wanted to get back to Ohio so I sold 

my route and went to work for G.O. Coin Service, one of the biggest independent operators in 

Ohio at the time. 

I then had stints at Penn-Ray International, Cleveland Coin, and Seeburg. Selling CD juke- 
boxes for Seeburg was a challenge. At the time CDs were a new concept, not well received by 
operators. I’m very proud of the time I spent with operators convincing them that CDs were 
the way to go. 
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When Seeburg went broke, I found myself out of a job. Rus Strahan 
offered me the position of national sales manager for NSM, which I 
gladly accepted. While there I met Glenn Streeter and being in the 
same business, we had quite a few conversations. 

I was impressed with Glenn’s reputation because in this business 
your reputation is so important. Another thing that impressed me was 
his honesty and enthusiasm. He was genuinely happy about what he 
did; he loves manufacturing jukeboxes. I can’t tell you how much I en- 
joy working for him. That enthusiasm is contagious! Because our busi- 
ness tends to run in cycles, I believe that it’s Rock-Ola’s turn. I always 
said that if we make a jukebox that works and if we listen to our cus- 
tomers we can’t help but be successful. 


James Sullivan 
Company designer 

From as far back as I can remember I was always fascinated with 
consumer products and their look and design. As a boy I loved to walk 
through Sears appliance and hardware stores and just look at the mer- 
chandise. As a teenager I had an interest in art and, I thought,some —_ George Haydocy 
talent, but never consid- 
ered pursuing a career in it. One day I decided 
to stop at the Art Center School in Los Angeles. 
It was here I found the name of what I was see- 
ing: industrial design. The realization that some- 
one could work at this, have a career in it, and 
even be paid for it hit me like a thunderbolt! I 
had found my life’s work. 

After graduating with honors from the Art 
Center, I moved to Chicago and designed prod- 
ucts ranging from ranges and dishware to fur- 
naces and medical equipment for companies 
like Magic Chef, Lennox, and Miles Laborato- 
ries. 

I joined a small consulting firm in 1960 and 
one of my first accounts was Rock-Ola. Design- 
ing jukeboxes was completely different from any 
form of design I had been involved in. It was si- 
multaneously exciting, frustrating, and reward- 
ing, like industrial design and showbiz! | also 
worked on their vending machines in the vend- 
ing division. 

The work at Rock-Ola allowed me to build an 
Jim Sullivan and the first wooden prototype of the area of concentration based on that experience: 
Legend. vending and coin-operated equipment. For the 

last 10 years I’ve designed both the Dr. Pepper 
and Seven-Up can vendors. 

When Glenn purchased Rock-Ola it was a fortuitous opportunity for me. Glenn enlisted my 
design services to embark on some of the most challenging and fulfilling design efforts in years. 
His fresh insights and enthusiasm for this business, and certainly his own love of the jukebox, 
is making my work, once again, as fresh and exhilarating as that first design effort with Rock- 
Ola, The Tempo, in 1960. A 











PLAY METER 50 FEBRUARY 1996 








ANNIVE FSAPRY 





ion 


Few Things Attract More Attent 

















Acclaim wrote the rules for 
marketing video games. We took 
great arcade games and didn't 
just make them the biggest home 
games ever; we turned them into 
entertainment phenomena. 
Acclaim, brings its state-of-the-art 
motion-capture technology, 
proprietary RAX™ sound 
technology and advanced graphic 
engines to the arcade. We've 
combined our renowned market- 
ing muscle with world-class 
licenses and affordable prices. This 
kind of power makes hits, breaks 
records and will build your traffic. 
Plus, Acclaim's Lazer-Tron, the 
Redemption powerhouse, brings 
its industry experience, high prof- 
itability and outstanding service 
to the Acclaim Coin-Op family. 
Acclaim Coin-Op. Join us and 
together we'll make some serious 


coin! See the complete Acclaim 


Coin-Op line at booth #1317. 





Acclaim, the company that took arcade titles and 
turned them into the best-selling video games in history 


now enters the arcade arena. Get ready to make some... 











Acclaim Coin Operated Entertainment, Inc. is a division of Acclaim Entertainment, Inc. ® & © 1996 Acclaim Entertainment, Inc. All Rights Reserved. 
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in Memory 


“The loss of honest and 
industrious men’s lives cannot 
be valued at any price.” 
William Bradford (1590-1657) 


December 29th was a day like 
many other days when Gene and 
Vicky talked about their plans for the 

day over a cup of coffee. Little did 

they know that just minutes later, 
Gene would be dead. There was 
nothing anyone could have done 
to prevent the tragedy. The coro- 
ner explained that Gene died of a 

ruptured aorta, something that 
could not have been prevented 
nor detected. 

Gene’s story began in 1953 in 
St. Cloud, Minn., where he was 
to become the oldest of 11 

children. Hard work and ad- 
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Gene Sieben 


hering to the Ten Commandments 
would set the stage for the rest of 
Gene’s life. It was during his first ven- 
ture into his own business that he met 
his future wife. He was selling cook- 
ware and china door-to-door when he 
knocked on Vicky Williams’ door. Al- 
though it seems Gene was infatuated 
with Vicky, she believed he was much 
younger than he really was and 
thought he was a sweet kid. But she 
bought the cookware (how’s that for 
salesmanship!) and soon Gene was 
stopping by once a week to see how 
things were going. “I began to wonder 
if he checked on all of his customers 
that often,” quipped Vicky. 

But it was apparent that cookware 
was not all these two had in common 
and before long they were engaged. 
Gene bought his second business, ‘The 
Foosshop, during their engagment but 
didn’t tell Vicky. But the engagment 
and the business flourished. ‘They mar- 
ried in June 1978. The Foosshop, an 
arcade filled with mostly foosball ta- 
bles, was perfect since Gene always in- 
sisted that he majored in foosball at St. 
Cloud State University. Vicky fondly 
recalls playing in many foosball tour- 
naments including a World Champi- 
onship. 

In 1980 the Siebens made the leap 
to a larger amusement center, WXYZ 
Family Amusement Center, and into 
operating with their company, Ad- 
vanced Amusements. This route led 
them to another company called Pizza 
Express, a pizza and Italian restaurant 
with about 25 games. Vicky is proud 
of the fact that they were pioneers in 
softplay with real school playground 
equipment indoors. 

As their operating business grew, 
Gene became frustrated with the 
wiring problems presented with the 
first video game kits. Gene set about to 
make things easier with the Quickit 
wiring harness. Vicky recalls that Gene 
approached several distributors about 


marketing the product but they only 


Above: Gene, Vicky, and Aaron at ACME ‘95. 
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“I've been a devoted and regular buyer of King Plush for 5 years. 
In my book, they can’t be beat, and here’s five reasons why:” 


Tim Greeno, owner of 


| get the best size and quality in every shipment, week after week. King 
Plush doesn't bait the first shipment with great stuff, and then start salting the ~~ Games 4 You, in Conway, 


assortments with low end junk. 


Arkansas, is enthusiastic 
All of the plush is bagged in equal quantities, in each case, which makes —_—— os 
the handling, filling the cranes, and counting plush usage a breeze. ethan working wills King 


Plush b “I's nice t 
Orders are shipped the same day | order, and they arrive promptly and are oe Sennen See een mr 


always correct. In five years, I've never had a lost or late shipment. When _ be serviced by a company 


| order, | don't have to WOITY. that understands just what 


Every person |'ve worked with from King Plush has been extremely skill crane operators need 


courteous and helptul. 
and want, because they're 


Probably the biggest and best bonus has been the opportunity to work 

with Pat and to pick his mind about the best way to operate cranes. He's 
helped us learn how to increase our volume and profit, plus given us tips Tim looks forward to 
on hot locations to seek out for crane placement. 


skill crane operators too.” 


working with King Plush 
and receiving their 


excellent support that will 





Where Fun & Merchandising Go Together! continue h is g rowth. 


24412 South Main Street ¢ #103 © Carson, California 90745-6323 © 1 (800) 473-3402 


in Memory 


laughed at his invention. It didn’t stop 
Gene, though. Instead he started his 
own company, M.H. Associates. Ironi- 
cally, the initials MHA were also those 
of Gene’s first business, Modern Home 
Associates, the one where he sold 
cookware. Vicky laughs that they 
couldn’t afford new stationery, phones, 
or a post office box, so they simply re- 
cycled what they already had! 

M.H. Associates was a resounding 
success, soon adding used PCBs and 
kits, pinballs, jukeboxes, etc. to their 
product lines. They were a full-service 
distributor. 

Vicky calls Gene’s life a true “boy 
from a poor family makes good” story. 
His will and determination were his as- 
sets to create a business that has had 
an impact on this industry. “Gene had 
an uncanny knack at picking great 
games. His fascination with life and 
how things work kept him fresh. I have 
heard from so many people who say 
he was such a nice man. He was. Gene 
was my partner in life, in love, in par- 
enthood, in wonder, in business, in the 
joy of living. Rarely have we been 
apart for more than a few hours. We 
have been so blessed and have shared 
so much,” shared Vicky. 

With four children—Leah (16), 
Michal (14), Ariel (6), and Aaron (3)— 
Vicky says she changed a lot of diapers 
on pinball machines and pool tables! 
Not believing in day care, the kids 
were truly raised on the route and in 
the office. Gene, Vicky, and their chil- 
dren were fixtures at all the trade 
shows. The older girls faithfully pre- 
sented Play Meter with their game 
picks, which we duly printed each 
time. They must have inherited their 
father’s uncanny ability to pick great 
games. Vicky has assured us that we 
will see her and the kids at ACME ‘96 
in Orlando. 

Vicky stated, “I have been general 
manager and CFO since 1985. Sup- 
ported by the great staff I will now as- 
sume the responsibilities of president 
of M.H. Associates. We will continue to 
grow and compete in this industry. Do 
not think I have worked so hard and so 
long with my husband only to give up 
now! | intend to continue our business 
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as we had planned. | will also run the 
route business, Advanced Amuse- 
ments, with its present staff.” 

Vicky has established the Gene 
Sieben Memorial Fund which will al- 
low completion of a prairie restoration 
project that Gene had been working 
on for the past five years. She laughed 
when she recalled the many times he 
made her pull the car over so he could 
collect seeds from plants in the ditches. 





He intended to restore 20 acres of pre- 
viously-farmed land to its natural 
prairie condition. “I intend to complete 
this project and the memorial fund will 
help make this dream possible,” Vicky 
said. 

We bid you a fond farewell, Gene. 
Vicky, we'll see you and your children 
in Orlando where no doubt Gene will 
be looking down, helping you pick 
those great games! A 





From Deltronic Labs, 
the Industry Leader in Ticket Dispensers 


The "Quick Release" 


Ticket Dispenser 


FOUR NEW FEATURES Improves 


serviceability & reduces maintenance. 


"Quick Release" face plate 
Bottom METAL ticket guide 
Foolproof braking system 
Optical sensor dust cover 
Upgrade kits available 


The Electronic Ticket Eater® 


The fast & easy way to accurately count and 
destroy redemption tickets. . . 
PLUS, print Winner's Receipts! 


e Faster than 13 tickets per 
second 

e Extra large, movable 4-digit 
display 


e Prints receipts in one easy step 


e NEW Key Pad for easy 
programming 


For FREE brochure or to order, call (215) 997-5966 
or FAX (215) 997-9506 


[a DAlitelgi(a Labs, inc. 


120 Liberty Lane, Chalfont, PA 18914 
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Insert coin and the ACTION 
timer begins. Slam the basketball 
controls and try to SCORE a 
single, double or triple basket. 
BONUS points awarded for 
every triple slam. HOOP IT UP 
keeps players of ALL AGES 
coming back for more! 












Draft Pick 
of the Year! 


Fun for all ages. 
@ 

Head to head 
competition with 
other player 
selectable modes 
@ 

Unique basketball 
controls and large 
LED scoreboard 
display for 
realistic action. 

) 

Exciting basketball 
announcer and 
music add to the 
players experience. 
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ATARI 


GAMES 


™ & © 1995 Atari Games Corporation/Time Warner Interactive. All rights reserved. 
Hoop It Up is the registered trademark of Streetball Sports Ventures Partners. 
Licensed to Atari Games Corporation/Time Warner Interactive. 








GET SMART/ 


Lease A Smart Crane 





CRANES PER MONTH 
e¢ Smart Candy Crane...................... $99.00 


ee Clean Sweep Super Single......... $129.00 
e¢ Clean Sweep Jumbo Watch........ $189.00 
e> Classic Jumbo plush................... $189.00 
e¢ Clean Sweep 60” Single.............. $189.00 


All other Smart Cranes available on similar terms 
minimum of 3 cranes “your choice” per lease 


®° Low monthly payments can provide 
immediate positive cash flow. 


®¢° Leasing may provide tremendous 
tax advantages. 


For full details contact your participating distributor today! 
or call us at 
Smart Industries Corp., Mfg. 
1-800-553-2442 


1626 Delaware Avenue, Des Moines, lowa 50317 USA (515)265-9900 Fax:(515)265-3148 





(Above amounts do not include freight and are FOB, Des Moines,lowa) 
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Hatt & Fate 


SiIVi AK According to Lou Burg from Coal Creek Vending, 
Tate[Uis) tals 1s Ore) s omMm\VLe “Last month the Smart Jewelry Crane grossed $1,872.00 


1626 Delaware Ave. after over two years at the same location.” Lou Berg also 
Des Moines, lowa 50317 USA boasted, “I installed my first Smart Jewelry Crane in 





(515)265-9900 (800)553-2442 September of 1993 - So far it’s grossed $52,378.00.” 
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LAl installs new driving simulator 
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Leisure and Allied Industries’ Ace Driver Formula 71 system. 


Leisure and Allied Industries of Perth, Australia, has 
released an authentic Formula 1 driving simulator using 
Namco’s Ace Driver software. 

The simulator, Ace Driver Formula 1, features two- 
thirds scale racing cars mounted on a motion platform 
that delivers realistic horizontal and vertical motion. The 
movement system provides special effects for cornering, 
crashing, and vibrating when the car runs off the road. 

Game graphics are presented on a 70-inch screen with 
a special surround-sound system highlighted by seven in- 
dependent speakers for each car. 

Another feature of the system is an announcer’s box 
that allows the person promoting the game to control the 
system. This ensures that all players are linked into the 
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game system before the race starts. The announcer can 
send messages during the game through the public ad- 
dress system, which can override the game sound effects 
as an optional feature. 

LAI’s system is designed primarily for family enter- 
tainment center and amusement theme parks. Great at- 
tention has been given to details, such as matching 
graphics on the cars to those on the screen. The system 
is available in either two-, four-, six- or eight-player con- 
figurations. 

Ace Driver Formula 1 was originally planned for LAI 
operations in Australia but is now being offered in other 
countries. For more information, contact Jacqueline 
Fletcher, 61-9-328-3611; fax 61-9-328-3446. 


AAG fights copied games in Argentina 


The Anti-Counterfeiting Advisory Group has pursued 
trademark infringement operations against two locations in 
Buenos Aires, Argentina. 

The Argentine Federal Police, Division of Special Laws, raid- 
ed Clarex s.r., Av. H. Yrigoyen 4111, Lanus Province of Bueno 
Aires, Argentina, and Make Video, Moron 4821, Buenos Aires, 
Argentina. They seized quantities of interfaces used to convert 
Sega home-use video games to coin-op application. 
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AAG superintendent Bob Fay stated that the conversion 
of the home-use intended game machines to coin operation 
constitutes a crime that carries significant civil as well a crim- 
inal penalties. 

AAG plans additional enforcement action in the near fu- 
ture regarding other locations manufacturing and selling the 
interfaces and Sega converted home-use game machines in 
Argentina and other South American countries. 
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Sponsored by: 
American Amusement Machine Association 


Return coupon to: Show Management 
William T. Glasgow, Inc. 

16066 South Park Avenue 

South Holland, IL 60473-1500 USA 
Phone: 708-333-9292 

Fax: 708-333-4086 
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Capcom Coin-op and 
Bally-Wultff seal deal 


Effective December 1995, Bally-Wulff is Capcom 
Coin-Op’s exclusive distributor for the German market. 

Both companies are excited about the new partner- 
ship. According to Michael Stroll, president of Capcom 
Coin-Op: “We are extreme- 
ly pleased and proud to an- 
nounce the association be- 
tween our companies. 
Bally-Wulff's know-how, 
understanding, and educa- 
tion provide us with a clear 
step forward in our joint 
abilities to create not only 
new and wonderful tech- 
nology in the form of pin- 
balls, but also to approach 
the entertainment world 
with other philosophies 
and other types of games.” 

Added Uwe Christiansen, 
managing director of Bally- 
Wulff: “I am absolutely convinced that the cooperation 
of Capcom and Bally-Wulff will not be just another 
source of pinball, but will serve as a guideline for the 
best interests of the players and the future of pinball. 

“It is important for me as a distributor to be involved 
with manufacturers who will understand my needs: 
keeping inventory low, backing their product with tech- 
nology, and knowing that the worldwide market is not 
united in its understanding with regard to pinball. My 
feeling is that Capcom is interested in our expertise and 
experience and is willing to integrate that into their over- 
all understanding.” 
























Uwe Christiansen (I) of Bally- 
Wulff and Michael Stroll of Cap- 
com Coin-Op shake hands on dis- 
tributor agreement. 



















Greek companies 





plan association 


Efforts are underway to form a union of Greek manufac- 
turers, importers, and distributors of video and amusement 
machines. There are 35 major Greek companies, according 
to a report sent from Nikos Kagiopoulos, and an exhibition 
would be an ideal forum for all interested parties to work on 
the project. 

The name of the proposed organization is the SEKEP, 
which would cooperate with other existing associations that 
focus on pool and billiards and arcades. Plans are underway 
for the SEKEP Expo ‘96. 
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Finland sees Sega 
Rally tournament 








Championship competition in Helsinki, Finland. 


Fifty-six drivers were invited to the Sega Rally Champi- 
onship tournament finals recently held at the Auto Xpress 
Motor Show in Helsinki, Finland. 

Pelika RAY Oy arranged the event and provided four 
linked deluxe Sega Rally Championship games. Castrol Fin- 
land was the main sponsor. The exciting competition was 
won by Kristian Sohlberg, who received a trip to a World 
Championship Rally Race in Europe. 

Competitors represented the two best drivers from 28 dif- 
ferent locations in Finland. Before the field had narrowed 
down, close to 600 players had taken part in qualifying 
events. 


Tuning opens branch office 


Tuning Electronic Entertainment of Hamburg, Ger- 
many, has opened a new branch office in Munich. The of- 
ficial opening was set for Feb. 2 but word-of-mouth creat- 
ed business before that date. 

Said Reymond Safft, head of Tuning, “We were sur- 
prised by the customers coming to see us. It seems that 
our service and competitive products are needed in 
Bavaria. In addition, we want to get closer to some east- 
ern European countries.” 

The new Tuning office will carry a strong product line. 
The new branch manager is Walter Gerner, a native 
Bavarian with industry experience. 

In other Tuning news, the company took its largest 
booth on record at the just-passed IMA show in Germany. 
The company displayed the new Neo-Geo World Soccer 
‘96 at IMA (Tuning is the official distributor for SNK’s 
Neo-Geo in Germany), and Gottlieb’s Mario Andretti (Tun- 
ing is the exclusive German/Austrian distributor for Got- 
tlieb pinballs by Premier Technology). 

Additionally, Tuning has secured the exclusive distrib- 
ution rights in Europe for Dynamo’s Tournament Solitaire, 
also shown at IMA. Other new games distributed by Tun- 
ing include the Japanese-made Baccarat, the Tuning/BFM 
Casino 2001, the five-liner Club International, and the hu- 
morous video Monkey Business. 
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International Scene 


Trade journalists visit German companies 


The home base of NSM in Bingen/Rhine, Germany. 





NSM AG’s executive board, (I-r): Dr. Thomas Kuhl, Peter L. Kuhn, Ullrich D. The Gauselmann Group’s main board. 
Schulze, and Reinhold Ahrendt. 


In late 1995 the German slot machine industry asso- _ for his company. 
ciation (VDAI) and IMA exhibition organizer Blenheim Next came Berlin and Bally Wulff, where company co- 
Heckmann hosted nearly 30 trade journalists from manager Uwe Christiansen spoke with the journalists. 
around the world and provided them with a closer look Bally Wulff made a presentation on a Rhine ship outfit- 
at three German companies. ted as a complete amusement center to showcase the va- 

First on the information tour was Bingen and a group _ riety of equipment used on the German market, includ- 
of affiliated companies that include NSM AG, which pro- _ ing virtual reality. 
duces jukeboxes, CD changers, and gaming equipment; The last stop on the tour was Espelkamp, headquar- 
EMT GmbH, which produces kiddie rides; and Panther __ ters of the Gauselmann Group that includes the sub- 
GMbH, which manufacturers a special line of gambling _ sidiary Stella Atronic. The Gauselmann Group, which 
machinery. produces a variety of amusement machines, imports and 

NSM AG’s Ullrich Schulze, son of the founder and chief exports and can well be referred to as the largest manu- 
executive of the company today, addressed the guests and __ facturing enterprise in Europe. An important branch of 
emphasized that the international integration and penetra- the Gauselmann company is the Spielothek, a chain of 
tion of markets was becoming an increasingly important task amusement centers in 150 locations. 
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GIVE THEM A FISTFUL OF 





FUN WITH NATIONAL TICKETS! 


Count on National Ticket Company for machine-issued tickets for all 
of your redemption games. Stock “1 COUPON” tickets are available 
for immediate shipping. We can also design a ticket just for you with 
your logo and exclusive copy. You'll always win with National tickets! 


The Ticket Eater”! 
Don’t forget to ask about 
Ticket Eater, our ticket 
counter/shredder. Counts and 
shreds 13 tickets per second. 





TICKET 








aT 
VISA MasterCard 
—— TR : 
Home Office 


National Ticket Company 
P.O. Box 547 

Shamokin, PA 17872 
ORDER DEPARTMENT 
1-800-829-0829 
TOLL-FREE FAX 
1-800-829-0888 
Other Information 1-717-672-2900 
Int'l Fax 1-717-672-2999 
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International Scene 






LeisureASIA gears 
up for March show 









al Convention & Exhibition Centre. 
























and the United States. 














the scheduled speakers. 











AAE booth sales 
reflect demand 


Booth sales for the upcoming Asian ene 

Expo, May 7-9, have surpassed total sales for las 
. iZers. 

’< chow, according to show organizers. — _ 

—e Wood of Sally Corp., show committee chair 


man, said, “The growth of the Asian Amusement Expo 


se- 
is consistent with the growth and demand for amu 


ment products throughout ee ane * sh 
in scope and SIZ , We 
sneaiger i aaa a in the upper level exhibit 
hall that will facilitate nearly 300 booths. edets 
AAE expands to a three-day event wit noe 
for exhibits and a full day of conferences on ae a 
da. Among the topics are safety managemen be iad 
park safety, family saeco centers, 
aintenance. 
ag ave pn are planned in response to the 
ree demand for education from owners we ee 
ators of parks, FECs, and arcade locations . i 
Seminars will be presented in English and Mandarin. 
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Time is drawing near for the March 21-23 Leisure 
Asia ‘96, the show designed to be a forum for owners, de- 
velopers, and professionals in the out-of-home entertain- 
ment world. The host facility is the Singapore Internation- 


Highlights of the show include Leisure Management 
Studies workshops and product exhibits that cover sports 
equipment, children’s play equipment, arcade and video 
games, roller coasters, and the latest high-tech equipment. 

LeisureASIA ‘96 is organized by Leisure Asia Pte Ltd. 
of Singapore. The panel of speakers spans the globe: Aus- 
tralia, Belgium, China, Hong Kong, India, Indonesia, 
Japan, Korea, Singapore, Thailand, the United Kingdom, 


Geoffrey Thompson and John Graff of the Internation- 
al Association of Amusement Parks and Attractions and 
Al Turner of the World Waterpark Association are among 









Play-By-Play signs 
licensing agreement 


Play-By-Play Toys & Novelties Europe, S.A., has signed a 
multiyear licensing agreement with Warner Bros. of Europe, 
a unit of Warner Bros. Entertainment Co., to distribute a 
broad line of stuffed toys and novelties for the retail market 
in Spain based on Looney Tunes characters that include 
Bugs Bunny, Tweety, Daffy Duck, and Taz. Shipments began 
in January. 

Play-By-Play Europe’s office, showroom, and distribution 
facilities are in Valencia, Spain. The company already has 
agreements with Warner Bros. for retail distribution of its 
Play-Faces line of sculpted toy pillows based on the Looney 
Tunes, Animaniacs, Batman, and Superman characters. 

The parent company, Play-By-Play Toys & Novelties in 
San Antonio, Texas, recently entered into a joint venture 
agreement with Warner Bros. for the retail distribution in the 
United States of a new line of stuffed toys based on the ani- 
mated cartoon series, “The Animaniacs.” 

Play-By-Play chairman and CEO Arturo Torres comment- 
ed: “We see this as a major step in our corporate strategy to 
expand our international retail business. The Warner Bros. 
cast of characters offer strong appeal in the European retail 


marketplace, and the growth opportunities are significant for 
Play-By-Play.” 


NOVA opens new office 


Effective January, NOVA GAMES of Hamburg, 
Germany, is represented by its own affiliated company 
in the Netherlands—Nova BeNeLux BV in Weert. 

This development follows a decision for closer co- 
operation between Stella International, Lubbecke, and 
NOVA. 

Nova BeNeLux will be managed by Reindert Brink 
and take over the entire activities of the former Stella 
Electronic Nederland BV. 

The aim of this new NOVA commitment is the in- 
tensification of business activities in the amusement 
machine area, as well as payout machines designed for 
Holland by Stella Lubbecke. 

In addition to NOVA Italia SrL in Padova, Italy, and 
NOVA GB Ltd. in London, England, NOVA GAMES 

now has developed a further basis for the extension of 
its international presence. 

To reach NOVA BeNeLux BV, write Moesdijk 12 A; 
NL-6004 AX Weert; phone +31-495-54-46-15; fax 
+31-495-52-01-27. 
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International Scene 





Y Sixteen manufacturers of home video game soft- 
ware have formed a new association—the Computer En- 
tertainment Software Association—with the goal of coop- 
eration to deal with common problems. Officers include 
president Kagemasa Kozuki (president of Konami) and 
vice presidents Kenzo Tujimoto (president of Capcom), 
Yasuhiro Fukushima (president of Enix), and Hiroshi 
Kobayashi (president of Square). Other founder member 
companies include Artdink, Banpresto, Compile, Data 
East, Hudson, Imagineer, Jaleco, Koei, Namco, Taito, T & 
E software, and Tecmo. Additional manufacturers will be 
invited to join. 

¥ Oriental Land Co. of Chiba, Japan, and the Walt Dis- 
ney Co. of the United States are planning to open a Dis- 
ney theme park in the Tokyo Bay area by the year 2000. 
Tokyo Disney Sea (tentative name) will afford visitors a 
hotel and attractions based on nautical themes. 






















Game Machine news items 





¥Y Namco and NEC’s semiconductor divisions will 
work together in the field of computer graphic video 
games for personal computers with Windows 95. On 
the drawing board: a computer graphic accelerator chip, 
the Power VR, from NEC in time for March shipment, 
and games from Namco using the chip for release in 
May. 

¥ SNK Corp. of Osaka, Japan, recently completed Neo- 
Geo World, a mini-theme park in Tsuchiura City, Ibaragi 
Pref. The three-story indoor facility features eight attrac- 
tions, from bowling lanes to amusement games and karaoke 
rooms to laser tag. 

¥Y Namco Ltd. of Tokyo, Japan, plans to open an indoor 
theme park called Sunshine Namja Town in June at the Sun- 
shine shopping mall in Ikebukuro, Tokyo. In 1992 Namco 
opened the Wonder Egg theme park, followed by the Egg 
Empire addition in 1994. 





International Calendar 





February 21-22 


AOU ‘96, Makuhari Messe Exhibition Centre, Japan. 


For more details, fax +81-3-3253-5688. 


February 29-March 3 
TAE ‘96, Taiwan Amusement Expo, Centra Exhibition 
Hall, Taipei, Taiwan. Contact Alice Sung, 886-2-746- 
6860, ext. 29. 


March 5-6 
AmEx ‘96, Doyle Green Isle Hotel, Dublin, Ireland. Contact 
Susan Feery, +353-45-521-190; fax +353-45-521-198. 


March 14-17 
Spring ENADA, Rimini Trade Fair Centre, Rimini, Italy. 
Contact Tony Andrew, +44-1323-442-747; fax +44- 
1323-840-014. 


March 18-20 
Indonesian Theme Parks & Leisure Development Con- 
ference ‘96, Hilton International Jakarta. Contact Riza 
Andre, AIC Conferences, Jakarta, 62-21-521-3423; 
fax 62-21-521-3423. 


March 21-23 


Leisure Asia ‘96, Singapore International Convention 
and Exhibition Centre, Singapore. Contact Leisure Asia 
Pte. Ltd., +65-290-5810; FAX +65-2 92-7577. 


April 2-4 


Gulf Leisure Parks & Fun Centre Show, World Trade 
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Center, Dubai, United Arab Emirates. Contact Gerry 
Robinson, +44(0) 1905-61-32-56; fax +44(0) 1905- 
72-47-68. 
April 2-5 

Hotelex/Foodex China ‘96, China’s International Ho- 
tel/Food/Restaurant Expo, Shanghai, P.R. China. Con- 
tact W.T. Glasgow Inc., (708) 333-9292; fax (708) 
333-4086. 


May 7-9 
3rd Asian Amusement Expo (sponsored by AAMA and 
IAAPA), Hong Kong Convention & Exhibition Centre. 
Contact W.T. Glasgow Inc., (708) 333-9292; fax (708) 
333-4086. 


June 4-6 
African Amusement & Attractions Exposition, Gal- 
lagher Estate, Midran, South Africa. Contact AIC- 
Conferences Ltd., Johannesburg, South Africa, (27) (11) 
463-2802; fax (27) (11) 463-6000. 


June 6-8 
| 4th Expo Diversiones, Guadalajara, Jalisco, Mexico. Call 
| 52-3-614-3015; fax 52-3-615-1483. 
- August 7-8 
EXIME, Mexico City, Mexico. Contact W.T. Glasgow 
Inc., (708) 333-9292; fax (708) 333-4086. A 
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Tools for survival in a 














ln the amusement game business, new products are of- 
ten heralded with phrases like state-of-the-art and next-gen- 
eration technology, yet ironically an industry that has made 
its name over the years through advances in computer 
technology has been slow on the uptake in employing those 
same tools for management purposes. 

That tendency, however, has begun to change in recent 
years with the introduction of a number of software sys- 
tems designed to fit the needs of both street operators and 
FEC and arcade managers. 

As part of our tax and management theme for this issue, 
we talked to several firms that provide such systems for the 
industry, asking them about their specific companies, as 
well as current and future trends in this field. 

The first question that comes to mind, of course, is how 
many operators are currently using business management 
software, and if that number is still on the rise. While the 
answer to the second question was a resounding yes, the 
number of operators actually using software appears to be 
a bit more nebulous. 

Estimates of the number of operators using manage- 
ment software ranged from 15 to 75 percent, and one soft- 
ware provider said that number reaches up to 100 percent 
for those building new facilities. 

“There seems to have been an increasing need for (street 
operators) to track their games, both by location and by 
revenues; software makes that a snap,” said Darrell John- 
son, marketing director for Ideal Software Systems. “As for 
FECs, more and more are seeing the need to computerize. 
After all, owners should treat a game room as a business 
and they are beginning to realize this fact.” 

“When ARMS originally started we had to begin by sell- 
ing the concept of using computers in an arcade. Now cus- 
tomers understand the need for a good system,” recalled 
Rhonda Fletcher national sales manager for ARMS Intl. 
“Our job is much easier now, simply selling them on our 
good system. It seems that the longer a location is in busi- 
ness, the more prone they become to seeing the need of a 
well-supported system.” 

“Computerization is absolutely essential in today’s mar- 
ket. Although most large operations have been computer- 
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ized for years, today’s operators are demanding more so- 
phisticated software,” added Dave Jensen, president of Coin 
ConneXion. “What about the smaller operator? They face 
the same tough decisions: “How do I get maximum return 
on my investment?’ Progressive operators of all sizes are 
computerizing at a very brisk pace.” 

Fun Center Software president Rich Cobb said success- 
ful business owners made it by not losing money as much 
as they did by earning it, and good software can aid in that 
process. 

“You have to know what’s working and what isn’t, or 
you can’t fix it,” he said. “Business management software 
is just another tool that owners can use to tighten up the 
bottom line.” 

Jim Rodriguez, president of Premier Data, says that even 
though some estimates put the number of operators using 
software at 75 percent, that doesn’t mean they are all reap- 
ing the same benefits. 

“The problem is only 50 percent are using software 
specifically designed for the industry,” he said. “The others 
have tried implementing off-the-shelf software packages re- 
sulting in a lack of integration and inadequate information.” 

Adding to the complexity of this issue is the fact that 
street operators and arcade and FEC operators are often 
looking for different things when it comes to implementing 
management software. 

Explained Johnson: “The differences between software 
for the operator and the FEC owner are obvious. The route 
man needs a database to track locations of games, how 
much money each takes in, where the games have been be- 
fore, the age of the games, things like that. A family enter- 
tainmment center needs a software package that will not only 
monitor the usage of the game, but also keep up with the 
number of tickets disbursed, how many tickets are re- 
deemed at the counter, the current inventory of redemption 
stock, and a detailed customer base of returning customers.” 

Fletcher agreed. “Since street operations differ greatly 
from a family entertainment center, the software controls 
also greatly differ,” she said. “The street operator’s primary 
concerns are machine rotation, return on investment, and 
location splits. A family entertainment center is concerned 
with cash controls, customer service and mailing lists, and 
inventory levels to name just a few.” 

Other differences, according to Jensen, are the need for 
street operators to track parts, CD inventories, and permit 
renewals, while an FEC manager is more concerned with 
tracking participation registration, ticket banks, and party 
scheduling. 

“Although there are many differences between arcades, 
FECs, and street operators, two common factors play a cru- 
cial role in profits: game management and inventory track- 
ing,’ added Rodriguez. “This common information, howev- 
er, is viewed differently by each. 

“Arcades and FECs need game position, redemption, 
play-per-hour and traffic information, to streamline and 
maximize profits. For street operators, rotations, service, 
loan management, collection and tax information, are cru- 
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cial to their survival.” 

So with these trends and distinctions in mind, what is in 
store for the future of business management software for 
the amusement game and family entertainment business? 
Here’s what our willing participants had to say: 

Johnson: “The possibilities are endless, both with the 
available off-the-shelf packages, as well as desired customer 
programming for a particular situation.” 

Fletcher: “The computer industry is a very dynamic in- 
dustry. It will never stand still. We are constantly modifying 
and updating our software as our industry continues to 
evolve. Who would have thought 10 years ago that we 
would need a way to control admissions on such a large 
scale to soft play units? New advances also include debit 
card technologies and faster access stations.” 

Bill Stone of the Real Time Partner Network said the 
question that must be asked in the future is not going to be 
how to collect and track information, but how it can be 
used. “Savvy managers will want more distilled informa- 
tion sooner,” he said. “Today’s programs generate vast 
quantities of raw data. The challenge is to reduce this to de- 
cision making information.” 

Jensen: “What does the future hold? A continued trend 
toward total automation is a certainty. Collections will prob- 
ably be done remotely by modem using fully-automated 
meter readings. The operator’s computer will dial the loca- 
tion’s computer at a predetermined time to download read- 
ings. An automatic bank transfer will be done seconds lat- 
er...all without anyone at the keyboard of the computer. 

“Our crystal ball may be right or it may be wrong. One 
thing is absolutely predictable: change. To survive, opera- 
tors must be willing to adapt to change and respond to ad- 
vances in technology quickly.” 

Cobb: “There are many exciting new technologies that 
may or may not have a significant impact in the future. 
Debit card has not been widely accepted, but, like other 
forms of electronic payment, may become very prevalent. 
The rapid evolution of new forms of wireless communica- 
tions also opens some interesting possibilities. All of this 
stuff is driven by a cost/benefit factor and I’m not con- 
vinced yet just when this is going to be cost effective. 

“One area that I would love to see get more attention is 
the interface between coin mechs and computers. There 
have been some very powerful products developed that 
would provide an enormous amount of information on 
game sales, but they are too labor intensive to install. The 
game mech manufacturers need to develop a standard that 
will allow easy hookup of either computers or pulse-read- 
ing equipment. The first company that does it is going to 
make a lot of money.” 

Rodriguez: “With the rapidly increasing changes in tech- 
nology, improvements in ease of operation and accurate in- 
formation are going to provide a boon for the average op- 
erator. With more competition from other operators, 
manufacturers, and an ever-tightening profit margin, oper- 
ators are going to need fast and accurate information to 
make quick, informed decisions. 

“Innovations, such as voice entry, wireless data transmis- 
sion, and portable computing are going to revolutionize the 
coin-op industry.” 

The following is a brief look at seven companies provid- 
ing business management software for one segment or an- 
other of the industry. They are: ARMS Intl., Coin ConneX- 
ion, Fun Center Software, Ideal Software Systems, Premier 
Data, Real Time Partner Network, and Software at Work. & 
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A quantum leap in technology 
If you're new to electronic dart 
games, you'll be eager to meet this 
new machine. If you already operate 
dart games, fasten your seat belt WIZZ 

and get ready for a new industry 1 HS = 
standard. The Cougar IQ is quaranteed 
to fascinate you, your locations and 
your players. 


This is the tuture of electronic darts. 
A machine with 2 megabytes of 
programmable FLASH memory. An 
Intel 386 processor and PC 104 
expansion bus architecture for 
future upgrades. 


So get ready to read about 
the Cougar 1Q’s fantastic 
capabilities that provide 
Opportunities for you. 


Call 1-800-248-2837 and 
0 Cougar IQ specialist will 
answer your questions and 
fax you the intormation 
you need. 


The Ultimate in 
Electronic Darts 
) 


VALLEY, 


Commitment To Excellence 


Why Cougar IQ is 
the intellegent choice. 


Software Spotlight 





Premier Data makes management easy 


The gang at Premier Data, (I-r): Jim Rodriguez, 
Stacey Krais, Todd Downs, Uzay Togay (kneel- 
ing), John Ulker, and Don Waldron. 
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“The very nature of route management 
software is complex.” 


A dedication to customer service is the secret to success in providing man- 
agement software for the coin industry, according to Jim Rodriguez, president of 
the Premier Data Corp. 

“With a full-time staff, including two full-time system analysts or programmers 
with master’s degrees and a top notch support staff, Premier Data offers a level of 
service unparalleled in the coin-op software industry,” said Rodriguez. 

Premier Data, now celebrating its third year in business, creates, markets, and 
supports Windows-based route management software for street operators, ar- 
cades, and FECs. 

The gang at Premier Data will go the extra mile to help operators upgrade 
their software, including everything from transferring all existing data from cur- 
rent software to manually inputting an operator’s information before shipping. 
The company’s products were developed for Windows 3.x and 95, providing an 
operating environment that is state-of-the-art, yet simple to use. 

The company’s workhorse product is the Super Route Manager 
which, among other things, allows operators to track service calls, fore- 
cast income, manage assets, calculate return on investment, and man- 
age redemption operations and percentages. 

Also offered is the Field Manager, 
which allows operators to enter collec- 
tions with inexpensive notebook com- 
puters and then download the informa- 
tion via modem or serial cable. This 
method, achieved through the use of 
Max Meters, provides total accuracy 
and eliminates manual data entry in 
the office. 

Another of Premier Data’s products 
is its CD Manager, which helps opera- 
tors keep track of the music inventory. 
The company has also recently intro- 
duced the CD-Manager Standalone 
Edition, which includes all the features 
of the integrated version, at a fraction 
of the price. 

According to Rodriguez, ease of use 
was the real challenge in developing 
route management software. “The very 
nature of route management software 
is complex,” he said. “We overcame 
this challenge by offering programs 
which featured many options to cover the different ways operators do business. 
We put these programs in a Windows environment, adding to the simplicity. Fi- 
nally, we developed the software so the operators only use the features and op- 
tions they require.” 

For more information, contact Premier Data Corp., 3001 Reilly Drive, Spring- 
field, IL 62073-4566; (217) 528-9000; (217) 528-4272. A 
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Software Spotlight 


Finding an Ideal 
market for software 


\ \ hen it comes to matching a product with a market, 
Ideal Software Systems of Meridian, Miss., puts its money 
where its mouth is. In addition to providing management 
software for the game room industry for the last 10 years, 
the company has had a hand in the operation end of the 
business as well. 

“An associate company of ours owns and operates 23 
game rooms across the country,” explains marketing direc- 
tor Darrell Johnson. “Thus, we have not only the software 
expertise, but extensive knowledge about the game room 
industry as a whole.” 

In fact, software for game room management is a main 
facet of Ideal’s business, providing a wireless method of 
coin monitoring for an entire location. The system, by uti- 
lizing AC currents or infrared light, allows each game to be 
monitored by a central computer. Alarms can be installed 
to notify management when a door is opened on a game, 
and a modem can even be installed to automatically call a 
predetermined number for notification purposes. “This 
brings security to a whole new level for multistore owners,” 
said Johnson. 

A new offering from Ideal is its Cash Management Mod- 
ule, which accounts for all money and tokens with both the 
manager's and each employee’s funds. This allows the re- 
trieval of detailed profitability information. 

While the advantages of utilizing software for manage- 
ment purposes is obvious, Johnson said convincing game 
room operators of this fact has been a challenge. 

“In my opinion, probably less than 30 percent of opera- 
tors and game rooms are utilizing this type of software, so 
the market is very wide open at this point,” he said. “Any 
time a new market begins to look at the feasibility of com- 
puters, there is a certain apprehension. The only way to 
overcome this fear is to talk to the customer and explain 
how the system works and get a working demo in their 
hands to see just how easy software packages are to operate. 

“Our software concentrates not only on comprehensive- 
ness, but on user-friendliness as well. If a happy medium 
can be achieved here, success will follow, and a happy cus- 
tomer will be the end result.” 

Ideal employs 20 people and just recently expanded to a 
larger location, having outgrown its previous facility. As an 
aggressive company engaged in a cutting-edge field, the com- 
pany says it’s ready to tackle any potential customer's needs. 

“We have the necessary resources to properly research 
the needs of our users; to develop software if necessary to 
meet these needs; and to see that our customers’ needs are 
met on a continuing basis,” Johnson concluded. 

For more information, contact Ideal Software Systems 
Inc., P.O. Box 110, 905 22nd Ave., Meridian, MS 39302; 
(800) 964-3325 or (601) 693-1673; fax (601) 693- 
1680. A 










Manages 
Leagues 


You've got the power 

The new Cougar 1Q’s 2-megabyte 
memory may not provide strategy yet, 
but if you want up-to-the-minute league 
handicaps and rosters, the 1Q’s got ‘em. 


League information is stored right in the 
Q's memory, not on the player card, so 
it's always accessible for you and your 
league players. 


You’ve got the control 

With the swipe of a player card, the IQ 
recognizes league members by name. 
The Cougar IQ collects, calculates and 
downloads results, statistics and 
rosters when and where you want. 
League Machine for Windows™ soft: 
ware also recalculates NDA or ADA 
handicaps and updates each league 
site as often as needed. 


In fact, many of the league 
management tasks you now han- 
dle can be performed electronical- 
ly. With the Cougar 1Q, you've got 
remote control. 


Fast FACTS by FAX ! 
Call 1-800-248-2837 and a 
Cougar Q specialist will answer 
your questions and fax you the 
information you need. 





Masterminds — 
Why Cougar IQ is the intelligent choice 
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Software Spotlight 


Covering both bases at Coin ConneXion 


“Machines can be rotated from street 
locations to FECs, or vice versa, and 
the tracking functions change instantly. ” 


\ \ hile some companies specialize in software management systems 
for fun center and game rooms or cater to the street operator, Coin Con- 
neXion of Sioux Falls, S.D., covers both bases by providing products that 
can be adapted to both settings. 

“Many of today’s street operators also own or participate in FECs and ar- 
cades,” noted company president Dave Jensen. “They need one system that 
can accommodate both types of businesses. Coin ConneXion is the ideal 
choice. Machines can be rotated from street locations to FECs, or vice ver- 
sa, and the tracking functions change instantly.” 

Starting with one customer in 1986, Coin ConneXion has grown to serve a 

diverse and demanding group of oper- 
ators in the amusement, vending, and 
video lottery industries. Customers in- 
clude multistate conglomerates and ar- 
cade chains to small street operators 
and single FECs. 
The staff at Coin ConneXion special- 
izes in customizing a system to their 
client’s needs without requiring them to wrestle with and endure the limitations 
of “canned software” or invest outrageous amounts in custom programming that 
is sure to be obsolete very quickly. Tremendous flexibility is built into the pro- 
gram, the company says, so the operator can create his own unique data tracking 
configurations. 

Training and support by modem is another Coin ConneXion advantage. Each 
installation includes special modem software that provides instant access to the 
company’s dedicated support computers. Whenever a customer needs assistance 
or instruction, it is handled immediately over the modem. 

Coin ConneXion’s new field data collection systems eliminate routine data en- 
try at the office. Files are transferred by disk or modem to the main office com- 
puter. The system is designed for both local collectors and large regional opera- 


tions wanting central accounting. 


The company also offers its FEC module, which includes birthday club regis- 


SHUFFLEBOARD IS BACK! 


CHAMPIONSHIP 
LINE 










Increase your income 4 0% with 
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GAMETIME THE BULLET 
For Details @ 15’ LENGTH @ “ARMOUR TOP” 
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trations, ticket bank accounts, com- 
plete prize inventory control, and a 
great party reservation system. 

According to Jensen, the ever evolv- 
ing nature of today’s market requires 
software providers to be flexible and 
on top of every new development. 

“Software companies that respond 
most quickly to change will be the ones 
that survive; they give their operator 
clients the competitive advantage and 
they do it much faster,” he said. “Be- 
cause coin-op is such a rapidly chang- 
ing industry, Coin ConneXion offers 
updates to its clients every six months.” 

For more information, contact Coin 
ConneXion, 1821 W. 12th St., Suite 
204, Sioux Falls, SD 57104-4025; 
(605) 331-5575; fax (605) 331- 
5574. & 
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Software Spotlight 


Fun Center Software has 
vision for the future 


\ Y hile necessity may be the motherhood of inven- 
tion, ingenuity is the fuel that puts new concepts in motion. 
This is the story of Fun Center Software, which came into 
being when presented with an emerging need. 

Company president Rich Cobb says he and the other co- 
founders created the company in 1993 after he was ap- 
proached about designing a management system. 

“We actually developed our software for a family enter- 
tainment center in upstate New York,” explained Cobb, 
who was heading up a software development firm at the 
time. “The outcome of that was that they loved it so much 
they said, ‘Why don't you sell this thing?” 

Fun Center Software currently has 11 employees, and 
the same creativity which gave birth to the company’s first 
management system has infused its progress as a supplier 
of management software for the FEC industry. 

“T like the analogy of the telephone, which was the mod- 
el we used when we began developing our product,” said 
Cobb. “Everyone has a telephone, and everyone uses one 
without stopping to think about how. That’s my vision of 
what the software should be able to do for a business. No 
one would open a business without it anymore than they 
would skip having a phone.” 

The company’s product, the Fun Center Manager, pro- 
vides a tool that can focus on all the major areas of con- 
cern in an FEC: cash control, one-touch sales, accounting 
interface, party scheduling, redemption and _ prize 
counter, ticketing, employee timecards, employee sched- 
uling, business reports, marketing and mailing, stockroom 
control, and security. 

Among other features, the system provides fast-food-style 
one-touch point-of-sale keypads, a mailing list helping to cre- 
ate a customer base profile, hourly sales reports and busy 
time graphs, a complete picture of inventory, authorized ac- 
cess control for security, and VIP membership club cards. 

But in spite of this all-encompassing approach to busi- 
ness management, Cobb said that customers must be pre- 
sented with more than just a good product. They must also 
be convinced that there is a need, and the necessary sup- 
port, to make the purchase a wise investment. 

“The single biggest hurdle to overcome is getting own- 
ers to consider the fact that there just might be a better way 
to run their business,” he said. “Many older, established 
businesses are steeped in ‘I’ve always done it this way and 
I’m successful, so I’m not going to tinker’ thinking. It’s hard 
to argue with success, and those people may be right. After 
all, it is their business. It would be arrogant of me, or any- 
one else, to tell a successful owner that he’s doing some- 
thing wrong. Who knows best? 

“We have two jobs. We have to listen so we keep learn- 
ing what problems need solving. Then we have to be an in- 
formation source for the problems we can solve.” 

For more information, contact Fun Center Software, 
2020 Route 9, Suite 9, Fishkill, NY 12524; (914) 896- 
5020; fax (914) 897-3729. & 
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alks Back 


In a friendly way, of course 
Communication between people is o 

two-way street. The Cougar IQ can talk to 
your-shop computer via fax/modem (or PDA, 
0 hand-held personal digital assistant). And 
later your shop:computer’s modem can 
send information back to a Cougar IQ. 










Thanks to our League Machine for Windows™ 
software, operators can collect league data 
electronically without visiting every site. 
Without having to decipher and manually 
enter scores. Even handicap information is 
recalculated and updated as needed. 


Communication gives you 
remote control 

You won't have'to visit your locations 
as often because you can update soft 
ware, add programs and promotions 
electronically - right through your 
shop computer’s modem. You can 
re-program the games remotely. 
Change one game at the location 
and the game-to-game network 
changes the others. 


Fast FACTS by FAX ! 
Call 1-800-248-2837 and 

0 Cougar IQ specialist will answer 
your questions and fax you the 
information you need. 


Smart Communications 
Why Cougar IQ is the intelligent choice 


Commitment To Excellence : 
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(517) 892-4536 * FAX (517) 892-6513 


Toll Free 1-800-248-2837 
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Software Spotlight 


System ARMS fun centers with management tools 


“Imagine being on vacation in Hawaii and being able to access 
up to the moment profit amounts without having to talk 
to an attendant or perform a collection. ” 


Flee do you spell redemption management? Many FEC and arcade opera- 
tors spell it ARMS. The New Jersey-based company, which originally got its start 
as a division of Bonita Marie Intl., was founded by Lou Cappetta who saw the 
need for, among other things, effective inventory controls. 

“Through customer feedback and owning redemption arcades himself, Lou 
began to develop the original ARMS, Amusement Redemption Management Sys- 
tem,” explains Rhonda Fletcher, national sales manager for the company. 
“Through the use of better inventory controls, Bonita Marie’s customers were 
better able to manage their redemption counter’s stock statuses and purchases 
more cost effectively.” 

Fletcher, who joined ARMS in 1991, has a number of years experience work- 
ing in and managing family-owned redemption arcades and game rooms. “Be- 
tween Lou and myself, we try to educate the industry on redemption and proper 
management controls,” she said. “We have been involved in a number of semi- 
nars demonstrating the benefits of redemption and computerizing your facility. 
We are also actively involved with the AAMA/ACME trade show and the Inter- 
national Association of Family Entertainment Centers.” 

As the ARMS program continued to mature, the company added other prod- 
uct lines and in 1993 became a corporation and a stand-alone company. The 
company’s programs have grown to include a full Point of Sale System for all 
types of FECs. The system controls all admission ticketing, wristbands, and iden- 
tification labels, as well as full party and event scheduling. It facilitates sales at 
concession stands and souvenir shops, and customer accounts are shared with 
the redemption program so that full integration is available. 

ARMS’ On Line Money Tracking System monitors and tracks all machines 
within a location, and owners can access game collections at any time from any- 
where. “Imagine being on vacation in Hawaii and being able to access up to the 
moment profit amounts without having to talk to an attendant or perform a col- 
lection,” said Fletcher. 

The company credits a large part of its success to customer service and sup- 
port after the sale. All software customers are provided with access to service 
technicians 24 hours a day. Customers range from large chains to mom-and-pop 
stores both in the United States and internationally. 

Other products produced by ARMS include ticket and token counting scales 
and ticket shredders. Game and concession stools are also available. 

In conclusion, Fletcher said the business has become less difficult since the ad- 
vent of widespread familiarity with computers. “As computers are becoming more 
mainstream and accepted in society, our job has become easier,” she advised. 
“We will always have to overcome the typical owner mentality of “Well, it doesn’t 
have a coin chute on it, so how can it possibly make me money?’ I can prove to 
my customers the benefits of using the system. 

“With regard to the future of management software, we will never stand still. 
We are constantly developing new product and upgrades. For what the future 
will bring to ARMS Intl., we invite all family entertainment center owners and 
managers to our booth at the upcoming ACME show in Orlando.” 

For more information, contact ARMS Intl. Inc., 921 Cedar Bridge Ave., Brick, 
NJ 08723; (908) 262-9776 or (800) 771-2767; fax (908) 262-9404. A 
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Software Spotlight 


A company that works 
for the FEC market 


\ \ ith over five years of experience in the amusement 
industry, not to mention 11 years in the point-of-sale arena, 
the Gulf Breeze, Fla.,-based Software at Work brings a lot 
more than just theoretical knowledge to the table. 

The company offers products that handle point-of-sale 
activity, inventory tracking, management, purchasing, re- 
ceiving, employee tracking, time and attendance monitor- 
ing, automatic scheduling, concessions, ticket printing, re- 
demption tracking, barcodes, arm bands, and VIP clubs. 

For redemption, the company offers a barcode system 
for both redemption item bins and ticket/point vouchers, 
which allows centers to capture valuable data and track hot 
items. This helps in ordering merchandise and getting an 
accurate picture of the redemption operation. At each 
transaction the points are automatically deducted from a 
customer’s account, and if all credits are not used, another 
ticket is printed for use in the future. And that’s just for the 
present, says the company’s Jason Foote. 

Says Foote: “One thing we'll be introducing in the first 
quarter of this year is really going to capture the industry’s 
imagination. We won’t say much at this time except that 
centers that rent anything from roller skates to baby 
strollers, as well as track any kind of hardware or equip- 
ment, stock room, cash drawer, or any sensitive area securi- 
ty will be talking about ‘TouchIT software solutions.” 

“We are currently working on changing from a barcode 
only system to integrate an exciting new technology that 
we call TouchIT ID, which would replace the barcode on 
the item bins,” said Foote. “The buttons (that will be used) 
are small dime-sized microchips that are far more durable 
than paper barcode labels that over time can become hard 
to scan. With the touch buttons the wand need only make 
contact with the metal button and the read is done.” 

The company has also been working on linking coin-op 
machines together to allow totals to be polled to the main 
workstation, and the newest addition to its system for coin- 
op will aim to replace both coins and magnetic strip debit 
systems with electronic funds. 

In addition to these next-generation tools, the company 
also offers a system that handles transactions through pre- 
printed point-of-sale tickets for both cost-savings and secu- 
rity reasons, a time and attendance module that monitors 
and controls the activities of employees, and a touch screen 
interface to facilitate point-of-sale activities. 

With this lineup of state-of-the-art product, Software at 
Work sees big things in the future. “I think that FECs are 
still a young market for the type of point-of-sale manage- 
ment software we develop,” said Foote. “It’s the same sort 
of phenomenon we saw in the restaurant and bar point-of- 
sale market about two years ago. You're going to see quite a 
few newcomers in this market and FECs should be aware 
that it could be a costly mistake to choose a system that is 
likely to still be wet behind the ears.” 

For more information, contact Software at Work, 2443 
Reservation Road, Gulf Breeze, FL 32561; (904) 932- 
4214; fax (904) 932-4214. A 
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‘ Shoots 
NEA Pool 


Not really ... but close 

The Cougar IQ also serves as a report: . 
ing station for VNEA pool league results. = ll 
In fact, our League Machine for Windows oO 

software is designed to support almost 
any league sport. 














Each league player gets a card to activate 
reporting screens on the Cougar |Q’s color 
monitor. They enter this information at 
the close of league play. Another plus 

for operators: no more manual entry of 
VNEA league data. You provide taster 
results - which keeps all your league 


players happy. 


Watch for future 
developments... ke 
The new Cougar IQ doesn’t really i: 
shoot pool. Not yet anyway. But it 
does do a heckuva job at reducing 
the tiresome job of entering data 
... for any league. 


Fast FACTS by FAX ! 
Call 1-800-248-2837 and a 
Cougar IQ specialist will answer 
your questions and fax you the 
information you need. 


Records Pool Scores 
Why Cougar IQ is the intelligent choice 
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Are you tired of being told what you can 
and can not do with your route 
management software??? 


Super Route Manager... 


along with optional Field Manager™ and CD 
Manager modules, provide you with the most 
powertul tools in the industry. The sky is the 
limit with the financial, service, collection, tax, and 
licensing reports you need to 

operate your business. Super 

Route Manager makes lengthy 

training time and extensive data 

entry, obsolete. 


We may not be able to make all of 
your "headaches" disappear, but, we © 
can help your business operate 
smoothly and efficiently. 


Call today, to start taking life a little easier!!! 


Premier Data Corporation» 
(800)720-DATA = (217)528-9000 
Fax: (217)528-4272 Compuserve: 103115,1477 
visit booth #1261 at the ACME show for a demonstration 





Software Spotlight 


RTP network brings 
home the numbers 


\ V ouldn’t it be nice to sit in the privacy of your own 
home while monitoring the activity of games on location 
miles away, checking coin and redemption meter counts on 
a continuous basis. Well, it’s not a futuristic dream any- 
more. 

Tennessee-based Stone Amusement Co. recently intro- 
duced the Real Time Partner Network, a relational data- 
base program which downloads those figures from the lo- 
cation for the operator’s convenience. The counts are 
collected by Data Eye monitoring devices, each of which 
can handle 320 units. 

The RTP network is menu-driven and generates auto- 
matic nightly exception faxes on problem machines, such 
as games with no coin counts for the day or redemption 
percentages out of acceptable range. 

Other features include graphical return on investment 
analysis to help with buying decisions and graphical depic- 
tion of traffic and sales trends by day or hour to facilitate 
staffing allocation decisions. 

The remote device can be interrogated on demand, or 
the RTP network will call on a predetermined schedule. In 
addition, game room operators can dial in and let the unit 
repeatedly download meter counts, actually monitoring the 
cash as it accumulates. This allows operators instant access 
to the most up-to-date information, as well as providing an 
excellent theft deterrent because all accesses are transpar- 
ent to the location. 


“Game room operators can dial 
in and let the unit repeatedly 
download meter counts.” 


Bill Stone of Stone Amusement says that operators cur- 
rently using a software management system are “the ones 
that will be around five to 10 years from now. Because of 
the higher rents in arcades and FECs, they must be more 
return-on-investment oriented—rotating machines is much 
more difficult. 

“Because of the higher investment in arcades, downtime 
is more critical, even to the point of surviving or bankrupt- 
cy in the long run.” 

RTP network comes in both Macintosh and Windows 
versions, and was developed to specifically address the con- 
cerns of operators. No special phone lines are required, and 
each download takes less than 15 seconds. 

For more information, contact Stone Amusement Co. 
Inc., 901 E. Lincoln St., Tullahoma, TN 37388; (615) 455- 
4710 or (800) 967-8663; fax (615) 455-4726. A 
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f? 
Updates 
andicaps 
Weekly 


Accommodates handicap and 
roster changes 

Handicaps for league players can 
change fast. And so can team rosters. 
That’s why we included in our Cougar 1Q 
dart games.a-special feature to update 
handicaps and team rosters as often as 
each week. The versatile new League 
Machine for Windows™ recalculates 
each player’s handicap and revises 
each team’s roster. Then transfers 
this information to each league site 
every week. When handicap rounds 
are played, they are based on the 
most current ADA or NDA handicap 
information. 











Always up to date 

Players and team captains will 
always have the most current team 
and handicap information right on 
the monitor screen, resident in the 
game. There’s no easier way to 
provide these updates. 


Fast FACTS by FAX ! 
Call 1-800-248-2837 and a 
Cougar Q specialist will answer 
your questions and fax you the 
information you need. 


Weekly Updates 
Why Cougar IQ is the intelligent choice 


AS 
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Tax Tips 


Irving Blackman 








“If your transfer/estate 
plan does not target 
eliminating all the 
potential estate tax 
liability, get a 

second opinion.” 


The goal of most closely held busi- 
ness owners is to reduce their estate 
tax burden. Why? Because their pro- 
fessional estate tax planners tell them 
estate tax reduction is the best they 
can hope for. In our office, reduction is 
the wrong target. We aim for the tax 
bull’s-eye: elimination! 

Earlier this year, an Ohio business 
owner (let’s call him Joe) sent us his 
personal financial statement that listed 
the following assets (see figure 1): 

Now you might ask, “What is all 
that alphabet soup stuff under the 
words tax strategy?” In the order listed 
they mean grantor retained interest 
trust (GRIT), charitable remainder 
trust (CRT), grantor retained annuity 
trust (GRAT), and family limited part- 
nership (FLIP). 

We finished off Joe’s estate plan by 
having an irrevocable life insurance 
trust (ILIT) own a second-to-die life in- 


Figure 1 
Asset 


House 
IRAs 
Success Co. (family business) 


Other assets (cash, real 
estate, stocks, etc.) 


Total 
* Used to eliminate the estate tax 
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Can you really eliminate 





your estate tax burden? 





surance policy for $2.5 million on Joe 
and his wife Mary. The premiums, 
$29,000 a year, will be paid by Suc- 
cess Co. using a split-dollar insurance 
plan (SPLIT-$). 

Sound complicated? Well, it isn’t. 
It’s no different than an automobile: 
you don’t have to know how to build 
one to drive one. You don’t have to 
know how to draft the pile of docu- 
ments Joe and Mary had to sign to 
build a transfer/estate plan that elimi- 
nates every cent of their estate tax on 
an $8.285 million estate. Let’s take a 
look at the results accomplished by 
each tax strategy used to design Joe 
and Mary’s transfer/estate plan. 

The GRIT: The house was trans- 
ferred to the GRIT, which allows Joe 
and Mary to live in the house for a pe- 
riod of years. After the GRIT (remem- 
ber, it is a trust) terminates, the house 
will be owned by two of their children: 
Jack and Jill. (Joe Jr., their third child, is 
active in the business.) The GRIT al- 
lows the value of the house to be sub- 
stantially reduced (to under 
$100,000) for tax purposes. 

The CRT: The CRT is created in 
Joe and Mary’s will. This charitable 
trust allows the IRAs (which normally 
would be subject to about 75 percent 
in taxes) to pay a stream of income to 
Jack and Jill for a long period of time 
and then go to charity. The CRT will 
more than triple the after-tax dollars to 


4,130,000 


$8,285,000 
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be realized by Jack and Jill. Ultimately, 
the charity will get more dollars than 
the IRS. 

The GRAT: The GRAT (actually 
two GRATS—one for Mary and one for 
Joe) transfers Success Co. to Joe Jr. 
when it terminates. Joe and Mary will 
receive a stream of income for the 
term of the GRAT. And Joe will control 
Success Co. for as long as he lives. The 
GRAT almost eliminates the entire val- 
ue of Success Co. for tax purposes. 

The FLIP: Joe and Mary will be 
general partners; the lead three chil- 
dren limited partners. The assets trans- 
ferred to the FLIP can be dealt with 
(by Joe and Mary for as long as they 
live) in almost the same way as before 
the transfer. All the partners share in 
the income, but the value of the assets 
transferred is reduced—for tax purpos- 
es—by about 30 percent. 

The ILIT and the SPLIT-$: The 
$2.5 million in insurance to be re- 
ceived tax free (no income tax, no es- 
tate tax) by the ILIT after Joe and 
Mary die will be more than enough to 
pay any estate taxes due. The SPLIT-$ 
plan will use the cash flow of Success 
Co. to pay the insurance premiums, yet 
Success Co. will get every penny it ad- 
vanced for the premiums back from 
the ILIT. The net effect is that $2.5 
million in tax-free money is created 
without any out-of-pocket cost by the 
family or Success Co. 

Yes, Joe and Mary’s plan is a true 
real-life story. No, we did not tell you 
every detail of the overall plan. Space 
does not permit. Take another look at 
your own transfer/estate plan. If it 
does not target eliminating all of the 
potential estate tax liability, get a sec- 
ond opinion. 

For starters, you might want to read 
these special reports: “Transfer Your 
Corporation to the Next Generation,” 
“Pay Zero Estate Tax the Super Trust 
Way,” and “How You Can Beat the Es- 
tate Tax Legally.” A 
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Dimensions: 
Width: 25" 
Depth: 43" 
Height: 52" 
Weight: 210 Ibs. 








Features: 
«Fast Paced Coin Jump Action - Appealing to all Ages 


«Ticket Display - Play can Continue without 
Tickets with no Loss to Player 


«Bonus Countdown for Jackpot Tickets 


¢Ticket Multiplier of eda Consecutive Misses 
Multiply the Next 
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Tax Tips 


Dear to the heart of every taxpayer 
is deducting meals and entertainment 
expenses. But some changes made by 
tax reform are still causing a great deal 
of confusion. 

Under the old law, 100 percent of a 
“quiet business meal” with a customer 
could be deducted even though no 
business was discussed. According to 
the new rules, only 50 percent of a 
business meal, quiet or otherwise, is 
deductible and then only if business is 
discussed before, during, or after the 
meal. 

To nail down the deduction, you 
must have a written record of who you 
entertained, the nature of your rela- 
tionship (i.e., customer), what you dis- 
cussed, where and when you met (time 
and date), and how much you spent. 
Keep receipts for any expenses of $25 
or more. 

Here’s another rule that seems to 
cause a great deal of trouble: entertain- 
ment such as a ball game, the opera, 
etc., done for only a pure business mo- 
tive is never deductible as a stand- 
alone activity. To become deductible 
(50 percent of the expense), the activi- 
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New rules govern meat 


and entertainment 


ty must precede or follow a bona-fide 
business discussion. 

Now let's put the two rules together 
and get two deductions for one meal. 
For example, Mark Seller takes Joe 
Buyer, a customer, to lunch. They talk 
business. Then they play a round of 
golf. The business lunch does double 
duty. First, the lunch is deductible; 
there was a bona fide business discus- 
sion. Second, the cost of the golf is de- 
ductible; it was preceded by a business 
discussion. 

Make sure you and everyone in 
your company who engages in enter- 
tainment activities follows these rules 
to the letter. Get receipts and bills 
when required. Write the information 
needed to support the deduction on 
your receipts or bills as soon as possi- 
ble. If you don’t get a receipt (expense 
$25), make an entry in an expense log. 

On a similar front, there is also a 


Who does your investing? 


When readers call to consult, taxes—usually concerning business 


transfer/estate planning—are at center stage. Sure, they want to save taxes, but 
they continually ask questions about cost-cutting, buying, or selling their busi- 
ness, and compensating key people. Sometimes | can help, but usually | must re- 
fer the caller to a specialist. 

Can you guess what the most common request for nontax help has been 
through the years and still is today? Hands down, it is, “How do | invest my 
(blank)?” Here’s the order in which most business owners fill in that blank...1) 
pension plan, profit-sharing plan, 401(k), or IRA; 2) surplus corporate funds; 3) 
personal investment funds. Often the funds belong to mom or dad, the kids, a 
trust, or an estate. 

Why do business owners look for investment help? Typical answers are: “| 
don’t have the time,” and “My investment results are poor.” | am in the same 
boat. But maybe my search for the right person to refer for investment help has 
ended. His name is Perry Levy. 

What attracted me is his payment philosophy for his investment manage- 
ment service: Perry gets paid only when his clients make a profit. His average 
client nets 24.62 percent per year (even after his share of the profits). But cau- 
tion: past performance is never an assurance of future performance. 

One more point: Perry makes the same kind of an investment return on aver- 
age for his clients when market conditions are down (bearish), up (bullish), or 
sideways. 

lf this strikes a responsive chord, and you want to learn more about Perry’s 
investment programs, fax your request on your letterhead to (708) 674-5299. & 
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deductions 


horrendous tax trap awaiting those 
who use a vacation home, apartment, 
or yacht to do any business entertain- 
ing. The law [Section 274(a)] says no 
deduction is allowed in connection 
with a facility used for business enter- 
tainment. The tax court (Ireland, 89 
TC 68) used a literal reading of this 
rule to disallow not only deductions 
for entertainment but also deductions 
for other valid expenses as well. 

Here are the sad facts. A partner in 
a stock brokerage firm owned a beach 
house that he regularly used for busi- 
ness meetings. There was no question 
that it was used primarily for business 
purposes. His own family did not use 
the property as either a vacation home 
or a residence. Occasionally, he would 
invite the families of business associ- 
ates to accompany them to the meet- 
ings, which meant the beach house 
was used to entertain the families. The 
broker pointed out that if there was 
any business entertainment involved, 
it was incidental and insignificant and 
shouldn’t affect his depreciation of the 
beach house. 

But the tax court didn’t see it that 
way. A facility used for even the slight- 
est business entertainment is tainted 
for all income tax purposes, held the 
court. Result: no depreciation deduc- 
tions. My comment: bad law! 

Because of the tax court’s strict in- 
terpretation of the rule, there’s only 
one way to preserve tax deductions for 
a facility used for business purposes: 
entertain elsewhere. According to this 
case, the most minute entertaining at 
the facility will jeopardize deductions 
that are otherwise valid. Don’t take the 
risk. 

Want to learn plenty of other huge 
dollar-saving ways to skin the travel 
and entertainment cat? Send for the 
triple-threat set of special reports: “The 
Complete Guide to Building Your En- 
tertainment Deductions,” “Your Travel 
Deductions,” and “Your Automobile 
Deductions.” A 
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Battle the Medusa with the grenade 
launcher. 
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Irving Blackman 





“An LLC combines a partnership’s ad- 
vantage of pass-through treatment of in- 
come (or losses) for tax purposes and a 
corporation's benefit of limited liability 


for owners.” 


A new kind of business entity is 
sweeping the country. In a few short 
years, more than 40 states have autho- 
rized the creation of a limited liability 
company (LLC). 

In a nutshell, an LLC is a hybrid 
that combines a partnership’s advan- 
tage of pass-through treatment of in- 
come (or losses) for tax purposes and 
a corporation’s benefit of limited lia- 
bility for owners. 

An LLC is similar to an S corpora- 
tion because earnings flow through to 
the owners, but an LLC is much more 
flexible in terms of ownership eligibili- 
ty and operating the business. In effect, 
operating as an LLC allows a business 
to enjoy the best of both worlds. The 
owners of an LLC are called members, 
and they own membership interests in 
the entity. They conduct business un- 
der an operating agreement, which is 
similar to a partnership agreement. 

How does an LLC differ from an S 
corporation? An S corporation can 
have a maximum of only 35 share- 
holders. But an LLC has no restriction 
on the maximum number of mem- 
bers. An S corporation permits only 
individuals who are U.S. residents, as 
well as estates, and certain trusts to be 
shareholders. But an LLC allows cor- 
porations, partnerships, and nonresi- 
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dent aliens to be members. 

OK, this new, unique, and won- 
derful tax animal, an LLC, exists. So, 
as an operating business what do you 
do about it? If you operate as a part- 
nership (limited or general) now, you 
can convert your existing partnership 
to an LLC tax free. However, the con- 
version of an existing C or S corpora- 
tion would be treated as a liquidation 
and would probably trigger both cor- 
porate and individual taxes. Without 
an expert at your elbow, don’t even 
think about it. 

But what if you want to start a new 
business? Put an LLC at the top of your 
list and measure its advantages and 
disadvantages against traditional enti- 
ties such as partnerships and C and S 
corporations. Remember, LLCs are 
new; only work with tax experts that 
can explain to you which entity is best 
for your particular circumstances. 

Whether you're starting a new 
business or have been in business 
since the turn of the century, tax 
knowledge is a sure way to beat the 
tax game. You may be interested in 
these special reports: “Your Busi- 
ness: America’s Best Tax Shelter,” 
“How to Make Money Out of Your 
Closely Held Business,” and “A New 
Tax Superstar: S Corporation.” A 
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When 
S corporation 
status isa 


nho-ho 


Li's true, an S corporation 
election can put you on the 
road to tax heaven. That’s why 
for years “Tax Tips” has trum- 
peted the virtues of S corpora- 
tion status. Also that’s why 
about 81 percent of our corpo- 
rate clients are S corporations. 
But sometimes that road can 
lead you in the wrong tax di- 
rection. 

Pay close attention if the 
following facts (from a real tax 
case—Alex Rosenberg, 96 TC 
15) parallel your situation, be- 
cause there is a treacherous 
tax trap at the end of the road. 

Prince David Inc. (PD Inc.) 
was aC corporation that had 
accumulated losses of about 
$350,000 over a four-year pe- 
riod. Such losses, called NOL, 
can be carried forward for 15 
years and used to reduce fu- 
ture profits. No doubt PD Inc. 
could have deducted its old 
losses against future profits if 
ithad stayed a C corporation. 

But what did PD Inc. do? It 
elected to become an S corpo- 
ration. “Sorry,” said the tax 
court, but PD Inc. could not 
deduct its old C corporation 
NOL to reduce its new S cor- 
poration profits. The tax trap 
was sprung, and PD Inc. was 
out of luck. 

Here is a rule | want every 
reader of this column to burn 
into his mind: Never, but nev- 
er, elect S corporaion status if 
your C corporation has a large 
NOL carryforward that can be 
deducted against future prof- 
its. 
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You can create tax-free 
wealth and avol 





I’m frustrated. Year after year, our 
office looks at estate plans of family 
businesses. It is rare, very rare, to ana- 
lyze the life insurance policies of a real- 
life client and find that all is as it 
should be. Typically, we find the 
wrong kind of insurance, wrong own- 
ership, wrong beneficiaries, wrong tax 
consequences. 

This is a big deal; we are talking big 
money. Typically, the IRS gets 50 
cents to 55 cents out of every life in- 
surance dollar. Imagine, owning a $1 
million policy, and the IRS gets 
$550,000, but your family gets only 
$450,000. It happens all the time. A 
needless tax tragedy. 

Let’s review the four biggest mis- 
takes business owners make concern- 
ing life insurance. 

Mistake #1: A corporation should 
never own insurance on the life of a 
shareholder, particularly a majority 
shareholder. Why? The trouble starts 
as soon as the shareholder dies: the 
policy proceeds are subject to the 
claims of corporate creditors. 

Worse yet, if a C corporation, the 
proceeds are subject to the alternative 
minimum tax (AMT)—which can steal 
up to 20 percent of the proceeds—and 
the net proceeds (after the AMT) can 
only get into the hands of your family 
by paying a second tax via a taxable 
dividend. Ouch! If an S corporation, 
the proceeds (although not subject to 
the AMT) are still locked in and can 
only be paid out tax-free if all old C 
corporation surplus is first paid out as 
a dividend, a lousy idea. 

Mistake #2: The life insurance pol- 
icy is owned by you and your spouse. 

Mistake #3: The policy (whole life 
with cash surrender value) is old and 
the cash surrender value is half or 
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“It is rare, very 
rare, to analyze 
the life insurance 


policies of a real- 
life client and find 


that all is as it 
should be.” 


SPECIAL NOTICE! 


Purchase your used Equipment 


from: 
New Orleans 
Novelty Co. 


e In business for 60 Years 


¢ International reputation for 
selling the finest used 
videos, flippers & amus 
ment games available any 
where. 


e Each and every game 
beautifully refinished like new. 


¢ Get on our mailing list for our 
latest price bulletins or call 
Celie or Mark for latest 
prices. 


3030 No. Arnoult Road 
Metairie, LA 70002 


(504) 888-3500 
FAX: (504) 888-3506 
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more of the death benefit. You no 
longer have a life insurance policy but 
an investment. In most cases a bad in- 
vestment. 

Mistake #4: Owning term insur- 
ance as your permanent insurance 
plan. Cheap insurance, right? Sorry, 
you can only win by dying soon. The 
longer you live, the more expensive 
term becomes. 

What should you do? Here are the 
typical recommendations we give to 
our clients. 

Mistake #1: Transfer the policy 
from the corporation to your name, 
paying the corporation the amount of 
the cash surrender value (a tax-free 
transaction). Next, transfer, the policy 
to a wealth creation trust, an irrevoca- 
ble life insurance trust that eliminates 
all income and estate taxes. 

Mistake #2: Transfer the policy to 
a wealth creation trust. 

Mistakes #3 and #4: If you are in- 
surable, dump the old policy and replace 
it with a new cash surrender policy to be 
owned by a wealth creation trust. 

This article does not even begin to 
explore all of the possibilities and tax 
tricks that can be done with insurance. 
Here’s an easy way to get started: list 
the policies on your life, whether 
owned by you, your corporation, a 
trust, or otherwise. Then ask this ques- 
tion about each policy on your life: 
what is the tax cost, income and estate, 
when I die? How about when my 
spouse dies? The answer should be 
zero. [his usually means following the 
recommendations listed for each of the 
four mistakes. 

Want to learn more about how to 
eliminate the estate tax and build your 
family’s wealth? Send for the report 
“Analyze Existing Insurance Policies.” & 
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Private pension plans 
can work tax magic 





Are you still in that phase of your 
lifetime financial planning when you 
are trying to build wealth for retire- 
ment as opposed to disgorging wealth 
for estate tax purposes? Or maybe you 
want to set up a retirement (education, 
etc.) fund for your children or grand- 
children. 

Simply put, you are looking for a 
fund to accumulate spendable dollars 
that in the long run will give you the 
best after-tax bang for your buck. 

This is going to sound like a sales 
pitch. Well, it is. If your goal—for your- 
self, a young member of your family, 
or anyone else—is to set up such a 
fund, a private pension plan (PPP) is 
your answer. A PPP can really work 
tax magic for a 10-day-old newborn, a 
10-year-old child, or people in their 
OOs. 

A PPP needs time to do its best tax 
tricks. What are they? 

1. If done for an employee— 

a) Tax-deductible contributions for 
the employer 

b) Employer chooses who partici- 
pates (not subject to any discrimination 
rules) 

c) Contribution amount (only limit- 
ed by reasonable compensation) set by 
the employer is taxable to the employ- 
ee (you) 

d) The employee (you) enjoys tax- 
deferred (if done properly, tax free) 
build-up of the asset value 

e) Retirement income—amount tak- 
en determined by you—is tax free 

2. If done by yourself, a child, grand- 
child, or any individual—the results are 
the same as for an employee, except the 
amount you can contribute to the PPP, 
using after-tax dollars, is unlimited. 

A PPP allows you to create an al- 
most perfect plan. Almost? The contri- 
butions to a PPP must be made with 
after-tax dollars. Certainly a bad start. 
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“Setting up a 401 (k) 
for line people and a 
PPP for high- 
income executives 
and all owner/ 
employees ts usually 
the most effective 
retirement plan.” 


But, as you will see a PPP multiplies 
the after-tax results when compared to 
a qualified employee retirement plan, 
which includes profit-sharing plans, 
pensions plans, 401(k) plans, IRAs, 
and any other qualified plan. 

Qualified plans are no longer the 
only or the best way to fund your re- 
tirement. First, let’s take a look at the 
problem: for a business owner/em- 
ployee (or a high-paid executive), the 
discrimination rules force you to pro- 
vide for other employees, and your 
compensation in excess of $150,000 
cannot benefit from a qualified plan. 

Now let’s look at the solution: a 
PPP. Remember the absence of a cur- 
rent tax deduction for highly paid em- 
ployees under the PPP is not a disad- 
vantage, since the deduction for 
compensation amounts over 
$150,000 has been eliminated any- 
way. 

For business owners, setting up a 
401(k) for the line people and a PPP 
for the high-income executives and all 
the owner/employees is usually the 
most effective all-around retirement 
plan. 

There are two types of PPPs: 

Type #1: A nonqualified retire- 
ment plan funded with an insurance 
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product provided by an employer on a 
selected basis (to any employee the 
employer chooses), which provides the 
employee and his family with tax-free 
retirement income and survivor bene- 
fits. Each employee owns his own poli- 
cy, so the PPP is portable for each em- 
ployee. 

Type #2: A retirement plan fund- 
ed with after-tax dollars by an individ- 
ual (you and your child or grandchild 
with funds provided by you) that pro- 
vides you and your family with tax- 
free income down the road and sur- 
vivor benefits. 

Here’s an example of a PPP in ac- 
tion. Joe (41 years old) contributes 
$20,000 to the PPP for 20 years (a to- 
tal of $400,000) to age 60 via a high- 
cash-surrender-value (CSV) type insur- 
ance product. Nothing is done for the 
next five years, except the CSV contin- 
ues to increase on a tax-free basis. 

When Joe reaches age 66, he will 
start to draw $70,187 (tax-free) per 
year for as long as he lives. Actually, 
the draw is a simple, tax-free loan 
against the CSV (which is over $1 mil- 
lion when Joe reaches age 66), which 
will be repaid (out of the policy death 
benefit) tax-free when Joe dies. 

Want to learn how to set up your 
own PPP and create tax-free wealth? 
Send for the report The Private Pen- 
sion Plan. & 


Irving Blackman is a senior tax part- 
ner in Blackman Kallick Bartelstein, a 
CPA firm specializing in closely held 
businesses. He has agreed to consult with 
readers of the column. His tax hotline 
number is (312) 207-1040. The ad- 
dress to send for the special reports (at a 
nominal cost) is Book Division, 300 
South Riverside Plaza, Chicago, IL 
60606. 
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The Internet is 


useless 





0. so I thought up to a few months ago. Until then, my 
only exposure to the ‘Net was an eight-hour introduction 
through a local university. I accessed the ‘Net with MS-DOS- 
based programs that were very confusing. I learned about 
“gophers” and how to “finger” people (which is different on 
the Internet than in a car). I located the card catalog of a uni- 
versity library in Rome—too bad I don't read Italian. 

After monitoring a discussion group deliberating the so- 
ciological nuances of “Star Trek” (the original version), I de- 
cided the Internet was all hype and no substance. And, be- 
cause it was so difficult to access, it was definitely no place 
for a technoramus like me. I don’t know a gigabyte from a 
megahertz. 

Boy, was I wrong! Forget MS-DOS. The only way to ac- 
cess the ‘Net is through Windows. That’s what I did at a 
conference last fall and found the modern-day Lost Cities 
of Gold. I’ve been using the ‘Net for business ever since, 
and you can too, whether you're a large or small company. 
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Improved communications 


One of the most exciting features of the ‘Net is e-mail— 
letters that never see paper because they’re composed on 
one computer and sent to another, then read on the screen. 
Transmitting e-mail is much faster than “snail mail” and de- 
livery is virtually guaranteed, something the Post Office 
can’t claim. (They do, but nobody believes them.) Costs are 
minimal because there are no long-distance phone charges 
as there can be with a facsimile. 

Consider the implications. Correspond with anyone any- 
where in the world (as long as they have a computer) for al- 
most no cost! 

Don’t think e-mail is great for pen pals but not for busi- 
ness. Large companies have already discovered the bene- 
fits of internal e-mail, and some companies are electronical- 
ly linked to major customers, a form of external e-mail. 

The same increased communications efficiency of inter- 
nal e-mail makes external e-mail a major plus for any size 
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business. No busy signals, no listening to voice-mail pro- 
logues, no tedious games of telephone tag and maybe, just 
maybe, never having to use another damn automated an- 
swering system again. 

And don’t think of e-mail as merely electronic conversa- 
tion; think information exchange. Much of what business 
does today requires shared information and processes. The 
article you're reading is an example. 

Many people are involved in prying thoughts from my 
head and printing them on the paper you hold in your 
hands. First there’s me, slaving at my computer to be bril- 
liant and witty as I pass on an idea or two to help your busi- 
ness. Then there’s my editor, who wishes I were brilliant, 
thinks I’m only half-witty, and needs to meet her deadline. It 
doesn’t help if someone has to re-input my article from hard 
copy I send. It’s inefficient and could result in more errors 
than in my original draft—mistakes she has to clean up. 

E-mail to the rescue. Now, instead of faxing a hard copy, 
I e-mail my article. When the editor gets it, she edits it on 
her computer, forwards it to the art director for page lay- 
out, and sends it to the printer, all electronically. The print- 
er runs the electronic copy through his computer and, voila, 
Play Meter heads for the press, which is also computer-con- 
trolled. This article did not see paper until this issue of Play 
Meter was printed. 

How would such a procedure help your business? What 
shared information and processes do you have with cus- 
tomers and suppliers? The value of e-mail is only limited 
by your imagination. 

Still not convinced? Think back five to seven years ago. 
Did you have a fax machine? Do you have one now? Odds 
are 99 to one that the answers to those questions are “no” 
and “yes,” respectively. Experts predict that, five years from 
now, having an e-mail address will be as common as fax 
machines are today. 


I’ve been to the future and wow! 


Have you looked at the computer advertisements in the 
newspaper lately? Notice how the latest equipment hooks 
up to your telephone jack and includes speakers, a micro- 
phone, and a built-in telephone answering device. You can 
answer the phone through your computer, or have it take a 
message. That’s the prelude to the next step in computer 
communications—e-calls. 

IDT, Vocaltec, and Third Planet are all companies mar- 
keting ways to make Internet phone calls without paying 
long-distance charges. It’s enough to make a Baby Bell wan- 
na go home to Ma. 

The step after that may be the long-touted video phone. 
I’ve seen the first generation. With a small video camera 
atop each monitor, the parties to a phone call can talk 
through their computers and exchange personal images via 
their screens. 

Right now the images are stop-motion. With several sec- 
onds delay between movements, they’re more jerky than 
first- generation silent movies. But when existing full-mo- 
tion video technology can be added, we'll have the same 
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kind of communications as the Jetsons and Captain Picard, 
courtesy of the Internet. 

Once full-motion video phones become a reality, can we 
be very far away from low-cost video conferences on the 
‘Net? Why do we have to spend so much time going to and 
from meetings? Why can’t you and I and Joe and Sally meet 
on our respective computer screens and conduct business? 
If there’s a document involved, e-mail it or use specially de- 


A technoramus guide 
to computer terms 













































MS-DOS: A way to operate a computer that requires 
a lot of typing and technical knowledge. 

Windows: A way to operate a computer by pointing 
an arrow at a symbol on the computer screen. For ex- 
ample, to delete something, point to the trash can. 

Snail mail: What ‘Net users call the U.S. Mail. It is 
not a compliment. 

E-calls: The author’s term for telephone calls made 
via the Internet with no long-distance charges. 

E-cash: Electronic wampum used for cash purchases 
on the Internet. 

E-mail: Electronic mail sent anywhere in the world 
over the Internet without long-distance charges. 

E-meetings: The author’s term for full-motion, low- 
cost video conferences via the Internet. 

E-nough: What you yell when you get completely 
fed up with all this e-stuff. 

Re-input: Retype something into the computer from 
computer-generated hard copy. 

Hard copy: Information printed on dead trees which 
will be copied and distributed to 25 people who don’t 
want it. Eventually all 25 copies will be lost in the four- 
drawer, manually-operated trash compactors we call 
file cabinets. 

Search engine: Free programs on the Internet (like 
Yahoo! and WebCrawler) which search the Web for in- 
formation based on key words. Enter “U.S. Department 
of Labor Statistics” and WebCrawler will find the Bu- 
reau of Labor Statistics for you. From there you can ob- 
tain wage surveys for most metropolitan areas and a 
bunch of other useful information. 

Web site: A location on the World Wide Web. For a 
technoramus, the WWW and the Internet are the 
same thing. 

Download: Copying a document to a disk from the 
Internet. When you later print it through a word pro- 
cessing program you may find a lot of strange codes in 
the text which make it look pretty on the ‘Net but terri- 
ble when you read or print the document from your 
disk. Sometimes, what you get from the Internet and 
run through your word processor needs a lot of clean- 


ing up. 
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“Don't think of e-mail as mere- 
ly electronic conversation; 
think information exchange. ” 


signed video cameras that transmit text so everyone at the 
meeting can see it at the same time—an electronic version 
of the overhead projector. 

Am I suggesting a future in which we're all wrapped in 
electronic cocoons dangling from telephone wires hanging 
on the World Wide Web? No, but like you, I can’t count the 
times I’ve busted my hump getting to an out-of-town meet- 
ing just to turn around and come home again, cursing the 
time I’ve wasted and the mugging I got from the airline be- 
cause I couldn’t include a Saturday night in the trip. 

E-meetings could end all that. When low-cost video con- 
ferences become available on the ‘Net, we'll still have face- 
to-face human contact, but only when it’s the best or only 
way to get our business done. 


Information everywhere 


The ‘Net is not only about communications, it’s about in- 
formation. I’ve obtained copies of the Federal Register, fol- 
lowed a bill through Congress, tracked hurricanes, gotten a 
copy of the latest local Bureau of Labor Statistics Wage Sur- 
vey (complete with job descriptions), and checked the Con- 
sumer Price Index increases for the past several years. All 
information I needed for business. I’ve also read USA To- 
day, The Wall Street Journal, and The New York Times on- 
line. All this is available for the relatively low cost of Inter- 
net access. 

I'd be willing to bet information needed by your compa- 
ny, be it large or small, exists somewhere on the ‘Net. Find- 
ing it is not always easy, but “search engines” like Yahoo! 
(http://www.yahoo.com) and WebCrawler (which you ac- 
cess through Yahoo!) will chase down what you're looking 
for on the ‘Net based on key words. 

I once did a search that returned 60,000 possible web 
locations relating to my subject. Those key words got re- 
fined real quick! 

Below are some of the more interesting web sites I’ve 
found, both business and non-business related. Here’s a tip. 
When you find something you like on the ‘Net, download it 
immediately. Web sites change. At times, when you go back 
to look for something you want, it’s gone. 

The Internet c@fe: Morning Briefing 

http://www.aloha-cafe.com/brief.htm! 

This site provides links to: CNN, USA Today, The New 
York Times, financial markets via The Wall Street Journal, 
stock quotes, David Letterman’s Top 10 List, global weath- 
er, the comics including Dilbert, sports via ESPN, your 
horoscope, and the Oahu surf report. Guess where it origi- 
nates. 

Purdue University’s Virtual Reference Desk 

http://thorplus.lib.purdue.edu/reference/index.html 
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Anything you'd ask the local library reference 
desk you can ask here: maps, phone books, 
dictionaries, etc. 
Entrepreneurial Edge Online 
http://www. edgeonline.com 

Ranked in the top five percent of all web 
sites by Point Communications, here you find 
free, downloadable small business training modules cover- 
ing such subjects as market planning, promotional strate- 
gies, and sales and financial management. 

I reviewed the module on “How to...Prepare and Ana- 
lyze a Cash Budget.” It was informative, and the author had 
the credentials to know what she was talking about. 

NAFTAnet Small Business Information 

http://www. nafta.net/smallbiz.htm 

This site bills itself as an electronic commerce port of 
trade for small and midsized businesses wishing to expand 
into international markets. 

World Trade Directories 

http://www20. mindlink.net/interweb/importexport.html 

For $14.95 (plus shipping and handling) you can buy 
manufacturers’ directories for such locations as Malaysia 
and Mexico, listing 20,000 products and 1,000 suppliers. 

For many more interesting small business sites, look un- 
der Yahoo!: Business and Economy: Small Business Infor- 
mation. 

One thing puzzled me about the ‘Net. Why would a 
company with a saleable product give it away online? I 
posed that question to Lorraine Cichowski, vice president 
and general manager of information services for USA To- 
day during an online interview. 

She explained that marketing and readership studies 
showed: 1) advertisers (every publication’s major source of 
revenue) expected them to be on the ‘Net, and 2) their 
readers were two to four times more likely to be online 
than the general public. 

Like any print publication, USA Today Online is wooing 
advertisers. Gatorade began sponsoring the online version 
of the USA Today/CNN college football poll in September. 
Network MCI recently bought two spots in the online Mon- 
ey section and Exide Battery has two in the online Weather 
section. 

Ms. Cichowski says that Gannett Co. Inc. (the largest 
newspaper company in the United States and owner of 
USA Today) plans to put the paper’s archives online too. 


What are your favorite business web 
sites? E-mail the address and a brief de- 


scription of the sites to Channing Hayden 
at playmeter@aol.com, and we'll pass 
them along on a regular basis. 





FEBRUARY 1996 


Management 


“When you find something you 
like on the ‘Net, download it 
immediately. Web sites change. 
At times, when you go back to 
look for something you want, 


It’s gone.” 


Access won't be free, but the company hasn’t established 
its pricing yet. 

“USA Today Online has two goals,” Ms. Cichowski says. 
“First, to enhance the USA Today brand, and second, to 
make money. So far, we’re doing number one. The service 
is terrific, and we're getting excellent feedback from read- 
ers and advertisers. We're moving in the right direction to 
do number two.” 


Doing business on the ‘Net 


The trade directory site noted above points out another 
interesting feature of the Internet. There are paying cus- 
tomers out there. Nielsen Media Research and Com- 
merceNet estimate that 24 million people in North Ameri- 
ca have access to the ‘Net. By the year 2000, USA Today 
predicts that $10 billion to $22 billion worth of business is 
expected to be done on the Internet. 

Business is already being transacted in cyberspace. Vir- 
tual Vineyards (hitp://www.virtualvin.com) sells their wares 
exclusively on the ‘Net. USA Today reports 1,500 shoppers 
visit that site every day. Sales are growing 20 percent per 
month, and the company expects $1 million in revenue this 
year, $10 million to $20 million within five years. 

Yet, of the 50,000 or so corporate sites on the ‘Net, rela- 
tively few offer online shopping. Much of the problem is 
consumer reluctance to send their credit card number out 
into cyberspace. When an assistant professor and three 
graduate students from the University of California at 
Berkeley recently cracked Netscape’s Navigator (a ‘Net 
browser program), it didn’t do much to raise consumer con- 
fidence in Internet security. 

Rest assured, great minds looking to cash in on the In- 
ternet market are tackling the security problem. VISA, one 
of the world’s largest credit card companies, and Microsoft 
developed a public key encryption system called Secure 
Transaction Technology (STT) for online credit card sales. 
(For more information, visit the VISA Web site at 
hhtp://www.internex.net/visa/.) VISA is also developing Net- 
Bill in conjunction with Carnegie Mellon’s Information Net- 
working Institute, designed for purchases under $1. 

Intermediary companies are coming online. Cybercash 
(http://www.cybercash.com) acts as a go-between for credit 
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card sales on the ‘Net. Using Cybercash soft- 
ware, which includes an encryption system, 
credit card customers make secure purchases 
with vendors affiliated with Cybercash. The 
vendor doesn’t get the credit card number 
and Cybercash doesn’t keep a record of the 
sale. 

Virtual Vineyards says five to 10 percent of 
its customers use Cybercash for their purchas- 
es. First Virtual Holdings (hitp://www.fv.com) 
is another intermediary, one specializing in 
purchases of online information—text, pic- 
tures, or software. 

For those of you dying to tell someone, “The 
check is on the ‘Net,” NetCheque (http://nii- 
server.isi.edu/info/netcheque/) and Netchex (http://www.prime 
net.com/~rhm/) may be the companies for you. Both have 
programs that allow consumers to write virtual checks on 
their real checking account. These programs are still in tri- 
als. Visit the companies’ Web sites for more information. 

DigiCash (http://www.digicash.com/digicash/aboutd.htm/) 
has developed electronic wampum for Internet transac- 
tions. E-cash uses the same security as Swiss banks (public 
key encryption) to make wire transfers. After a test run with 
fake money and 60,000 volunteers, Digicash made its sys- 
tem public in October. Community ConneXion, an Internet 
privacy company, is sponsoring a hacking contest to insure 
the integrity of Digicash’s system. 

For more on Internet security and other Internet infor- 
mation, visit the c.net site (http://www.cnet.com) which 
specializes in Internet news. 

IMHO (‘Net jargon for “in my humble opinion”), Inter- 
net sales are poised to boom once the security issue is over- 
come. Consumers have already shown a willingness to give 
out credit card numbers to strangers over the phone. Most 
of us have done so at one time or another. I’ve bought vita- 
mins, guaranteed hotel reservations, and purchased dis- 
count airline tickets (at a site I located on the ‘Net), all using 
my credit card and the telephone. In a sense, cable shop- 
ping channels have already put many credit card shoppers 
online. If you don’t think shopping channels are a prelude 
to online buying, watch a QVC addict with the TV turned 
on and a telephone handy. Now that’s interactive! 

What do you think about doing business on the ‘Net? 
Are there any virtual arcades out there? Any plans to be- 
come one? Perhaps you see interactive games on the ‘Net 
as a source of competition. Whatever the case, Play Meter 
wants to hear from you. E-mail us your concerns about 
how the Internet may effect your business, or any Internet 
business success stories, warts and all. We'll share those ex- 
periences with the rest of our readers so all of us can see 
what it’s like to be dragged, kicking and screaming, into the 
21st century. A 


Channing Hayden is a New Orleans businessman, writer, 
and management instructor at Tulane University. 
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The Legal Eagle 





Redemption and the law: 
is itfun or gambling? 





Welcome to the first in a series of articles that will address complex legal issues affecting the coin machine communi- 
ty. Tom Fricke has 18 years of legal experience, 14 of which were as corporate counsel for companies in the industry. 


He is currently chairman of the government relations committee of the International Association of Family Entertain- 


ment Centers. Now in private practice in St. Louis, Mo., Fricke concentrates on the requirements of location-based 
entertainment industry retailers and suppliers. His clients include operators, consultants, and manufacturers. 





edemption is indispensable to loca- 

tion-based entertainment. People 

love to apply their skill to games 
like Skee-Ball and Hoop Shot, knowing that 
if they play these games successfully they 
will receive a merchandise prize. Redemp- 
tion is not a simple business, and it contains 
a legal trap for the unwary. 

If you play a game in which your skill 
alone determines whether you win mer- 
chandise, and how much of it is awarded to 
you, it’s usually but not always lawful fun. If 
you play a game in which your skill plays 
no part, and the outcome of the game de- 
termines whether you win merchandise or 
how much of it you win, it’s usually but not 
always criminal gambling. 

If you play a game in which both the 
player’s skill and the element of chance in- 
herent in the game are involved, what 
then? If the element of skill is predominant, 
the game is usually but not always treated 
by law enforcement as a lawful redemption 
game. On top of this, we have the real 
head-scratcher: For any particular game, 
how do you know whether skill or chance 
predominates? How do you find out 
whether law enforcement will agree with 
you? 

If amusement redemption were regulat- 
ed, the answers would be easy to find. A 
governmental seal of approval with respect 
to any particular redemption game would 
mean that we could operate the game with- 
out uncertainty related to the lawfulness of 
our conduct. However, redemption amuse- 
ment games are regulated in this by-type 
way in but two jurisdictions: Washington 
state and New Jersey. 

Even in these states, the location opera- 
tor must take the bad with the good. As a 
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general proposition, regulation has its cost. 
The price paid for greater certainty is too 
often less freedom to make business deci- 
sions on one’s own. The regulation in these 
two states can and does produce this result 
in individual cases. There are instances 
where the entertainment operator can’t uti- 
lize the redemption equipment he desires 
to, or he can’t offer amusement redemption 
at all. 


For jurisdictions other than New Jersey 
and Washington state, the redemption that 
can be offered is significantly affected by 
the criminal gambling laws of the state (or 
territory) and the local ordinances of the 
municipality where the games are used. 
This is why the phrase, usually but not al- 
ways, was employed above. The differ- 
ences are based on the laws of the jurisdic- 
tions and on how law enforcement and the 
courts have interpreted these laws. 

The most common state criminal law 
standard is the requirement of simple skill 
predominance, without any limitation on 
the prize that may be awarded. One sub- 
section of the criminal law of Indiana 
serves as a good example of the kind of text 
encountered most commonly. In that state, 
what you can’t use is defined as “a mecha- 
nism by the operation of which a right to 
money or other property may be credited, 
in return for consideration, as the result of 
the operation of an element of chance.” 

Now look at many familiar redemption 
games. How would this standard apply to 
them? The answer comes easily in respect 
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“How do you know whether skill or chance pre- 
dominates? How do you find out whether law 
enforcement will agree with you?” 


to certain games because the predomi- 
nance of skill is obvious and not likely to be 
disputed. For others, the predominance of 
chance is also obvious. However, there is 
an immense third category of games in 
which both elements play a role and con- 
cerning which reasonable people might dif- 
fer as to whether chance or skill predomi- 
nate overall. 

The new term “bona fide amusement 






purposes,” or words to that effect, appears 
in the reform laws of Arkansas, Georgia, 
North Carolina, and Texas. In these states, 
to qualify for the liberal standard, your 
game has to be for bona fide amusement 
purposes. 

Knowing what is meant by bona fide 
amusement purposes is important because 
it is part of what defines the line between 
lawful redemption and criminal gambling 
in these four states. Legally speaking, the 
only way we can know what the term 
means is when a court of appeals in one of 
these four states tells us. If this is the case, 
we may never know. 

Since these laws were enacted, not one 
case has been decided by a court of ap- 
peals involving how the new exception for 
redemption amusement is to be applied to 
any particular game. Does this mean that 
the new laws have finally ended the harass- 
ment of amusement redemption in the 
states where they apply? Let’s hope so. 

Next month: “A Trend for Reform: 
Exceptions to Gambling Laws.” A 
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Fun Industries steers 
into redemption realm 













The entire Fun Industries gang: 
front row, (I-r): Cindi Johnston, 
Joann Hill, Paula Lubbe, and 
Marsha Clymer; back row, (I-r): 
Bud Johnston, Mel LaForce, 
Randy Hill, Tom Sims, Marty 
Stratton, Tony Garcia, Tony 
Lawson, Steve Prunchek, and 
Mike Talbot. 
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Few companies can match the pro- 
duction run of the venerable Pac-Man, 
but Fun Industries of East Moline, IIL., 
is right up there with Challenger, the 
company’s all-mechanical gun game 
that reached an estimated 100,000 
units during its 22-year history from 
1926 to 1948. 

Fun Industries built its reputation 
on a series of economical target shoot- 
ing games spun off from Challenger: 
U.S. Marshall, Space Shot, and Silver 
Dollar Saloon, to name a few. Then 
came Big Top, Little League, Kick ‘N 
Catch, and Copy Cat—reliable mechani- 
cal novelty pieces that offer both a 
game and a small prize. 

“We are the masters of low-tech,” 
quips company co-owner Bud John- 
ston, adding, “We combined mechani- 
cal movement with bulk vending to 
produce some very strong numbers for 
our operator customers.” 

Last spring Johnston and partner 
Mel LaForce entered the redemption 
ring with the flashy, neon-accented 
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Steer Crazy. 

Players try to land a steel ball in a 
bull’s-eye by steering it through a 
pachinko-style playfield disk. 
While the object of the game 
is simple, the dexterity and 

timing required makes it 

anything but easy. 

The game is quite a de- 
parture for Fun Industries 
with its high-tech movable 
graphics and scoring, digital 

settings, and game/ticket ac- 
counting capability. Other fea- 
tures include sound effects, car- 
toon characters on the backglass, 
a moving playfield, comfortable at- 
tached seat, front-loading ticket dis- 
penser (6,000 ticket capacity), and 
bright header. 

Why not another fast coin drop 
game? “We could have designed a 
quick play game,” says Johnston. “As a 
small company we have to produce 
something that has longevity. We opt- 
ed for a game that gives players a 
hands-on experience. The steering 
wheel provides that warm, fuzzy feel- 
ing. As players repeat the game they 
get better and have a good time—there 
is a high value to the game play. We've 
watched kids at arcades and often 
Steer Crazy is the first game they return 
to on their next visit.” 

Steer Crazy, currently the compa- 
ny’s most popular product, is the result 
of a 14-month development process. 
According to Johnston and LaForce, 
the game did not come from a magic 
plan but from a handful of good 
ideas—a team effort. It did not exist on 
paper prior to its prototype and 
evolved through a series of modifica- 
tions. 

For LaForce, the key to the game is 
the mechanical part underneath the 
playfield. “For a first real major effort 
in redemption, it is a pretty good 
game,” he says. 
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The game has met with enthusiasm, Bud Johnson (1) and 
particularly from players in the Far Mel LaForce with 
East where the pachinko-style play- 

























field is familiar. The Pacific Rim mar- siti 
ket is such a promising one that Fun enalangir 
Industries is planning to exhibit at the gun game. 
Asian Amusement Expo in Hong Kong 

this May. 


Steer Crazy games can be found in 
family entertainment centers and ar- 
cade chains around the country, as 
well as Harrah’s in Lake Tahoe and 
Circus Circus in Las Vegas. 

LaForce explains, “The biggest com- 
ment we get on Steer Crazy is on its 
look: it really is something different 
and totally unique to what’s out there. 
Still, it’s a frustrating time because 
everyone wants what’s hot. Being dif- 
ferent doesn’t mean you will sell a lot 
more of your product.” 


“We combined mechanical 
movement with bulk vending to 
produce some very strong 
numbers for our operator 
customers.” 


Both LaForce and Johnston agree 
that the redemption market is saturat- 
ed. Says Johnston: “Some operators are 
in a ‘circle the wagons’ mode waiting to 
see what’s next. There is a high per- 
centage of locations where redemption 
is not practical. For marginal locations 
with moderate traffic, the extra atten- 
dant and inventory costs just don’t 
work.” 
Is there any more room for growth 
in the family entertainment center 
market? Johnston puts it this way: 
“Markets evolve. We're going to see 
new FECs open and we're going to see 
more people in the entertainment field 
embrace the concept. In the same Steer Crazy is a 
breath we’re going to see some exist- feel-good game 
ing locations fail.” 
Reasons for failure to capture and 
keep an audience are legion. Says 
Johnston, “There is no master formula experience. 


that provides a 


hands-on 
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or rubber stamp that will allow one op- 
erator to copy the next operator’s suc- 
cess.” 

LaForce adds, “I think you will see 
independent people opening up FECs. 
With the glut of product on the market 
you may see a lot of used equipment. | 
don’t know what that will do to new 
equipment sales.” 

Johnston detailed the uphill battle a 
small company faces in this crowded 
arena: “We run successful numbers 
from a spectrum of customers, yet oth- 
er people never know we are success- 
ful because our game didn’t hit the top 
five list. The successful operator will go 
out and find his own niche, try things 
that look good to him, and not be just 
another sheep following the herd. Op- 
erators can still make good money 
with a game that was never number 
one, if it is consistent year after year. 
There’s nothing wrong with that.” 

Looking to the future, LaForce says, 
“I hope we get to the point that loca- 
tions say they need a game with a 
strong visual appearance and think of 
Steer Crazy and it becomes a staple in 
FECs. Big chains are pretty smart and 
deal with the overall appearance and 
revenue of the room. They know they 
can’t have all fast-play games but 
rather a mixture of different games.” 

While the emphasis at Fun Indus- 
tries has shifted to Steer Crazy, the 
company still produces its line of me- 
chanical games, particularly Silver Dol- 
lar Saloon for those seeking a Western 
theme, and a trio of specialty ma- 
chines: Cash Cube, Hollywood Cash 
Cube, and The Grabber. 

Johnston credits LaForce with the 
success of the Cash Cube. “When it 
came to his attention it was a raw cube 
made from iron and plexiglass,” notes 
Johnston. “He is responsible for bring- 
ing it through the design process, mak- 
ing it pretty, and adding animation and 
the countdown feature that’s part of 
what excites the public.” 

There’s no denying the attraction of 
stepping inside the cube for a specified 
time and trying to catch money or 
coupons. For locations with limited 
space, The Grabber accomplishes the 
same job in countertop format. 
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Historical overview 
of Fun Industries 


1923: Walter Trausch, working with the ABT Co., invented the 
Challenger pistol, the first shooting mechanism in the industry to pro- 
pel a round, steel ball. 

1924-1945: A high volume of Challenger gun games in countertop 
form were produced for taverns and arcades. Most of the machines 
ran on a penny. 

1948: John Frantz, a mechanical process designer, purchased the 
tooling for the gun and went into business as J.F. Frantz Mfg., produc- 
ing Challenger as it was through 1956. The game evolved into the U.S. 
Marshall and became a floor model with bigger targets that moved. 
Longtime operators may remember Dodge City Saloon, another West- 
ern gun game of the same era. 

Frantz later bought the tooling for the kicker-catcher mechanism 
from Baker Novelty Co. The mechanism later went into the Big Top 
and Little League group of electronic games. 

In the meantime, Bud Johnston received a Challenger game from his 
dad and used the money he made from that machine to buy more, op- 
erate them, and help pay for his college education. 

1970: Bud Johnston distributed Frantz’s products and finally 
bought the company. It operated under the name Johnston Products 
Co. from 1979 until 1993. 

1985: Big Top and Silver Dollar Saloon gumball 
vendors were introduced. 
1988: Kick ‘N Catch came to the market. 
1993: Copy Cat debuted, and the new name of 
Fun Industries was chosen to reflect the full 
spectrum of the company’s products. 
Johnston on the company’s progress: “We 
became the champion of taking old me- 
chanical games and creating new 
ways for them to produce new 
revenue. The stability of our 
equipment in the market has 
been its long-term appeal to the 
public.” 
Johnston’s most unusual mo- 
ments: Walking into antique 
shops to find gun game models 
produced between 1979-1985 
labeled as antiques due to the 
1923 date stamped on the 
gun. He says, “I’ve made a lot 
of people unhappy telling 
them the games are not as 
old as they think.” 





















1985’s Big Top and its sister 
game Silver Dollar Saloon 
marked a big change for the 
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The Cash Cube line is produced 
mainly for the nightclub and bar in- 
dustry. LaForce explains: “The 
strength of the entire Cash Cube line 
lies in the promotions end of the busi- 
ness. If a location needs to create some 
excitement, we have the answer. The 
Cash Cube stops a crowd. It can hold a 
room of 200 patrons for an extra hour 
waiting to see who gets to go into the 
cube. The movers and shakers in mar- 
keting look at it and say, ‘I can do 
something with that.’ By the time it’s 
customized to a location they can have 
tremendous success.” 

Cash Cube customers include corpo- 


rations, trade show organizers, and the 
gaming industry. 

How does Johnston react to all the 
talk about this current “valley” in an in- 
dustry that has felt its share of ups and 
downs? “Those who are in a manage- 
ment position with falling results are 
looking for a fast patch, and maybe 
there isn’t one right now. I hope they 
can survive until they find one.” 

When asked to name _ favorite 
games the company produced in the 
last two decades, LaForce chooses the 
Kick ‘N Catch because it’s a kid-friend- 
ly skill game that combines a prize 
with a game. Johnston likes the Big Top 
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because it was the first gun game to 
also vend a product. 

Johnston says, “Our gun games 
were taking in dimes in an era when 
video games were springing up all 
around taking in quarters. We needed 
to make the gun game vend a product 
so we could promote the package for a 
quarter per play. After gluing a couple 
of concepts together we grew and 
prospered to become what we are to- 
day. And that’s what the industry will 
do next—glue a couple of things to- 
gether and it will prosper.” & 
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Left top: Tony Garcia on the assembly line with Kick ‘N Catch and Copy Cat. Left middle: Tony Garcia (1) 
and Mike Talbot prepare to ship Steer Crazy games. Left bottom: On the Steer Crazy assembly line. 
Right: The new Hollywood Cash Cube, a promoter’s dream, generates excitement. 
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AMOA Agenda 


We conduct an annu- 
al survey of exhibitors 
who display their prod- 
ucts at the AMOA 
Expo in the fall. Now 
we would like to ex- 
pand the survey to all 
segments of the indus- 
try, with the resulting 
data presented at the 
board of director’s meeting in mid-March. We will be 
discussing, among other things, our annual convention. 
Where will it be? Who will we target as exhibitors? 
What role should gaming play? 

This column is dedicated to obtaining feedback from 
you to help us make our decisions. By reading this arti- 
cle you are a potential AMOA show attendee and we 
want to know what you think. Your opinion is very 1m- 
portant to us. 

First, some background information. Our future Expo 
sites are committed through the year 1999. This year 
we will be in Dallas, then Atlanta in ‘97, Nashville in 
‘98, and either Philadelphia or Minneapolis in ‘99. 
Many years ago the board of directors decided to take 
the show out of Chicago and move it around to different 
regions of the country. This has been successful both in 
terms of attendance and membership. 

AMOA appreciates the time you spend responding to 
this survey. Your opinion is important for planning bet- 
ter trade shows. Please answer candidly and return via 
fax: (316) 262-6200, e-mail: rchilton@fn.net, or regu- 
lar mail: Randy Chilton, Chilton Vending & Billiards 
Inc., 300 S. Topeka, Wichita, KS 67202. 

1. Are you an operator___ manufacturer___ 

distributor____ location owner___ other___ 

2. Rate the following cities on a scale of one to 10 

(with 10 the most favorable) as places you are likely 





to attend an AMOA Expo: 

Anaheim lL 2@e24 0.0 7 2 2 20 
Atlanta l 264) 6 7 8 © 10 
Chicago 1234 35 6 7 8&8 B WW 
Dallas ls2a#ses445 6 7 6 8B Ww 
LasVegas 123 45 6 7 8 Q9 10 
Minneapolis 1 2 3 4 5 6 7 8 Q9 10 
Nashville Ll 20 4 5 6 F 8 YD TO 
New Orleans! 2 3 4 5 6 7 8 QY9 10 
New York 1 2 3 4 5 6 7 8 9 10 
Orlando lt 23 465 6 7 8 8 
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Randy Chilton, AMOA President 





Philadelphia i 2 
Reno 1 Z 
San Antonio i 2 
Washington, D.C. 1 2 
Other 


WWW W 
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O1 Ol Ol Ol 
aD DD OD 


7 8 9 10 
7 8 9 10 
789 W 
78 9 10 


3. Some cities do not accommodate our traditional 
Thursday through Saturday convention. Is this 
important to you when deciding whether or not 


to attend the Expo? 
Yess No__ 


4. Please select one of the following statements as 
closest to your feelings regarding gray area games: 


___a.] would be more likely to attend a trade show 
with no gaming at all. [ don’t operate the games and 


don’t like being around them. 


___b. I could take or leave the gaming at the shows. 
It doesn’t influence my decision on whether or not to 


attend. 


___c. These games are important to my business. | 
would be more likely not to attend a show if these 


games were not exhibited. 


O. What would you like us to change about the 


AMOA Expo? 


6. How could the AMOA better serve you? 


7. Your name and city (optional): 
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McClellan. 


Cricket and 501 Women’s Doubles winners Jen- 
nifer Nadiak and Meradith McGee. 
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501 Men’s Doubles winners Terry Brown and Jay 
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Cricket Men’s Singles champion Randy Har- 


ringer. 





Cricket Women’s Si 
Taylor. 


PLAY METER 





Ps 
2} ae. 


ngles first place winner Teri 


Tournaments & Leagues 


1995 SDI tourney 





With each quarter dropped, 
with each dart thrown, as each 
hour passed, the tension built at the 
National Dart Association’s 1995 
Singles and Doubles Dart ‘Tourna- 
ment in Orlando, Fla. And al- 
though the weather was fantastic 
during the three-day event, few 
competitors saw much of it, or 
came home with a good tan. 

Thursday was the start of the 
Cricket event, and some notable 
matches were found in _ the 
women’s category. For instance, 
Teri Taylor of Orlando had her 
hands full with Sharon Sonntag of 
Milwaukee, Wis., but in the end 
held tough and came out the 
Women’s Cricket Singles champi- 
on. 
The team of Meradith McGee 
and Jennifer Nadiak from Orlando 
took first place honors in Women’s 
Cricket Doubles with a win over 
the team of Mia Gutierrez and Rox- 
anne Spears of Indianapolis, Ind. 

Darter Carolyn Nessmann, and 
her doubles partner Sharon Son- 
ntag, showed consistency by finish- 
ing well in the Master’s categories. 
Sonntag took first in the Women’s 
901 Singles, and in the Women’s 
Singles Cricket she took second, 
while Nessmann took third. And as 
a team they finished third in 
Cricket Doubles and third in 501 
Doubles. 

A relative newcomer, Randy 
Harringer of South Bend, Ind., won 
the Men’s Cricket Singles with a 
victory over Ralph Wagner of 
Kissimmee, Fla. A great local battle 
also took place in the Men’s Cricket 
Doubles Master’s Division, with the 
team of Kenny Doyle and Dave 
Martin of Orlando defeating Thom 
Johnson and Ralph Wagner of 
Kissimmee, Fla. 
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ends with a bang 


Friday the players were at it 
again in the 501 categories. In this 
category a darter’s fate can be 
determined very quickly, and no- 
body did it better than ‘Terry 
Brown of Indianapolis, Ind., who 
won the 501 Master’s Singles. 
Brown also took the Doubles 501 
category, along with partner Jay 
McClellan, by defeating the team of 
Bernie Roney and Randy Har- 
ringer. 

The women’s 501 Master’s cate- 
gory looked like a repeat of the 
Cricket finals, with Sharon Sonntag 
winning championship honors. 
And repeating the previous year’s 
victory in the Women’s Cricket 
Master’s Championship were the 
team of Meradith McGee and 
Jennifer Nadiak, defeating Roxanne 
Spears and Mia Gutierrez. 

On Saturday night darters were 
welcome to relax and unwind at 
the pool party, and a live band 
played popular tunes while darters 
danced or mingled the night away. 
During the festivities a check for 
$9,456 was presented to Give Kids 
the World Charity. The money was 
raised at this year’s Team Dart 
Tournament in Las Vegas. Another 
highlight of the party was NDA 
president Jerry Borth’s offer to take 
a dip by auctioning chances to send 
him into the dunk tank. The auc- 
tion helped generate an additional 
$1,000 for Give Kids the World. 
The tournament was directed by 
Gary Benson and his staff. 

The event is designed to be a 
travelling event and will be moving 
to a new location next year. The 
NDA extended thanks to all its 
member sponsors, as well as Merit 
Industries, Arachnid, and Valley for 
help in putting on the event. A 
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T. diversity of themes and graphic 
platforms is evident in recent game re- 
leases. This month I look at the virtual 
realism of a polygon police simulator, 
an ultra-authentic tournament hockey 
game full of hidden features, and a 
horror-themed fighting game with 
near-animation quality visuals. 


Virtua Cop 2/Sega 


Theme: A video game _ sequel 
should not only provide new situations 
and characters but improve visually, as 
well as enhance the playing experience. 
Virtua Cop 2 does this and more, prov- 
ing to be the fastest and most accurate 
shooting simulator in the industry. 

New locales have been provided 
for one or two players, including an 
amazing subway chase. With reload- 
able six-shooters and four lives each, 
players infiltrate organized crime 
heists or halt terrorist actions, culmi- 
nating in a showdown with several 
end bosses. 

Graphics: Sega has created several 
cyber-environments that seem as real 
as if you are walking through them. By 
the use of computer polygons, viewer 
perspective is always cor- 
rect and three dimensions 
are represented perfectly. 
This aspect is important, 
especially for simulators, 
in order to maintain be- 
lievability for the player 
regarding his video envi- 
ronment. 

A year’s work since the 
prequel was released has 
dramatically improved two things: 1) 
texture-mapped objects are smoother, 
that is, less inconsistent and properly 
conforming to the look of pavement, 
rock, wood, and metal; 2) the speed of 
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frames and formed polygons is exactly 
twice as fast as that of the original, al- 
lowing high-speed interaction never 
before possible. This is achieved with 
the same technology given to the ultra- 
dependable Daytona USA. 





Sega’s Virtua Cop 2 offers three missions: “The 
Big Chase,” “Save the Mayor,” and “Railine 
Shootout.” 


“The biggest advantage for 
the player is the lock-on 
Sight, a visual aid prompting 
where to shoot first for the 
most immediate threat.” 


The camera is entirely computer- 
controlled, advancing and weaving the 
player’s eyes through tunnels, among 
boxes, up stairs, and through city 
streets, sometimes gently but more of- 
ten than not quicker than one can ab- 
sorb the surroundings. It almost feels 


oy 


Graphics are tops in 
diverse game trio 





like a waste of great visuals when the 
player is whisked through them before 
appreciating the detail, or is that what 
brings players back! 

Controls: Two cabinet sizes are 
available—the common upright model 
that is easier to place, or the deluxe 
with 50-inch screen. The only controls 
are the two start buttons and the pair 
of blue and red handguns. The player 
needs only aim off-screen and fire 
once to reload his weapon, which al- 
lows six shots unless he has a tempo- 
rary gun power-up. 

Game Play: With a buy-on option 
available, players begin by choosing 
difficulty levels of novice, medium, or 
expert. Each setting involves a differ- 
ent scenario. 

The novice mission (“The Big 
Chase”) is divided into several rounds 
or files that deal with jewel thieves and 
high speed chases through Virtua City. 
The medium level “Save the Mayor”) 
involves infiltrating a terrorist kidnap- 
ping of the mayor on a pier and follow- 
ing the action onto a cruise liner. The 
visually amazing expert stage (“Railine 
Shootout”) takes the player into the 
heart of a subway station and below to 
the secret base of the game’s crime or- 
ganization. 

The biggest advantage to the player 
is the lock-on sight, which is a visual 
aid prompting where to shoot first for 
the most immediate threat. If the sight 
burns red before the enemy is shot, the 
player gets hit with a bullet or a 
thrown knife and loses one of his four 
lives. 

At times, the rate of enemies ap- 
pearing is so great that an innocent life 
may be taken, causing another loss of 
the player’s allotted energy. For an ex- 
tra visual treat, notice the way an ene- 
my reacts to being hit; for instance, tar- 
gets shot in the leg fall over in that 
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direction while enemies hit in the chest 
flip backwards, etc. 

Screen objects may conceal weapon 
power-ups to the machine gun, auto- 
matic rifle, or magnum handgun for 
brief periods, as well as extra life ener- 
gy for recovery. And occasionally, the 
player is given the choice of a direction 
to proceed, eventually to face the final 
boss. 

Overall: For a game with an un- 
changing, set course that is computer 
controlled, one would think boredom 
could set in after numerous plays. 
Surprisingly, the game stays addictive 
perhaps because of the awesome vi- 
suals or the flawless gun accuracy. 
Virtua Cop 2 is the definitive shooting 
simulator in a previously stale genre. 


Open Ice/Midway 

Theme: Cold on the heels of WWF 
Wrestlemania comes Open Ice, the most 
detailed and comprehensive hockey 
game to date. In signature Midway 
style, actual current teams and players 
have been integrated along with scores 
of hidden moves and features in a two- 
on-two competition, for one to four 
players. 

Thirteen teams from each confer- 
ence can be chosen, and each team 
has several players ranked in terms of 
speed, shooting power, passing ability, 
and blockchecking so that game play- 
ers can trade or keep favorites. The 
sole mission is to progress through the 
game periods. 

Graphics: Imagine NBA JAM on 
ice and you will picture this 
game. The masters of digi- 
tization have transferred 
the likenesses and uni- 
forms of real players onto 
the screen with a neat re- 
flective icy field. 

The overlapping score 
panel makes the game look 
more like a television 
broadcast, enhancing the realism. 
Small clips of film display shot replays 
or fan participation in animated digiti- 
zation. Unlike first-person simulators, 
Open Ice’s graphics aid in every way 
the effect of watching the game as a 
fan would at home. 

Controls: The four-player control 
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panel features a joystick and three but- 
tons for each player. The red button al- 
lows shooting the puck in offense, but 
blocks a shot in defense. The blue but- 
ton passes to the other player offen- 
sively and steals from the opponent de- 
fensively. The white button causes a 
short burst of turbo speed when the 
meter is full, to quicken goals and 
cause a flaming puck. Several special 
moves and codes are hidden in the 
game, accessible by button/stick com- 
binations. 

Game Play: Players have an option 
of paying a full game’s credits at the 
start; otherwise the beginning of each 
period requires further credits. After 
entering initials for possible Hall of 





A young duo sample the game play of Midway’s 
Open Ice hockey-themed video. 


“Each team has several play- 
ers ranked in terms of speed, 
shooting power, passing abili- 
ty, and block-checking. Imag- 


ine NBA JAM on ice.” 


Fame status, players have a choice of 
26 teams from America and Canada, 
followed by team player recruitment 
or trading. 

Then, with fantastic sound, the 
roaring of the crowd can be heard as 
excitement builds while NHL an- 
nouncer Pat Foley calls the match. 
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Once underway, the action comes fast 
and furious with only three minutes 
allotted per match. The computer of- 
ten gives advice, customized to the 
game play at hand. If the player loses 
the first period, he can insert credits 
to continue and possibly win the 
game. 

Overall: A larger-than-life puck, 
and the fact that only four team mem- 
bers can be on the ice at once, makes 
it slightly easier to keep track of the ac- 
tion. However, things move so fast that 
a first-time player will likely get con- 
fused. 

Although sports games seldom stay 
popular, especially when using ever- 
changing team statistics, the potential 
playability and work put into this game 
is enormous. 


Night Warriors: DarkStalkers’ 
Revenge/Capcom 

Theme: Another kind of tourna- 
ment battle wages in the early hours 
of the morning when Ryu, Bison, and 
the other Street Fighters are asleep. 
The battles of the DarkStalkers, Night 
Warriors, reunites the original 10 
creatures, the two end bosses of the 
first game, and two entirely new char- 
acters for a total of 14 playable com- 


petitors. 
The roster includes a vampire, 
werewolf, zombie, merman, cat- 


woman, and sasquatch, among others, 
each with special abilities characteris- 
tic of the various creatures. More an 
update kit than a sequel, Warriors fea- 
tures recolored sprites and_ back- 
grounds, new secret moves, and an im- 
proved combo system. The player 
randomly faces 10 of the competitors 
before encountering the new end boss 
to secure his place as the supreme 
creature of the night. 

Graphics: The Capcom style re- 
mains relatively unchanged from game 
to game, though it never fails to 1m- 
press. While other companies move on 
to digitized or polygon rendering, Cap- 
com has brought the standard bit 
graphics to a higher level, achieving 
very clean and cartoon-like animated 
visuals. 

All characters have exaggerated 
features, such as Sasquatch’s big feet 
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and Rikuo’s wing-like fins and gills, 
and their attacks are dramatic and on 
a grand scale. 

As flowing as the movements are, 
the real treat lies in the background 
scenery. Demitri’s candle-lit bedcham- 
ber invokes fear while Victor's science 
lab promises acts of inhuman experi- 
ments. 

In contrast, Sasquatch’s arctic 
kingdom displays fanciful images 
and merriment while the Egyptian 
temple pyramid inspires awe for vic- 
tims of Anakaris. For a departure 
from virtual realism into pure fanta- 
sy, Night Warriors’ vivid but dark vi- 
suals deliver. 

Controls: Capcom sequels are easy 
to learn, due to the unchanging control 
panel. Six buttons allow three intense 
levels for punching or kicking. The 
stronger the attack, the slower it is ini- 
tiated, so timing is critical to win a 
match. 

A new combo system has been inte- 
grated into Night Warriors so that mul- 
tiple hits can be achieved in one attack. 
Special moves so familiar to veterans 
of the Street Fighter series have again 
transferred to this game, though caus- 
ing different monstrous attacks with 
the right combination of joystick and 
buttons. 

Game Play: The player is given the 
choice of game speed—normal or fast— 
and the option of manual or automatic 
blocking. Character selection follows, 
among a choice of 14 creatures both 
familiar and new. Hsien-Ko, a Chinese 
undead warrior with metal claws for 
hands, and Donovan, a sword- 
wielder somehow connected 
to the vampire Demitri, are all 
original choices now on the 
roster. 

Pyron and Huitzil, the 
boss and sub-boss respec- 
tively from the first Dark- 
Stalkers, are also available 
for players to use. With 99 
seconds per round, the play- 
er uses multihit combos, distance at- 
tacks, throws, and holds to overcome 
the opponent and progress to the 
next match. 

Much like other current Capcom 
games, a special meter is located at 
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the top of the screen. It increases in 
response to successful attacks and 
can be utilized when it reaches 
“full” to deliver a unique finishing 
combo. 

Besides the beautifully rendered 
scenery, I believe the line of fighting 
games from Capcom are appealing due 
to the strategy involved. 

Overall: While not a full-fledged 
sequel, Night Warriors is the perfect 
upgrade kit for DarkStalkers veterans, 
or as a first buy for those who missed 
out on the first game. 

A syndicated Saturday morning car- 
toon helps game recognition, and best 





Jason Lapene maneuvers a multihit combo in 
Capcom’s Night Warriors: DarkStalkers’ Re- 
venge. 


“A new combo system has 
been integrated into the 
game so that multiple hits 


can be achieved in 
one attack.” 


of all, neither incarnation of DarkStalk- 
ers is yet available on a home system. 
Fans of Street Fighter Alpha or X-Men 
should love this one. & 
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“Quality is Our Family Tradition’ 


800-227-5313 


FAX: 408-649-3318 





Quality control personnel at Hoffman & Hoffman 
checking diameter of token with micrometer 


e Immediate same-day ship- 
ment on stock tokens 


e Quality artwork and design 
service at no charge 


e Hoffman & Hoffman tokens 
are minted under the most 
rigid quality control 
standards. 


e We match Old World crafts- 
manship with advanced 
technology. 


e Hoffman & Hoffman has 
the best prices and fastest 
delivery for stock or custom 
tokens. 


e You can buy the best 
tokens for less. Check 
Our prices and see. 


HOFFMAN & HOFFMAN 


P.0. Box 896, Carmel, CA 93921 
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Puerto Rico. The name evokes 
mental images of swaying palm trees, 
white sand beaches, and hot tropical 
rhythms blasting from a jukebox. 
While these impressions are absolute- 
ly accurate, they do not convey the 
full picture of Puerto Rico as a nation 
of contrasts and as the modern ur- 
banization that it truly is. Its tax-free 
corporate status has brought leading 
pharmaceutical and other high-tech 
industries to this Caribbean island na- 
tion. 

Along with them, Puerto Rico has 
built an infrastructure of state-of-the- 
art telecommunications facilities in- 
cluding an outstanding (and inexpen- 
sive) cellular telephone system that 
allows communication by cell phone 
throughout the entire island. On a 
day trip to the coffee-growing region 
in the mountainous interior of Puerto 
Rico, I was surprised to see that even 
the poorest families were happily sit- 
ting outside their homes or standing 
in the middle of the street (they don’t 
get a lot of traffic on the interior 
roads) chatting on cellular tele- 
phones. 

I saw a poor Haitian immigrant do- 
ing the same despite the fact that she 
lived in a shelter made of plastic tar- 
paulins and without plumbing or toi- 
let facilities. Go figure! 

In light of this infusion of high-tech 
and how it has been embraced by all 
segments of Puerto Rican society, it is 
not surprising that the modern FEC is 
a popular family diversion on the is- 
land. Family entertainment centers 
such as San Patricio Mall’s Stop n’ 
Play have no problem attracting fami- 
lies to the join the fun. Parents bring 
their small children to play the re- 
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demption games while uniformed 
teenagers gather around the latest 
video games. 

These are some serious players. I 
saw one kid walking around the ar- 
cade with the latest copy of a game 
players’ magazine and another with 
an Internet printout showing the trick 
moves for Tekken 2. He was trying 
them. out on the 33-inch tournament 
cabinet, pumping in token after to- 
ken. 

I was asked by Stop n’ Play’s own- 
er, Frank Laveccia, to spend a couple 
of weeks at the arcade in order to 
train his technicians and repair a few 
troublesome games that they were 
unable to troubleshoot. Some of the 
repairs [ made during that week were 
simple things that just happened to 
fail while I was there. Broken wires 
on a Konami Lethal Enforcers gun was 
one. An inoperative sensor PCB on a 
Sega Virtua Cop 2 was another. 

In the case of the Konami gun, all 
we had to do was solder the ever-so- 
thin wires back on the PCB. The Sega 
game required replacement of the 
sensor PCB as we were unable to re- 
pair it due to lack of a schematic dia- 
gram and replacement parts. Thanks 
to Sega’s Dave Cantrelle for the quick 
lesson on how the gun works and 
where to go for replacement parts. 


Video game 
resets by itself 

Another repair was also simple but 
it reminded me that the subject has 
never been addressed here in “Techni- 
cal Topics.” In this case, the game was 
Midway's WWF Wrestlemania, but the 
same principal applies to all types of 
equipment. Here is the symptom: 

While in the attract mode, the 
game’s video display and _ attract 
mode sound are perfectly normal un- 
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A day in the life 
of the arcade school 





til a specific point in the program (in 
this case, it happened to be at the 
point that the DCS Sound logo falls 
off the screen) where the program 
bombs and the game resets to show 
the hardware settings on the screen. 

Naturally, if a customer inserts a 
token during this reset period, the 
game will not respond and the token 
will drop, unregistered, into the cash- 
box. The reset is caused by a neat lit- 
tle circuit called a “watchdog.” The 
watchdog is always on the lookout for 
microprocessor problems. Anything 
that causes the program to go hay- 
wire (whether it is caused by hard- 
ware or software) will trigger the 
watchdog circuit into action. The 
watchdog will then activate the CPU 
reset circuit, resetting the computer 
and telling it to start the program run- 
ning from the beginning. 

Without the watchdog, the game 
would have to be manually reset by 
switching the power off and on or 
with a reset button like the one on the 
front panel of a PC (personal comput- 
er.) 

The question is: What is causing 
the watchdog to activate? Since it al- 
ways occurs at exactly the same place 
in the program, the logical hypothesis 
is that something is wrong with the 
ROM, the read-only-memory IC 
where the program lives. However, 
before running the self-test, it’s a 
good idea to check the +5 volt DC 
power supply voltage. A bad or mis- 
adjusted power supply can easily 
cause the self-test procedure to indi- 
cate a failure where there would be 
none with a good, properly adjusted 
power supply. 

The power supply should be ad- 
justed with both of your meter leads 
on the PCB side of the connector, at 
test points or across the power input 
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pins of an integrated circuit. Never 
perform final adjustment of the pow- 
er supply voltage at the terminals of 
the power supply itself. Remember, 
the +5 volt DC power supply must be 
accurate to within + or - .25 volt. 

Just a quarter of a volt above or be- 
low 5 volts and you're out of range 
for assured, reliable operation. It’s 
easy to lose one- or two-tenths of a 
volt in the resistance of the wire and 
across the connector interface as well. 
Normally, I set the voltage to 5.1 
volts. In this case, the voltage was ex- 
actly +5 volts when I first measured 
it so [ bumped it up a tenth of a volt 
to see what would happen. There was 
no change. 

The next step was to try reseating 
all of the socketed ROMs by pushing 
them in with a thumb. The vibration 
of the game being played combined 
with temperature cycling will often 
conspire to loosen the socketed inte- 
grated circuits. Very often, all you 
have to do is push in on the chips and 
the game will work normally. In this 
case, there was no effect. 

It was time for the self test. The self 
test performs a battery of tests on the 
hardware. The self test indicated a 
problem with one of the image 
ROMs. But why would a bad image 
ROM cause a problem with the pro- 
gram? Remember, the problem is that 
the program bombs and the watch- 
dog resets the game. In general, a bad 
image ROM will not cause the pro- 
gram to bomb unless they share a 
common “buss.” But I don’t care 
about that kind of stuff anyway. I 
need to try the things I can do there 
in the field, in the middle of a shop- 
ping mall. Since the self test indicated 
a bad ROM, why not use a small 
pocket screwdriver, pry the integrat- 
ed circuit out of its socket, and take a 
look at the ROM itself? 

Don't laugh! I can’t tell you how 
many times I’ve been asked, “Randy, 
just what the ding-dang heck do you 
think you're gonna see by looking at 
a ROM? You can’t tell if it’s good or 
bad by looking at it!” 

It’s true I cannot tell if it’s good or 
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bad. What I'm really looking for is 
dirty pins that might prevent good 
contact with the socket. If I find them, 
I carefully clean the pins with a pencil 
eraser. Regardless of whether the pins 
appear to be dirty or not, the simple 
act of removing the ICs and replacing 
them into their sockets will usually 
suffice to insure good connections for 
high-speed data transfer. Even though 
the self test indicated just one bad 
ROM, I quickly R&R’d all the socket- 
ed chips and turned the game back 
on. No change. I tried the self test 
again. No change. 

As a last resort, I tried LOWER- 
ING the power supply to 4.9 volts as 
measured on the PC board. The game 
now works perfectly. It plays the en- 
tire attract mode cycle without bomb- 
ing and resetting. Although the self- 
test still indicates a bad image ROM, I 
was not able to see where that would 
show up. The problem could be as 
small as a single pixel on the screen 


being a different color. I’m not wor- 
ried about it. 

So what’s up with that? Why did it 
work on 4.9 volts but not at 5 or 5.1? 
Beats me! Maybe there’s something 
that gets a little too hot at 5 volts, al- 
though I doubt it’s a thermally-relat- 
ed problem as it occurred first thing 
in the morning as well as when the 
board got warm. Then again, how 
cold can it get in Puerto Rico? (An- 
swer: not very. It was a week before 
Christmas and 90 degrees!) All I 
know is that lowering the voltage is 
something I try when all the usual 
tricks fail. Occasionally I achieve suc- 
cess as was the case here. Next time 
you get stuck with a similar problem, 
try lowering the voltage a bit and see 
what happens. You may save your 
PCB a trip to the game doctor. 


Basketball foul play 
Fixing this game turned out to be a 
matter of logical, step-by-step trou- 


Silicon Controlled Rectifiers - SCRs 


Cathode 


bleshooting to back up along a path 
of misdiagnoses and errors to get 
back to the original problem; a prob- 
lem which, by the looks of things, was 
correctly identified at first but incor- 
rectly repaired, leading to confusion 
and failure. Here’s the symptom fol- 
lowed by troubleshooting and repair, 
step-by-step as it occurred: 

This basketball game, manufac- 
tured by ICE, has a rotating hoop 
and backboard assembly that serves 
two functions. During the normal 
play of the game, the hoop rotates 
clockwise and counterclockwise, pre- 
senting the player with the additional 
challenge of scoring baskets without 
the benefit of the backboard. 

An optic assembly under the hoop 
reads the alternately black and mir- 
rored surface of a circular decal. This 
allows the computer to locate the ro- 
tation angle or the basket. With the 
basket at a 45-degree angle, players 
must “swish” the hoop instead of 


SCRs come in a variety of different “packages.” The amount of load current (amperes) 
determines the size of the package. Higher load current means a larger package must 
be used. These are, in many cases, the exact same packages with which we are already 
familiar: the TO-92, TO-220 and others. Note that the letter "K" is used to denote the 
“cathode” so that it is not confused with "G" for "gate." Also note that in most 
instances, the "anode" is also connected to the metal tab at the top of the device. 
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bouncing it off the backboard. 

The second function is to prevent 
cheating. When the game ends, the 
basketballs are trapped behind a steel 
bar. This steel bar is raised and low- 
ered by a geared, 15 RPM motor 
that’s powered by +12 volts DC. On 
the shaft of the motor, a cam is used 
to operate a pair of micro switches. 
These are the limit switches that tell 
the game’s computer if the bar is in 
the up position (during game play, to 
allow the balls to run out to the play- 
er) or the down position to trap the 
balls at the end of play. 

If an attempt is made to pull out a 
ball, the steel bar will move enough to 
activate a micro-switch and, subse- 
quently, sound an alarm. Further at- 
tempts will cause the basket and 
backboard assembly to rotate 180 
degrees away from the front of the 
game, making it impossible to shoot 
any baskets. The basket remains 
turned away from the player until the 
next game is started. 

With that in mind, the problem 
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was that the basket wouldn't turn. 
The other motors worked. There is a 
motor that moves the hoop foreword 
and back as well as the one that oper- 
ates the ball trap. They both func- 
tioned. Since all the motors work off 
the same power supply, the supply it- 
self was deduced to be good. 

But where was the problem? Was 
the motor itself bad? Were the con- 
nections to the motor bad? Was the 
“thingie” on the logic board that dri- 
ves the motor bad? Getting down to 
the motor means a lot of work. It 
means climbing into the game, re- 
moving the basket and backboard as- 
sembly and removing a shroud over 
the motor before you can get in there 
to see anything. It would be really 
lame to go through all that only to 
find that the problem was actually in 
the board itself. 

All we had to do to see if the mo- 
tor was connected was to measure 
the resistance at the connector of the 
PCB. A motor has some resistance. 
Usually it’s pretty low, in the tens or 


hundreds of ohms. In this case, it 
showed an open circuit. Just for the 
sake of education and confirmation, 
we pulled the connectors for the oth- 
er two motors and measured their re- 
sistances as well. Each showed a low 
resistance. We know now that we 
have a bad motor or a broken wire in 
the motor circuit. Since the entire as- 
sembly moves around, the chances of 
a broken wire are pretty good. After 
removing the hoop and backboard as- 
sembly followed by the shroud, we 
can see the obvious cause of the prob- 
lem. The connector has fallen off the 
motor. No wonder we got an open 
reading. Instead of just slipping the 
connector back on the motor termi- 
nal, I gave it a little squeeze with a 
pair of long-nosed pliers to tighten it 
up. I'd hate to have to go through all 
that again. 

Confident we'd found the problem, 
we applied power to the game and 
verified that motor was indeed turn- 
ing. We wouldn't be able to check the 
system completely until we reassem- 


TRIACs are all but identical to SCRs. The only difference is that TRIACs work twice as 
efficiently with alternating current (AC.) Instead of "anode" and "cathode" the main terminals 
are Called "main terminal 1" and "main terminal 2." The triggering input is stilled called the 
“gate.” As with the SCRs, the metal tab is connected to the center lead (MT.) of the device. 
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This is a simple, complete circuit consist- 


ing of a battery, alamp and two wires. The 
battery is our ‘‘source” of electric current 
and the lamp is using power from the 
source. In acircuit like this one, any device 


that consumes power is called a “load.” 


bled the unit because the reflective 
decal is mounted on the bottom of 
the hoop assembly. After reassembly 
we were ready to witness our great 
triumph. Unfortunately, although we 
now had the motor turning, we could- 
n't get it to stop! 

We were now back to the original 
problem. No . . . not the original prob- 
lem of the motor not turning, the 
REAL original problem that the mo- 
tor wouldn't stop turning! Obviously, 
the original tech (I use the term loose- 
ly) to work on the game couldn’t find 
the problem so he simply disconnect- 
ed the motor! 

So an hour or two into the repair 
we are now looking for the reason the 
motor doesn't stop turning. Since the 
optical sensor is supposed to detect 
the position of the hoop, maybe it’s 
bad! A quick test showed that it had 
power to it and it was responding to 
reflected light. A continuity test with 
a meter showed that we had a broken 
connection between the signal output 
of the sensor board and the input of 
the logic board. Simple. All I had to 
do now was look for a broken wire. In 
tracing the wire back, I could see 
where it had broken at the pin of a 
connector at one time. This is a com- 
mon place for wire to break, right 
where they're crimped to a connector 
pin. But the break had been repaired. 
The wire had been stripped back a lit- 
tle and soldered to the pin. It was a 
good connection and a good repair. 
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Unfortunately, after reattaching 
the wire to the pin, it was reinserted 
in the wrong hole in the connector 
housing. It didn’t mate with the wire 
on the other side of the connector. 
The pin housing on the other side 
was empty! 

What a shame. Here’s a situation 
where the technician found the origi- 
nal cause of the problem, made a 
good repair on the broken connec- 
tion, but failed to find his error and 
gave up when the symptom didn't 
change. In his frustration, he disabled 
the motor and walked away. 

My point here is not to tell you 
what a great technician [| am and 
how I repaired this difficult problem. 
There are plenty of excellent techni- 
cians in this industry and I am far 
from being the best. I am only using 
this as an illustration to point out 
that no matter how confusing a 
problem might seem to be, deliber- 
ate and careful troubleshooting will 
always lead you to the cause of the 
failure. Most of the time, you can 
find problems quickly and easily. 
Sometimes (especially when you are 
following somebody else’s work) it 
becomes a laborious and time-con- 
suming task. Think logically. Some- 
times a few minutes of logical 
thought will help you narrow down 
a problem. Most of the time, it’s a 
great help to know how the circuit is 
supposed to work. Knowing how 
motor drive circuits work will help 
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If we use a switch to break the source path (fig. 3b) the 
lamp will turn off. That’s pretty obvious. But switch- 
ing out the return path (fig. 3c) will accomplish the 
same thing. This is acommon way to control a load. 





you pinpoint the problems in a mini- 
mum amount of time. 


Motor control circuits 

Motors can be controlled by a sim- 
ple relay. When the relay closes, the 
motor moves. When the relay opens, 
the motor stops. Some crane games 
use a reversing relay to reverse the 
polarity of the motor and control its 
direction. Other games use a simple 
“ground switch” transistor to control 
motors. This is the scheme used in 
pinball machines and other equip- 
ment to control motors, solenoids and 
lamps. The ICE basketball game uses 
integrated circuits to drive the mo- 
tors. Had we not found the open con- 
nection to the motor, we would have 
suspected the IC to be bad. 

Basketball games and other re- 
demption pieces also use another 
type of solid-state device as a con- 
troller. It’s called a thyristor. A thyris- 
tor is simply a solid-state power 
switch. A thyristor can be used to 
control the power to many different 
types of “loads.” In the amusement in- 
dustry, thyristors are used to control 
lamps, motors, and solenoids. For ex- 
ample, a basketball game might use a 
thyristor to control a motor that rais- 
es and lowers the ball trap at the be- 
ginning and end of the game. A 
thyristor might be used to ring a bell 
or flash a strobe light when tickets are 
earned by a player. 

In the world of industrial control, 
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thyristors are used to control heating 
elements, automatic fans, conveyor 
belts, and hundreds of other electri- 
cal devices. The lamp dimmer on the 
wall of your home uses two different 
types of thyristors to control the 
amount of power going to (and con- 
sequently the brightness of) the bulb. 
The common thread here is that a 
thyristor is used to control a load. It is 
an output device; a controller of 
power. 

The term thyristor is used to de- 
note a very small family of solid-state 
switches. There are three types of 
thyristors, only two of which are used 
in the amusement industry: silicon 
controlled rectifiers and TRIACs. A 
third type of thyristor, called a DIAC, 
is used in conjunction with a TRIAC 
and is found primarily in the afore- 
mentioned household light dimmers. 


Silicon-controlled 
rectifier—SCR 

Talk about a dumb name for a 
part. What’s the deal with the silicon- 
controlled rectifier? Silicon is obvi- 
ously the name of the element from 
which the device is constructed. But 
99.9999% of all semiconductors are 
made of silicon so there’s nothing spe- 
cial there. In Play Meter Magazine’s 
June 1994 issue (page 117) we 
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looked at the simplest semiconductor, 
a one-way gate for electric current 
called the diode. Another term for 
diode is rectifier. 

So a silicon-controlled rectifier is a 
diode that can be controlled. In prac- 
tice, nobody calls this thing a silicon 
controlled rectifier; it’s simply re- 
ferred to as an SCR. 

An SCR is a diode that can be 
turned on and off. The schematic 
symbol for an SCR looks like a diode. 
The two main terminals are the an- 
ode and cathode just as before. How- 
ever, because we want to control the 
device, a third lead has been added. 
This is the input that controls the 
SCR. 

It’s called the gate. Turning on an 
SCR is known as gating it. Like a tran- 
sistor, an SCR has three leads. And 
just like transistors, SCRs come in a 
variety of different packages. The 
amount of load current (amperes) de- 
termines the size of the package. 
Higher load current means a larger 
package must be used. These are, in 
many cases, the exact same packages 
with which we are already familiar: 
the TO-92, TO-220 and others. 

It’s easy to understand how an 
SCR works. Take a look at the circuit 
in figure 3a. This is a simple, com- 
plete circuit consisting of a battery, a 
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lamp and two wires. The battery is 
our “source” of electric current and 
the lamp is using power from the 
source. In a circuit like this one, any 
device that consumes power is called 
a load. 

A wire connects the positive lead 
of the battery to one end of the lamp. 
This wire is the source path that car- 
ries the electric current from the 
source to the load. The remaining 
wire connects the other end of the 
lamp to the negative terminal of the 
battery. This wire is the return path 
that carries the electric current back 
to the source from the load. 

According to the schematic dia- 
gram, electric current flows from + to 
-. Following the schematic diagram, 
the electric current flows out of the + 
terminal of the battery along the 
source path, passes through the fila- 
ment of the lamp (making it glow 
white hot) and returns via the return 
path to the negative terminal of the 
battery. 

In this circuit, the lamp is on all the 
time. It might be convenient to be 
able to turn the lamp off when we 
don’t need the light. If we want to 
turn the lamp off, all we have to do is 
install a switch to break the circuit. It 
doesn’t matter where the switch is in- 
stalled. If we use a switch to break the 
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source path (fig. 3b) the lamp will 
turn off. That’s pretty obvious. But 
switching out the return path (fig. 3c) 
will accomplish the same thing, won't 
it? Think about it for a second. Break- 
ing the return path is the same as hav- 
ing just one wire hooked up to the 
bulb isn’t it? 

Naturally you wouldn't expect the 
bulb to light up with just one wire at- 
tached, would you? This scheme 
(controlling a load by switching the 
return path) is the most common 
method of turning things on and off. 
It’s often referred to as a ground 
switch since the return path and 
ground are generally one and the 
same. Let’s replace our mechanical 
switch with an SCR (fig. 4). Notice 
that the SCR is in the return path of 
the circuit. Like the diode we saw in 
last June’s Play Meter, the arrow of 
the SCR schematic symbol points in 
the only direction it will allow the cur- 
rent to flow. But unlike the diode, the 
SCR doesn’t always conduct, even if 
it’s pointed in the correct direction. 
Remember, this is a controlled rectifi- 
er. It must be turned on by applying a 
small amount of electric current to 
the gate. It doesn’t take much gate 
current to turn on the SCR. The 
amount varies from device to device 
but it can be as low as 200 mi- 
croamps (200 millionths of an amp) 
in some cases. This gate current can 
come from any number of different 
sources such as a computer or other 
electronic circuit. By using an SCR, 
we can use a tiny amount of gate cur- 
rent to control a load current that is 
thousands of times greater. In other 
words, we can use a little current to 
control a big current. Cool, huh? 

Weird Thing Alert: Although the 
gate is used to turn on the SCR, the 
gate input cannot be used to turn it 
off. Say what? If putting current on 
the gate turns the SCR on, doesn’t it 
make sense that removing the gate 
current will turn the SCR off? Well 
grasshopper, what makes sense ain't 
necessarily so. Once the SCR has 
been gated, it will remain turned on, 
even after the gate current has been 
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removed. That’s right! Just a single, 
short pulse of gate current will start 
the SCR conducting and once it be- 
gins conducting it will remain that 
way no matter what happens to the 
gate. 

To turn off the SCR, the current 
flowing through it from anode to 
cathode must be cut off. A momen- 
tary break in the main current flow is 
all it takes to turn the SCR off. When 
the circuit is reconnected, the SCR re- 
mains off until it is gated once again. 

The latching characteristic of an 
SCR can be an advantage in some ap- 
plications but make the component 
totally useless for others. For exam- 
ple, a simple over-voltage protection 
circuit for a power supply can be 
made from an SCR and a zener 
diode. This circuit, called a crowbar, 
uses the zener diode to detect an 
over-voltage condition. If the power 
supply output exceeds 5.6 volts, the 
zener diode begins to conduct (this is 
the only component that allows elec- 
tric current to pass opposite the direc- 
tion the arrow is pointing.) The in- 
stant the zener begins to conduct, it 
gates the SCR which is connected di- 
rectly across the output of the power 
supply and ground. This shorts the 
output of the power supply directly to 
ground and prevents any damage to 
the logic board from an over-voltage 
condition. 

The latching characteristic is an 
advantage here because as soon as 
the SCR is turned on and the output 
voltage of the power supply drops be- 
low 5.6 volts (on its way down to 0 
volts or ground) the zener diode will 
no longer be conducting and there 
will be no gate current. Of course it 
doesn’t make any difference now be- 
cause once gated, the SCR will re- 
main on until the power supply itself 
is turned off. 

On the other hand, SCRs cannot 
be used to control the directional 
flasher (turn signal) lamps in a car. It 
would be easy enough to turn the 
lights on with an SCR but once they 
were on, they would stay on. Turning 
them back off would be another 
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matter entirely. 

And yet, SCRs were used in the 
early Bally electronic pinball ma- 
chines as lamp drivers for the 
“switched illumination.” These are 
the lamps that are controlled by the 
computer and used to indicate the 
status of the playfield (1000 points 
when lit, free ball when lit, etc.) 

So how could these lamps be 
turned on and (more importantly) 
turned off with SCRs? The secret lay 
in the type of power used in the lamp 
circuit. It was not the pure direct cur- 
rent of a battery but a “pulsating DC” 
power supply that was derived from a 
transformer and a bridge rectifier. 
The transformer was used to lower 
the 120 volt AC line to the low volt- 
age required by the lamps. This low, 
AC voltage was then changed to pul- 
sating DC by the four diodes in the 
bridge rectifier. Notice that the output 
voltage of the bridge rectifier drops to 
O volts every 1/12 0th of a second. 

This is called the “zero crossing.” 
Zero volts means zero amperes of 
current so the SCR automatically 
shuts itself off at the next zero cross- 
ing after the gate current is removed. 

The SCR is somewhat limited in 
another way as well. The schematic 
symbol of the SCR indicates that it 
conducts only in one direction. When 
the SCR is gated, it essentially acts 
just as a normal diode; conducting 
when the current flows in the same 
direction as the arrow symbol but not 
conducting when the current flow is 
reversed. This one-way action means 
that we cannot use an SCR to control 
alternating current. Half the time the 
polarity will be reversed and nothing 
will pass through the SCR, even if it’s 
gated! 


AC control 
with TRIACs 
To control alternating current, we 
use another member of the thyristor 
family: the TRIAC. Conceptually 
speaking, a TRIAC is like two SCRs 
connected back-to-back with their 
two gates tied together. A quick 
glance at the schematic symbol itself 
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Low-voltage, 
Pulsating DC 


A pulsating DC power supply was used to drive the SCR switched 
lamps in Bally's first solid-state pinball machines. 


reveals the two arrows pointing in op- 
posite directions. This is a big dang 
clue that the TRIAC is used for con- 
trolling AC loads. Instead of anode 
and cathode, the two main terminals 
are called “main terminal 1” and 
“main terminal 2. “ The control input 
is still called the gate. 

So, this is pretty doggone logical is- 
n't it? To carry that logic a step fur- 
ther, consider the name TRIAC. The 
component has 3 leads (TRI) and 
works on alternating current (AC). 
You know, there’s really no mystery 
to electronics and reading schematic 
diagrams once you understand how 
these simple components work. 

TRIACs are generally used to con- 
trol lamps, actuators and other de- 
vices that are line-powered; that is to 
say, units that are powered by the 
120 volt AC power line. A 120 VAC 
solenoid might be used as a ball re- 
lease in a bowling game or a 120 
VAC motor as an animation motor in 
a redemption piece. A giant 120 VAC 
coil might be used as a ball launcher, 
or perhaps we just want to control a 
string of ordinary 120 VAC light 
bulbs in a novelty game like a love 
machine or strength tester. All of 
these applications will be handled by 
a TRIAC. 


Testing thyristors 
Unlike transistors, there is not a 
sure-fire test for thyristors that you 
can perform with your digital multi- 
meter that works for all devices all 
the time. However, you can test an 


PLAY METER 


SCR or TRIAC to see if it is shorted. 
When tested out-of-circuit between 
anode and cathode (or between MT 1 
and MT2 for TRIACs) the device 
should test “open.” If it’s shorted, it’s 
bad. 

The symptom of a shorted thyris- 
tor is usually pretty obvious. Either 
the load that is controlled by the de- 
vice stays on all the time (such as a 
motor that runs continuously or a 
lamp that remains lighted) or, in cases 
where the thyristor is meant to con- 
trol a high-current, momentary load 
such as a large solenoid, the shorted 
thyristor blows the fuse. 

If the device is not shorted, it may 
still be bad. If you have a thyristor- 
controlled load that is not working 
and you suspect the SCR or TRIAC is 
bad, the sure-fire check is simply to 
replace the device and see if that fix- 
es the problem. 


Replacement components 

Thyristors are rated more or less 
the same as diodes, by voltage and 
current. The voltage rating is the 
maximum voltage that the device can 
handle when it’s turned off. In other 
words, it’s the maximum voltage that 
the component can block. The cur- 
rent rating of a thyristor is the maxi- 
mum amount of current that can pass 
through the component between an- 
ode and cathode or between main 
terminal 1 and main terminal 2. 
Large packages can naturally handle 
more current than small ones. There 
are some other specifications for 
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thyristors as well but in practice these 
are the only two with which we need 
to be concerned. 

Replacing thyristors is the same as 
replacing diodes. If you need to ob- 
tain a substitute replacement compo- 
nent, you can always use one of the 
same or higher voltage rating and/or 
current rating. For example, a 200- 
volt, 4-amp device can be replaced 
with one rated at 400 volts and 8 
amps. 

Of course, if the packages are dif- 
ferent, you'll need to check the basing 
(which lead is anode and cathode or 
MT land MT2 and the gate) to make 
sure you install it properly. You need 
to be careful here as a thyristor, like a 
TRIAC, generally has very low volt- 
age at the gate (often just a fraction of 
a volt) but high voltage (like 120 
volts) between the other two termi- 
nals. Improper installation can have 
disastrous results, in some cases 
shooting 120 VAC directly into the 
low-voltage circuitry. 

Good engineers design around this 
(and the possibility of a thyristor fail- 
ure doing the same thing) by using 
“opto-isolators” in the gate circuit. 
The opto-isolator completely isolates 
the high-voltage thyristor circuit from 
the low-voltage circuit that drives it. 

As usual, if you have any questions 
or comments please feel free to con- 
tact me at 1944 Falmouth Dr., El Ca- 
jon, CA 92020-2827; phone (619) 
593-6131; fax (619) 593-6132; in- 
ternet aim@thegroup.net A 
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Three from Namco 








Namco-America presents three new products: the 
gun game 7ime Crisis with an innovative pedal feature 
that takes it one step fur- 
ther; the fighting kit Soul 
Edge; and Dirt Dash, a one- 
player driver. 

Time Crisis is a one-play- 
er upright game available in 
a 50” deluxe cabinet or a 
smaller 27” cabinet. The 
company’s Super System 22 
delivers sensational graph- 
ics, and the special pedal 
feature allows players to 
duck or crouch behind vari- 
ous objects, such as vehicles, 
walls, etc. In essence, the 
feature allows the player to 
switch from a defensive to 
an offensive position. 

Time Crisis challenges players to rescue the president’s 
daughter Rachel from a tyrant bent on retaking power. The 
game offers two different challenges, the Story Game and 
the Time Attack Game. Players must defeat all enemies in 
each of the areas before proceeding to the next stage in the 
Story mode. Each stage is composed of four areas, and 
within each area the player must confront four to seven 
groups of enemies. 

In the Time Attack mode, the player selects one of the 
states and must defeat all the enemies in the time allowed. 
Skill is evaluated according to the time it takes the player 
to clear the stage. 

Dirt Dash gives players a choice of three different vehi- 
cles: a revved-up sports car, a 4x4 super truck, or an on/off 
road dirt buggy. Each vehicle reacts differently to the way 
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it corners, climbs, and the damage it obtains. 

Players also choose from three difficulty levels and are 
faced with three levels of damage to the vehicles. Each of 
the five courses contains obstacles related to that type of 
course. High banked corners challenge even the most ex- 
perienced drivers, and several hidden shortcuts keep the 
players on the lookout. Players continue the race to a cer- 
tain point by reaching the check points in the time allowed. 

Road conditions take full advantage of the reactive feed- 
back steering, which combined with a choice of two view- 
points offers a radical driving experience. Graphics are pro- 
vided by the company’s Super System 22. 

The company’s third offering, Soul Edge, takes place in 
the middle of a 15th century chaotic world. Clans from 
every region are seeking power, and much of the action 
centers around a legendary sword. Fierce competitors from 
all over the world arm themselves with their favorite blad- 
ed weapons and engage in grueling combat. 

Each character in this one- 
and two-player fighting ad- 
venture has a unique look 
and exceptional fighting 
style, and the game’s poly- 
gon graphics simulate the 
lighting effects of dusk to 
dawn, and even the bleak- 
ness of night. Soul Edge is 
available in Namco’s stan- 
dard 27” cabinet or as a kit. 
For more information, or dis- 
tributor referral, contact 
Namco-America, 877 
Supreme Drive, Bensenville, 
IL 60106; (708) 238-2248; 
fax (708) 238-9333. 
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The Designated Hitter Game 


All the excitement of a real baseball game—from the crack 
of the bat hitting the ball to the roar of the crowd—can now 
come alive at FECs, arcades, and other location-based enter- 
tainment facilities, as Sports Simulation Inc. introduces The 
Designated Hitter Game. 

Three years in development and testing, the game com- 
bines the hands-on play of a batting cage with the sophisti- 
cated technology of a video game to create an experience as 
close to real baseball as possible. 

The experience begins the moment the player dons a bat- 
ting helmet, picks up a bat, and steps up to the plate, ready to 
face the opposing team on a 16-foot projection screen. From 
the center of the screen a ball is pitched, the batter swings 
and hits the ball, and the games’s computer takes over, ani- 
mating the distance and direction of the hit on the screen, 
the progress of the runner, and the reaction of the opposing 
players on the field. 

Three different game options are available. In Slugfest, 
batters score points for each hit with extra points given for 
extra bases. In Home Run Derby, players compete to hit the 
longest ball, winning points based on distance. Finally, in In- 
nings, competitors play a regular game with the length deter- 
mined by the number of innings, from one to nine. The game 
can be played by a single batter, by two opposing players, or 
by teams of two or more. 

Difficulty level can be adjusted by changing the speed of 
the pitch, the distances to the outfield walls, the length of the 
basepaths, and the speed of the fielders. The game comes 
complete with a computer module, projector and 16-foot 
projection screen, lighting module, mechanical pitching ma- 
chine, helmet rack, control console, safety cage, overhead 
tarp, and a spectator viewing area. Safety features ensure 
that a ball is pitched only when the batter is in the box. They 
also permit slower ball speeds and allow for a higher per- 
centage of strikes. 

For more information, or distributor referral, contact 
Sports Simulation Inc., 404 Irvington St., Pleasantville, NY; 
(212) 891-0373 or (800) 464-48837; fax (212) 355-2969. 
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Laser tag manufacturer LaserTron presents its newest 
concept, BumperTron, a technological upgrade of the tradi- 
tional bumper car designed for laser tag adventures. 

Aimed at FEC developers interested in the simultaneous 
development of laser tag and bumper cars, BumperTron uti- 
lizes Real Time Radio Data Communication providing con- 
stant updating of scores on each car’s LED readout. 

The cars are maneuvered by joysticks, which feature sin- 
gle and rapid-fire shooting. Four sensors on the car allow for 
360-degree targets. When a player is tagged by another, the 
sensor transmits a coded message telling the main computer 
who tagged the player and how many times. Unlimited shots 
and lives allow for continual play in both team and individ- 
ual game formats. 

In the “You're It” game format the computer randomly 
picks one player on each team to be “It” for five seconds. The 
on-board sound system notifies the player, and rapidly blink- 
ing lights provide visual identification for opponents. Bonus 
points go to players who hit that designated person, or for 
the player who is “It” for avoiding being tagged. 

BumperTron cars are easily maneuverable, battery-operat- 
ed, and do not require the use of special flooring. A vibrating 
motor in the car seat is energized when a car has been 
tagged, letting the driver know they have been hit. A “Great 
Shot” audio response lets players know they have successful- 
ly tagged an opponent. 

For more information, contact LaserTron, P.O. Box 666, 
Amherst, NY 14226; (716) 833-8819 or (800) 488-8766; 
fax (716) 835-9510. 
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Miner’s Revenge, Pitch-lt 


Lazer-Tron unveils its two newest offerings to the amuse- 
ment game market: the company’s first fully interactive video 
redemption piece, Miner’s Revenge, and the classic midway 
game adapted for redemption, Pitch-It. 

Miner’s Revenge takes play- 
ers on a runaway mine cart 
ride into the heart of one of 
the most dangerous, yet 
bountiful, mines in the world. 
While searching the mine the 
player falls down the shaft 
into a mine cart which begins 
to race uncontrollably 
through the belly of the mine. 
In search of the mine’s trea- 
sure, competitors must face 
down the four spirits with the 
Lazer-Tron SG3000 Slime 
Gun, designed to painlessly 








remove unwanted ghosts. 

The game has full screen, full motion, cinematic quality 
mine scenes via Motion Picture Encoding Graphics, and all 
targets are fully moving. Dimensions are 27” wide x 71” 
deep x 69” high. 

The skill level of the game automatically adjusts to each 
player’s performance, and each level has bonus targets that 
the player can try to shoot to win the jackpot or extra points. 
Each of the four separate levels lasts approximately 45 sec- 
onds, and players have the opportunity to coin-up in order to 
continue after each level. 

In Pitch-It, players attempt to pitch specially made tokens 
onto raised targets, each with a ticket value. The smaller and 
higher the target, the more it is worth. The ticket value set- 
ting per target is fully adjustable, as is the number of pitch-it 
tokens given per credit. 

The company has developed a unique camera detection 
system that recognizes the differ- 
ence between a pitch-it token and 
anything else that may be thrown 
on the playfield. If a player throws 
a penny, the camera detects that it 
is not a valid object and will discard 
it at the end of the game, without 
that penny getting into the hopper. 
The game can be operated by itself, 
or linked with other games through 
the internal progressive jackpot. 

For more information, or distribu- 
tor referral, contact Lazer-Tron, 
44330 Willow Road, Pleasanton, 
CA 94588; (510) 460-0873; fax 
(510) 460-0365. 
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Mind Bender 


J. Nelson Technology announces a total redesign of its 
popular Mind Bender countertop bar game, which will pro- 
vide the player with more excitement and the operator with 
a wider variety of 
games, additional 
pricing choices, and 
more control over 
the adult games. 

The game cabi- 
net has been modi- 
fied to provide front 
access for both the 
coin acceptor and 
the dollar bill ac- —— : 
ceptor/stacker, a better placement of the game’s joystick, and 
a much larger coin box. 

In order to take advantage of the more powerful proces- 
sors available, the game’s electronics have been updated, and 
the machine’s software has been improved with the addition 
of important new games for the player and new options for 
the game operator. 

For more information, or distributor referral, contact J. 
Nelson Technology Corp., 741 Lakefield Road, # B, West- 
lake Village, CA; (805) 379-0131; fax (805) 374-1354. 


Midnight Run 


Konami presents Midnight Run, the company’s newest in 
driving games which allows players 
to choose from one of four sports 
cars in “stock” or “tuned” configu- 
rations. And watch out for the 
tuned cars; they may be a little 
more than would-be competitors 
can handle. 

Once they have chosen their ve- 
hicles, players also select from three 
courses and begin the race against three other street machines. 
There is also traffic to contend with, including two beautiful 
women in a pace car convertible 
who give encouragement by com- 
menting on the player's driving. 

One surprise choice the game 
also offers is the ability to switch 
from automatic to manual trans- 
mission—in the middle of the race. 
Other features include easy post- 
collision recovery, feedback steering with real pull effect, ie 
tailed backgrounds, and adjustable views from inside and be- 
hind the car. 

For more information, or distrib- 
utor referral, contact Konami 
America Inc., 900 Deerfield Pkwy., 
Buffalo Grove, IL 60089-4510; 
(708) 215-5100; fax (708) 215- 
plz2. 
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Coming off the success of its roll-down game, Smokin’ To- 
ken, Seidel Amusements presents the companion game, Goin’ 
Rollin’, with a new rollerblades theme that has players giving 
it a run with their money. 

Chief among the game’s features is a Ticket Multiplier, by 
which payouts are increased every second, third, or fourth 
consecutive miss. This rewards amateurs as they gain experi- 
ence and keeps experts dropping coins to win higher payouts. 

The game also showcases a bonus feature that is activated 
when a coin jumps through one of the machine’s four bonus 
slots. Players then have the opportunity to score consecutive 
bonuses in order to win progressive jackpots. 

A digital display adds a player’s tickets as they are accu- 
mulated during the play and subtracts them as they are dis- 
pensed. Should tickets run out, the display will show the re- 
mainder and add additional ones as play continues. When 
the supply is restocked the dispenser will automatically re- 
sume dispensing tickets which are due. 

Other features include separate locked areas for coins, 
tickets, and service; an operator-adjustable Ticket Every 
Time Option; extra large cash box which holds more than 
$1,000 in quarters or tokens; 6,000 ticket capacity, ticket 
and coin meters; low-ticket display, built-in theft alarm and 
diagnostics; and heavy-duty plywood and laminate construc- 
tion. Dimensions are 25” wide x 43” deep x 52” high. 

For more information, or distributor referral, contact Sei- 
del Amusement Co., 8436 Washington Place N.E., Albu- 
querque, NM 87113; (505) 821-6878; fax (505) 821-6876. 
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Virtualistix announces the launch of its Adam I virtual re- 
ality platforms using state-of-the-art Terminator: Future Shock 
software from Bethesda Softworks. The company has ob- 
tained the worldwide licensing rights for its immersive plat- 
form featuring 3-D and real-time graphics. 

To launch the new platform, the company selected the Ter- 
minator: Future Shock adventure, based on the world famous 
movie, “The Terminator,” with Arnold Schwartzenegger. 

The game takes players into the world of 2029 when ma- 
chines control the Earth and only a few humans remain to 
battle against total genocide. The software uses Bethesda’s 
proprietary X-ngine and allows for real-time complete 360- 
degree rotation with fully texture-mapped graphics and ex- 
tensive special effects. 

Game play includes 40 challenging missions, a storyline 
determined by player choices, three levels of action, more 
than 20 different terrifying enemies, and a huge variety of 
weaponry and equipment. 

Adam 1 maximizes the experience with total immersion, 
base woofer sound system, Pentium computers, and superb 
quality visual displays that use an ultra-lightweight head- 
mounted display. 

For more information, or distributor referral, contact Vir- 
tualistix, 3233 W. Charleston Blvd., Suite 110, Las Vegas, NV 
89102; (702) 259-8004; fax (702) 259-8007. 
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Bankshot Basketball 





What is the only ball-playing sport that can be played by 
everyone of all ages, abilities, and disabilities on an equal lev- 
el with one another, and has educational value while build- 
ing self-esteem? Impossible, you say? How about Bankshot 
Basketball. 

Bankshot is a game of skill and challenge where players 
proceed through a course of angled, curved, and brightly col- 
ored backboards, banking shots off the bankboards and 
through the rims. It is a combination of basketball, miniature 
golf, and billiards. 

The game involves no running, jumping, or offense/de- 
fense, but does require intelligence, concentration, and 
touch. A Bankshot course consists of a varying number of sta- 
tions, depending upon the size of the court. 

Players use a scorecard to track their score, and each sta- 
tion demands a different angled, banked shot through the 
rim to score. Players shoot from three different shooting cir- 
cles at each station. 

An important aspect of the game is its educational merits, 
offering an enriched play environment composed of a series 
of novel challenges. Bankshot’s design is intended to stimu- 
late motor coordination in a dynamic, kid-friendly, fully-in- 
clusionary game. 

For more information, or distributor referral, contact the 
Bankshot Organization, 90 W. Montgomery Ave., Rockville, 
MD 20850; (301) 309-0260; fax (301) 309-0263. 
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Glenmore Village Inc. introduces the Bumper Buggy Spin- 
N-Bump, which brings with it all the fun of a bumper car plus 
the added thrill and excitement of a tilt-a-whirl. 

The cars are built of durable fiberglass and steel and have 
an 8 HP engine, which carries a two-year warranty on all re- 
placement parts. There are 12 colors to choose from, and a 
quality gel-coat finish preserves the car’s looks for years. 

If space is a problem, a track can also be constructed over 
a parking lot using lightweight concrete. Few working parts 
lower maintenance costs, and one operator can control all 
cars. Additionally, remote control for starts and stops saves 
time and energy and adds to the safety factor. 

For more information, or distributor referral, contact 
Glenmore Village Inc., 401 W. Main, Heber Springs, AR 
72543; (501) 362-2354; fax (501) 335-7222. 


Lazer Runner Battle Station 








Ascension Productions presents its Lazer Runner Battle 
Station, a modular and expandable laser tag system that is 
quick and easy to set up and move. 

The system comes with 14 phasers and fiber optic vests 
(seven per team) but can easily be expanded at any time by 
adding more phasers. 

Included in the package is individual scoring, team score- 
board, remote scoreboard reset, remote startup super con- 
trol, cash control system, smart charging module, two home- 
base stations, vibrating hit sensors, battle sector mines that 
shoot back at players, intruder warning detectors, black 
lights, strobes, flashing beacons, CD sound system with am- 
plifier, fog machine, and a special effects package. 

The system also comes with the complete Battle Station 
arena, which can be made into any shape a location requires. 
The interior of the arena is drenched in black light and flo- 
rescent graphics. 

For more information, or distributor referral, contact Ascen- 
sion Productions, 7927A Coronet Road, Edmonton, Alberta, 
Canada T6E4N7; (403) 496-9058; fax (403) 496-9059. 
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LaserTrek-LT 





Heads Up Technologies presents the addition of a laser 
tag system for entry-level players. The LaserTrek-LT vest fea- 
tures a completely different ergonomic design and is ideal 
for women and children. 

The vest features an adjustable shoulder strap and waist 
band and a one-size-fits-all design. Both the vest and gun are 
made of high-impact ABS and urethanes and weigh 3.75 
and 3.6 pounds respectively. 

For more information, contact Heads Up Technologies, 
2033 Chennault Drive, Suite 100, Carrollton, TX 75006; 
(214) 407-1131; fax (214) 407-1758. 


Money handling equipment 


Lynde-Ordway introduces the first manually operated coin 
counting and sorting machine, the JCM model CS-05, which 
follows on the heels of the CS-20 and CS-30 electric versions. 

The machine is capable of counting up to 800 coins per 
minute and will bag or wrap. A bag holder and four wrap- 
ping tubes are considered standard accessories with every 
model CS-05. 

For more information, contact Lynde-Ordway Co., 3308 
W. Warner Ave., Santa Ana, CA 92704-5395; (714) 957- 
1311 or (800) 762-7057; fax (714) 433-2166. 
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Video Gel 


Gemini Technologies introduces Video Gel, a Space Age 
product in gelled form that cleans most surfaces on video 
games, casino machines, kiddie rides, and many other coin- 
op games and machines. 

Specialty polymers and surfactants will break down all 
types of grime and dirt buildup without harming the surface 
and without streaking or smearing, leaving a perfectly clean 
surface. 

When cleaning video screens or monitors or similar sur- 
faces that are vertical or slanted, Video Gel sticks where it is 
sprayed and doesn’t run or drip into the electronics or cor- 
ners that can’t be reached. The cleaner repels dust and is an 
anti-static, allowing surfaces to stay clean longer. 

For more information, or distributor referral, contact 
Gemini Technologies, 810 S. Maumee St., Tecumseh, MI 
49286; (517) 423-3113 or (800) 397-3112; fax (517) 423- 
8161. 


StrayLight microphone 





StrayLight debuts the latest component for its 3D-XTC 
virtual reality entertainment system, a complete microphone 
network. 

The microphone network link allows players to speak to 
one another during cooperative game play. It gives them the 
ability to work in teams as they plot strategic plans to over- 
come their enemies. 

For a single 3D-XTC unit, the system lets the operator 
communicate with players and help pilot them through their 
challenging missions. The microphone link is now a standard 
component on the virtual reality system. 

For more information, contact StrayLight Corp., 150 Mt. 
Bethel Road, Warren, NJ 07059; (908) 580-0086; fax 
(908) 580-0092. A 
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Spectral-Active device 





RPI Entertainment announces its Spectral-Active device 
which creates the illusion of a three-dimensional hole in time 
and space. 

The display pad projects different images to the users’ left 
and right eyes and creates the illusion of depth without the 
actual existence of the object that appears to be seen. 

This is done in full color 3-D Stereoscopic images without 
the use of a headset, polarizer glasses, shutter glasses, or any 
other on-the-user item. Images are simply projected to each 
eye via a proprietary electro-optical array. 

System advantages include higher user comfort, faster 
through-put, worldwide usability, no hygienic concerns, and 
a higher degree of reality from the overall system use. Spec- 
tral-Active displays can be deployed in RPI’s Cyberchairs, 
Sleds, Cockpits, Jumpjacks, and Pod complete single-user en- 
tertainment systems. The displays are sold as an integrated 
component in RPI Game, Ride, and Visualizations systems. 

For more information, contact RPI Entertainment, 274 
Brannan St., San Francisco, CA 94107; (415) 495-4460; fax 
(415) 495-1131. 


Bulldog automatic lock 


Throw away all those keys. Walk-through swing gate se- 
curity is now push-button easy with GTO’s new Bulldog au- 
tomatic solenoid security gate lock. 

The Bulldog, which can be purchased through a variety of pro- 
fessional installers, is ideal for gates protecting all types of limited 
access areas which call for a highly effective security lock. 

Designed for mounting on all types of gates including 
wrought iron, wood, chain link, or square tubing gates, the Bull- 
dog meets federal safety code standards for swimming pool en- 
closures and accommodates open-in or open-out installations. 

The lock operates on low voltage (12V) wire, so it can be 
powered from up to 1,000 feet between the transformer and 
the battery box. It’s as easy as connecting two stereo speakers. 

With Bulldog’s battery backup, it will operate hundreds of 
times during a power failure. It can also be operated with an 
optional solar battery charger. The lock provides controlled 
entry with a doorbell button or optional digital keypad, key 
switch, or card entry. 

For more information, contact GTO: (800) 543-4283. 
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Validator repairs 


Capital Vending is now offering validator repairs and 
retrofits for jukeboxes. Repairs are available for Ardac, Maka, 
and Rowe validators. 

Flat rate repair advance replacement units are available if 
there is an immediate need for a working validator. Advice is 
available for upgrading existing validators to a newer type. 
Typical turnaround time for repairs is five to seven days. 

For more information, contact Capital Vending Inc., 
13581 Virginia Manor Road, Laurel, MD 20707-6515; 
(301) 419-3189; fax (301) 419-3661. 


MAX 6 AllPath Protection Platform 


The newly enhanced MAX 6 AllPath Protection Platform 
surge protector is now available from Panamax and features 
a unique modular architecture to allow for the protection of 
modem /telephone lines or LAN lines simply by adding ap- 
propriate snap-in modules. 

The ability to add the modules allows the user to protect 
all wires in a computer system with a power protection prod- 
uct designed to grow and change with the system. 

The new MAX 6 has six protected and filtered AC recep- 
tacles with improved circuit specification and enhanced fea- 
tures, including a master power switch which provides con- 
trol over five of the outlets. One outlet is always on, providing 
extra flexibility, and two outlets are at right angles to accom- 
modate transformers. 

Diagnostic lights continuously monitor the status of the 
power being applied to and the operation of the circuitry of 
the new MAX 6. 

To accommodate additional modules, the MAX 6 provides 
a unique slot for common grounding of snap-in signal/data 
lines. This eliminates the need to ground each signal/data 
line protection unit individually and makes it easier to up- 
grade the power protection system. All Panamax power pro- 
tection systems have a lifetime product and connected equip- 
ment warranty. 

For more information, contact Panamax, 150 Mitchell 
Blvd., San Rafael, CA 94903-2057; (415) 499-3900: fax 
(415) 472-5540. A 
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Classified 


Play Meter’s classified advertising is primarily intended for: buyers and sellers of used equipment, support and supply 
firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. The deadline is usually 
the 15th of the month prior to issue (example: August ad must be in by July 15). Send ad orders to Play Meter Maga- 


zine / P.O. Box 24970 / New Orleans, LA 70184 or fax: (504) 488-7083. 


FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003 
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all complaints. 


REVOLUTIONARY READERS/ 
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games currently in production. 
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Ve e-ship coin-op locks 
and accessories fast. 


HM integrated production and assembly 
LAI's Locks can be ordered to 
operate on your current key Codes 
since, LAl's Locks are compatible 
with most High security, as well as, 
Tubular type system, ie: Baton, ESD, 
KD, Ace, etc. 

Choice of custom locks, common key 
systems or restricted key styles 
Manufacturer of a complete line of 
coin-op security accessories. 
Manufacturer of security products 
for laundry; also, bill and coin 
counting equipment. 











For a full-color product catalog, call Toll Free from 
USA, Canada and Mexico: 


ag 422-2866 


7251 Garden Grove Bivd., Suite M 
Garden Grove, California 92641 
Ny Phone: (714) 373-2993 
GROUP S FAX: (714) 373-2998 
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THE 
KLOPP KONVERTIBLE © 
COMBINATION 


> San ELECTRIC / MANUAL 
PORTABLE 
| COIN COUNTER 

venninesa’ WRAPPER-BAGGER 


Operate it ELECTRICALLY! 
Operate it MANUALLY! 

Operate it ANYWHERE! 
Because it’s a CONVERTIBLE! 


LOPP. (813) 855-6789 






Panel Guard 


High Security Padiock 
inside Protective Shield 


Full Metal Jacket 
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WHOLESALE GAMES, INC. 


Coin-Operated Amusement Equipment 


Revolutionary DYNAMO 
“TOURNAMENT SOLITAIRE” 


e 8-Lines/Cherry Games 
e Pokers 

e Pushers 

e Videos 

e Pinballs 

¢ Pool Tables 

e Jukeboxes 

e Cranes (candy & toy) 


Win cash 
or prizes 
legally!! 
Call For 
Info 


1-800-526-4723 
Wholesale Games, Inc. 


Excellent 
Technical 
Service & Support 


Free Delivery 
Call For Details! 









VISA 





I 


) AC? LP 









CALL TOLL FREE 
games. We also have new and 
Distributor for: 


1220 West Jackson St. ¢ Shelbyville, TN 37160 
Ph. (615) 684-0100 
ase Fax: 615-685-0144 
*MEMBERS OF AMOA & AMOT, AAMA & GAMOA* 

We not only carry all the 

popular 8-line and poker 
used videos, pinballs, pool 
tables, air hockey, foosball, 

jukeboxes, cranes, 
pushers etc.... 
Merit 

Seeburg 
Pot O’Silver 
Motherlode 
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Call For Free Brochure And Complete Price List on New and Used Equipment 
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Let our technical support 
team of Jim Pearson and 
Jody Whitaker assist you in 
board, video, pinball, and 
jukebox repair. 
--Quick turnaround! 
--Low prices! 
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PIA». 


DISTRIBUTING 
EXPORT PARTS DIVISION 





AMERICA’S NO. 1 EXPORT DISTRIBUTOR 


ARE YOU HAVING DIFFICULTY OBTAINING PARTS 
FOR PRODUCTS MANUFACTURED BY THE 
FOLLOWING COMPANIES: 

AMERICAN LASER GAMES, BALLY, CAPCOM, DATA EAST, DYNAMO, EXIDY, 


JALECO, KONAMI, MIDWAY, NAMCO, PREMIER, SNK, SEGA, TAITO, 
TIME WARNER INTERACTIVE, VALLEY AND WILLIAMS ELECTRONICS. 


IF SO, CONTACT US. WE HAVE ONE OF THE LARGEST 
COMPREHENSIVE PARTS DEPARTMENTS IN THE USA. 


e SE HABLA ESPANOL 
Call or fax for a complete listing 


DEITH DISTRIBUTING INC. 








84 Mineola Ave. ® Roslyn Heights, NY 11577-1248 
aecor = Ph: 516-621-1234 
AAMA Fax: 516-621-1238 





PLAY METER 118 FEBRUARY 1996 


Ei fT Fa 


DISTRIBUTING 


EXPORT SALES DIVISION 
A WORLD 


<f- mS 











AMERICA’S NO. 1 EXPORT DISTRIBUTOR 
THIS LIST REPRESENTS A SAMPLE OF PRODUCTS OFFERED 













VIDEOS PINBALL 

ATARI = Area 51 BALLY = Who Dunit 
KONAMI = Midnight Run Twin PREMIER = Mario Andretti 
NAMCO = Alpine Racer SEGA = Apollo 13 
NAMCO = Time Crisis WILLIAMS = Congo 

SEGA = Indy 500 Twin 

SEGA = Manx TT Twin REDEMPTION 

SEGA = Virtua Cop II BROMLEY = Colorama 

SEGA = Virtua Striker .C.E. = Cyclone 

SEGA = Fighting Vipers LAZER-TRON = Rollin for Riches 

SEGA = Funky Head Boxers SEGA = Cut the Cheese 

WILLIAMS = Cruisin’ USA SEIDEL = Goin’ Rollin” 






e SE HABLA ESPANOL e 
Call or fax for a complete listing 


DEITH DISTRIBUTING INC. 


84 Mineola Ave. ¢ Roslyn Heights, NY 11577-1248 


Ph: 516-621-1234 
Fax: 516-621-1238 


MEMBER OF 


AAMA 
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| 
ARCADE, VIDEO GAME 
COIN ACCEPTOR 


Configurations available: 

¢ Undersize token 

¢ Quarter and undersize token 

¢ Quarter and oversize token 

¢ Oversize tokens 

¢ Foreign coins available - call 
for details. 


An Imonex coin acceptor means Behind every Imonex is our decade- 
coin flow. Non-stop. There’s long reputation for quality. A full 
virtually no stopping for coin jams. one year warranty. And toll free 
Or routine service or adjustment. customer support. 

And Imonex continuously processes For non-stop coin flow, call today. 
even damaged coins. It’s all Imonex, P.O. Box 519, Katy, 
iat he 95 sa because our famous pro- oe > ie Dt TX 77492-0519 USA, 
$9.9 cessing system elimi- | g— Phone (713) 391-4704, 
Also ideal for: nates troublesome Fax (713) 391-4239 
- Pinball | 


*Car washes electronics, rockers 


¢ Kiddie rides 


-And more and cradles. << ' > The legend in coin flow ™ 


Call Toll Free 1-800-446-2719 


Great Lives tov the blew Cearl 


THE WORLD'S GREATEST BILL ACCEPTOR...1T WORKS AND IT'S ALMOST IMPOSSIBLE 10 CHEAT. 


Harnesses & Buttons 


- Computerized 150 watt agers We've Got the Boards, 
power supplies » 95% bi accapiee Kits and Sub-Boards 
Isolation Transformers ne 13” and 19" Plexis Available 
TCE 1S THE EXCLUSIVE DISTRIBUTOR OF THE GBA! § =i oar Repair with quick 


THE COMPONENT FACTORY © 451 VEIT ROAD © HUNTINGDON VALLEY, PA 19006 turn around time - Gall JEFF 
1-800-317-7711 
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RIERMASTER ... 


72 Buchanan St., LaVergne, TN 37086 Ph: (615) 793-4860 Fax: (615) 793-4865 
Toll Free 1-800-955-9681 


of cowwe | 


* Progressive All Fruit BONUS 
* Progressive 888 BONUS 
Re-Soin Feature 

* Cherry BONUS 

* Bell BONUS 

* | Bar BONUS Foo 
* Bell POOL L BARRONS 





All Stop & Individual Stops - On-Screen ; Pecaameeiie 
Adjustable Base and Max Amounts for Bonuses 
sophisticated Program Maintains Percentage egaraless 
Of Bonus Settings - Optional “Auto Ticket Disoense’ Feature 
To Comply With Redemption Laws. 


Call Today For The Hottest Game Of The Year ! 


ALL 8-lines and Pokers Available and Priced RIGHT! 
ALL Cabinet Sizes and Styles - Ticket Printers, Dispensers, Bill Acceptors 


*QUANTITY DISCOUNTS AVAILABLE - ASK ABOUT FREE DELIVERY PROGRAM* 


Full Line Service Department ADVANCE 1-800-955-9681 
24 Hour PCB Turnaround Available | REPLACEMENT (615) 793-4860 Voice 


Dave Overcast - Service Manager WARRANTY 





(615) 793-4865 Fax 
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VIDEO GAME PCB USED BOARDS 
Alpha-Omega Sales, Inc. Afterburner a. eer a ne apouareietaty .199 



























Your independent source for all your coin-op needs. Cisco Heat (s/d twin) ...1799 DarkStalkerBBd....... 199 
Equipment, money handling, ticket and token _— Cisco Heat (s/d del.) ...1999 NBAJAM ............ 199 
sales. Full refurbished to “like new” condition. | Cybersled (s/d) ....... 4799 sis ee HUM TSS 5.3 re 

Best reconditioning in the industry. Drivers’ Edge (s/d) ....1799  TMIMAl Mage «-- sss e 
' PP GN. 6.6% Vises ake ws 299 
Call for references!!! Final Lap Il (s/d) ...... 4499 mt Einhter II A9 
G.P. Rider (s/d) ....... a er ee ee eases 
(908) 254-3773 © Fax: 908-254-6223 Grand Prix Star (s/d) . . .2799 Survival Arts .......... 199 
Ie aS histone nt 08816 Hard Drivin’ (S/d) ...... 1699 PINBALLS 
Lucky & Wild (s/d) ...-.3199 Demolition Man ....... 1799 
REDEMPTION NEW REDEMPTION Moto Frenzy (s/d twin) . .2599 Dirty Harry .......... 1899 
SUPER SPECIALS Chicken Dash Outrun (s/d std.) ...... 2299 Dr.Who ............. 899 
Riehl ead 1499 Colorama Race Driving (S/d) ..... 2199 Flintstones (Wms.) ....1799 
nr ‘an Cyclone | Rad Mobile (s/d) ...... 3599 Frankenstein......... 1799 
Pep wee Tt ee ee Home Run Hitter Ridge Racer (s/d twin) 13,499 Freddy Krueger....... 1499 
BINGO PODS oa cc uc eee s 1199 Ice Ball Road Riot (s/d) 5099 Gladiator 699 
Boogieman .......... 1199 Pharaoh's Phantasy ue cet nae ee, Beg. 4, At et a og 
Boze Basketball (1 ol.) 4299 Sitting Ducks Stadium Cross (s/d) .. .7599 GACKDOL « a.6 06 oe oe Rw we 2399 
Skee-Ball/Lightning Steel Talons (s/d) ..... 1699 Judge Dredd......... 1099 
Chuckles Basketball (1 pl.) 1499 g i dae Aiea 12 1099 
Dribbles. J 4099 Smart Candy Crane Virtie Facing tid)... 6989 “SPOONER MSD: 25 aes 
Na AE eee we EH HA Smokin Token MaVerick ... 2. cca eens 1599 
Fiddle Stix a ee ee ee a ee ee 1799 Treas re Falls Lethal Enforcer oo ae, 1499 N = 2699 
Hot Shot Basketball ...... 1499 : Lethal Enforcer ll ..... 2199 Lee 4599 
Pop-A-Ball ......seeeee. 1499 RECONDITIONED Mortal Kombat (ded.) .. 699 Ao grow per 
Rock ‘N Bowl........--. og99 Big Bertha .......... 2099 Mortal Kombat Il (ded.) .1599 Ghigo ggg 
Shake, Rattle, & Roll.....2299 Full Court Frenzy ..... 1999 NBA JAM (ded.) ....... 103. seca dten <.... <<: 1599 
nas Rowe BC-25MC...... 1599 a soni 
Sidewinder ............ 2399 Rowe BC-35......... 9999 R-Shark Peete ene th Ye 999 Stargate ............ 1799 
Skee-Ball 6’ Mini ........ 1699 Simple Simon ........ 9599 _:~«CSeminnaatorr Il (v) ...... 1599 Star Trek Next Gen. .. .2299 
i Me = || ee 1599 Skee-Toss ........... ggg VirtuaFighter........ 1599 Terminator Il ......... 1299 
Turbo Pusher .......... Le le (| | 1599 Virtua Fighterll....... 4399 Theater of Magic...... 2799 
Wheel ‘Em In........... S009 WBOS sass eseeee dws 2799 Wrestlemania ........ 2699 World Cup Soccer(WMS) 2499 






ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS-CALL FOR COMPLETE LIST 


VIDDLE 


“/etucessee Games, ATR 
Shelbyville, TN 37160 


1-800-848-0236 


Need Technical Service? 





Call Don & Chris Powell w/Don’s Video Repair 
Large Warehouse of New & Used Equipment 
Call For More Information 


New 8-Lines Built To Order With One Year Warranty 
90-Day Warranty Replacement On All Parts 


Low Overheard ¢ Low Prices e Satisfaction Guaranteed! 
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M & P AMUSEMENT 


(Phil) 





VisA 008 


se Habla Espanol 
West Market St. - 
e-mail: tlong @ yrkpa.kias.com 


York, PA 17404 








(Terry) 
(Mike) 


(717) 848-1846 Fax (717) 354-6801 


$100.00 prepays freight on any video game in continental United States 


Pinballs For Sale 


Addams Famiily..........0.0.. eee 1995 
BACK TO URC se ceciscs cca ctassivetsvaxsaccencass 895 
25S. | | ee ee ce ee ee 1195 
Be srassnsiccvesscevnaceniemasbun tiaseeeewausassenaieas 695 
Bam RPGIIG 2 icc scscctsucencxsaysscnsscencuss 795 
Bride Of Pinbot ........ eee. 995 
UNS cca ssccustccancavinuensanredcnceeciases 1395 
IS us cenvacnasncetignennaniecnncatinwsereausctencede 795 
DEMIOUITION MAI iopncsevsesenasecesdecnseivrces 1995 
FT ND nitecceccheuseviunsicantuscbosteaneselnastendancce 1295 
EV AOUINA « css:rcvnsvsvssvanseesavecscivesceseavenaenoase 1395 
Earthshake rr oo... cece eeceeeeeeeeeeeeees 895 
1] cee ceo ee a 1150 
PAPI A WN ews si cesants gues us tataidetbesuacciedaendcalaries 1250 
EDS Sc phcciss ic seiccschduuaannten evra onic 1995 
I I ais posanictussc haces sean cae ceauavmlentevemwers 1250 
UO ced desiceaxsarcsccancvezceniatsaess 1095 
FAR ica ccxattessatinuandecancainionae Racereecaresennet 1150 
HUSTICANE .......0:.0:ccccccsccccssescocsscccsssesees 1095 
t '2[ 2) 45 | 2 | eee oe CEN Pee ee 2495 
NOME © edccyiciecdiawaicsddiarnispscsiowieeusaepnaicinte 695 
IE eas cdeirnssceecindo sacncusvecacnldilens 1495 
JUIPASSIC PAIK ccccccersasscavesessiccsxcaccvesvoiess 1450 
Lethal Weapon ....... eee eeeeeeee eee 995 
| SIE ac | eee ane ae ern ne een wn Seen naenE® 2995 
PAI ZOMG ecscesescvincsantuntosreenscocoveasens 1295 
POT SII So csccnncesercesnnaserieasnrccusernmcenives 695 
Ne sid ccetdewauis wsencec Mesa ennennesamebineens 2495 
SPN AN esse eciesiccteanaccuntusaetsvnananawanuchs 2195 
LCS | i a 1095 
GEA A ercantscsinnndadacvdsdessabiendateooieaniuatan 2195 
Star Trek (Data East) ....... 1150 
SU Tie Re Giiheiccvccuaree ce tnuieriiowaess 1995 
BRUNE Ee isc dr dectastinpsiusiucedcdupaunmenasnnins 1250 
SCHEEC FICMIEOR MU aicciccccscscncaisiccerdecsccsecs 1250 
SUllalc Ug led 2) (2 895 
Terminator Pin... eee eee 1500 
igi le eee |: | re 2995 
TUTIINE LOTNO ss iscassasstdtssarccotecasgccesnaniens 1450 
WOlG CUD SOCCEF gisccscssvacevsncuensavexsans 2295 
Sit Down Games 
SP niedreesacteas tide evcamvieemdeeda 1095 
RE BA ice vssnastssuaenctactccmeraservaseuiens 3495 
TCI cv acnsewsnteaskaereieteanncdmsicont CALL 
DOUDIC AMGT 6/1 vvcsscisioursencssinetencvsaitescss 3995 
PAT eae, Weel cxaosedabcsincecetenaassuiantace mcasseneces 2950 
RO wecs astcucintts ese dcvudndeauesiencasdandes 2995 
OO PN aslo cecavadenseatvadavecaccausinomnncoosies 2995 
Hard Drivin Sitdown.........000.... 2495 
Hard Drivin W/Mini Seat ..........0....... 1750 
Ue tiscali aie cece eed ousatu hans 3095 
Fe TIF Ss oscasiesscasconseisessaxcexeawes 2750 
Race Drivin w/Mini Seat ............0..... 1995 
Ridge Racer Single ..........0.0 ee. 7500 
Ridge Racer TWIN... eee 11750 
Stal BIAS S/O cvccnsesceccsccaxecesseveeicusessss 3995 
SIRO PION aed paitectauicesswupossesumunuorces 2495 
SUID GT FAI ON sve sesesecessdvecssdeccdocics 1095 
SUDEr MONECO GPP siscccencccivsccerucessverecs 2995 
WI SO sedidohen enstaeeeiccondeteanseies 5995 
TRUNGEP BlaGO S/O oiccvccciciciccccccctevenves 1295 
TUN COU ecap seis ctccrangerteceerect: 2995 
MAP GUle ACIS C2 PUD vyuvccesvecerccvoneserae 6500 
Virtua Racing (4 Pl.) wW/Tower....... 13500 
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Special Corner: 


All games reconditioned like new. 
Call for working as is pricing. 
720 Degrees 


Afterburner u/r 
Assault 


Big Run 

Blasteroid 

Carrier Air Wing 

rigs FG ceckeeaieeau enna 995 
Cyberball 

Double Dragon 

Dragon Spirit 

Final Fight 

Golden Axe 


Magic Sword 
Mech Attack 


Op. Thunderbolt 
Operation Wolf 
Out Run 


St. Fighter 
Street Fighter Il 
Toobin 

Tri Sport 
Wrestlefest 25” 


wanted: 
Big Bertha 
Big Choice Triple Crane 
Chuckle Basketball 
Cyclone 
Dinoscore 
MC 2500 Changer 
Mc 3500 Changer 
Panda Pitch 
Smokin Token 
Sonic Hedge Hog 
The Mask 
Wheel M In 
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Redemption Eq. Specials 


LU La 0 9 |e ee ee Ce 2500 
Bingo Pop SMS NewW......................6- 3295 
BOZO BASKO LDA icsissccesincesvsnistaxevontons 1995 
ego N gS eo |, ee nn eee 7995 
SNC) GIANTS oscar avindecaseveiccedceniemnees 1595 
CRATIO SIS SWING cisascasexcesccsriarcoeccitence 795 
Full Court Frenzy W/TV ................... 1995 
PUIG PUIG cvescvcceicccsnccesscncensixacsieves 1595 
Ken & Barbie Water ....0...... ee. 4495 
Knock Down (Like New)................... 1995 
MEFINIS MAOIG secccivevestnevsciaconvexscvvesers 11995 
OI A I se vcsicciecesexgaesowiaacabaiSeatcsiedes 2250 
SUL gi: (013 fl 20) 2 ote oon ene rn Ore 3595 
PS EN Sas acts terstnssiesisaiiescownicecahanincees 2500 
I a acct levotvudaccoueneanmunvccine 2495 
Ot OO ve asec tncchice cdciuisencisoseuude 2500 
BNO CLOCK 2 Viansews chiicvestsonateradieeaticacs 3395 
o| 4S] sad of: | | Mid | 9 le eae oe 1795 
Skee-Ball 13” Model H ............ ee. 1295 
BERET cists as cnicactedccnuume dee osaceetnesteavendsan 1095 
SIE POOL TROON eceessucsptincsanidedennenmiucnasne 795 
| 6) | 1) 3) | | a oe ee CER mene 995 
SON EO WN) arecesieroicaicrcceucdenies 3295 
SUE BAN ME ccscscte ia tecihcveccasackacceoes 2500 
SUDOL SHIPCCE GP sccccccccssccnceedeciervecase 3995 
OE IN ules cts vesttewavaseicarmnaaarinincticdectes 1395 
1S Le Sg Ce: | | ee ee oe 3250 
Videos in 25" Cab 
Dedicated 
AOC, FAUTUCT ICS oseiss Kcies cries ciccdcancemcnxctone 645 
Capt. CoOmmMando...........0.....eeeeeeeeeeee 645 
COPTiGl FAI VUNG siosveviaconsinaxcxcssisarsassasses 645 
Bast COGS Kil GO oiecsetccnctvcctcoditecons 695 
CL | 2 | SeenON Cae Renee eee Smee OTT Nee ata 645 
PALI MAG ccesssiscnncaccnzvndwndianesecccwusneane 645 
ISAS MIE rg cccnnacsaidmecines 695 
AULD CL all 5) 0 | 0 Seen ene 2795 
Lethal Enforcers Gun....................... 1295 
Mad Dog 27” Monitor ..................0... 2295 
Ne vsonrescissceareaivveunsesnacneaenen 645 
PACES WH ores ocusecein tecvcrescscervensuctcad 645 
Mortal Kombat Io... eee 645 
Mortal Kombat Il... 1095 
PUB JEW sccinccsecsnscnasvasccaseiansavexteanasaienivs 995 
DEBRA. TOU vcosisiescccsanswusvassatussrordicstnansious 1095 
RON Fe ac conpeuiaccascciateccenntasresiantorconuacees 595 
PUG PIGIGGD sesccnscccctccssnasasnnssassaciasanenverees 645 
ROVONICION Ko vo essccccacessicicedascsacetsiainess 2495 
BTS ONG werconcecsnsserneceascnmcatehectacteciennesaat 645 
IVVG ON EG pdeowecansccenisensnatennudarmeancess 645 
SC. PIGHCC TUPDO ccccvcccasscstwscosscsvsevsscees 645 
Techbowl 2 TV Game uu... eee 645 
TEVIMUALON GUN wesvvenascnscecacccntecicecsveas 1500 
WRN RE ROIS oo iscacisacsnccearscutcarsacencmcaonensaxats 645 
PPADS B saitcaseswccdtsatdenepescauansuehdandormusnadeodievcees 645 
Kits 
i LL S (| ee oe oe eon eee 395 
Street Fighter Alpha B Kit................ 595 
FEBRUARY 1996 


TIP ALARM SYSTEMS 


EFFECTIVE & INEXPENSIVE 
INSTANTLY ALARMS WHEN THE PROTECTED EQUIPMENT IS TILTED BEYOND THE DEGREE (10°, 15, 25° OR 45°) 
INDICATED ON THE TIP MODULE. THE SIREN WILL STOP WHEN THE EQUIPMENT IS RETURNED TO A LEVEL POSITION. 























COIN AMUSEMENT BULK VENDING 
AND VIDEO GAMES MACHINES 


VENDING 
MACHINES 





MACHINES 






MAX! TIP SYSTEM INCLUDES: 


* TIP MODULE 
(10 *, 15°, 25° OR 45°) 

* 12V BATTERY PACK 

* 115 Db HORN SIREN 
(OPTIONAL SIX—TONE 
PROGRAMMABLE 120 Db 


MINI TIP SYSTEM INCLUDES: 


* TIP MODULE 

(10°, 15°, 25° OR 45°) 
* 9V BATTERY HOLDER 
* MINI PIEZO SIREN 



















co ae BRW contro! systems Inc. SIREN AVAILABLE) yr. wT 
VISA 1747 E. Ave Q Ste D-6, Palmdale, Ca. 93550 MasterCard. 
aneRe | (800) 235-6740 (805) 947-8800 FAX (805> 947-8859 — 





ee 


ATTENTION 
ROUTE OPERATORS 


Harnesses (3 line-poker-custom) ee ee 
y u 


For Your Coin-Op Equipment 


BEB B eee eeee ee 





Available - any style or quantity 
Reliabile-reasonably priced 
Neat 


-_ . haart 
Efficient & economical nsuring Since 


NATIONAL KIDDIE RIDE ASSOCIATION 
P. O. Box 104625 


Source for all your harness needs 





Jefferson City, MO 65110-4625 1s 

SO CALL US! : 
1-800-362-1187 For A Fast, Friendly Quote Call is 
S.E.D., INC. 1-800-677-6572 IE 

6099 Ponders Ct., Greenville SC : 
ee ee 
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Turnpike Amusement Distributing, Inc. 
200 Smith St., Farmingdale, N.Y. 11735 
(516) 694-0999 Fax: (516)694-1062 
1-800-229-4386 


CALL: Jay, Lorraine, Buzz or Steve » FOR EXPORT CALL: Carol, Rich 


Se Habla Espanol Call for New & Used Equipment 
REDEMPTION E SNS TY 4920 hic vase ones yr: 550 | Earth Shaker «i645 eeacaceus 899 
Bozo Basketball ........... S1699 : Monaco GP ......2scapevas an : BOG GOS csccekatensee saad 1295 
UI ONO, Gseceenec ceed oss 1199 : Pole Positionu/r ............ A50. Bane ii<¢aGnks veces tase CALL 
Cracky Crab «3 36i0.55%0045 3299 : Mortal Kombat 1-2 Pl........ 1000? Ne Fear ciswewhacvcesawed CALL 
Hungry Hippos. 2.26 ck cee s xs 2250 : Street Fighter 2 .. 06.6602 00. 795 : Baywatch ..............5. CALL 
BOS ciac teins ers beaeya 1465 ; Dungeons & Dragons 4 PI ....1200 : Theatre of Magic........... CALL 
Skee-Ball 10’ or 13’ ........ CALL : Double Dragon pees e ne eennas 399 Frankenstein ..........cces CALL 
Derby Race 12 Seat ...... $25,000 : Final Round2 PI ............ 350 : Batman Forever............ CALL 
RIG MOG: + pe 0ct ener ann eae 1850 : RoboCop ......cscseeeaees 395 : Baywatch .............05. CALL 
Wacky Gator .....es0cseaes 3095 3 Lethal Enforcers............ 1350 Shaq Attag ..........0000- CALL 
INOCK DOWN. . geese e eee nd 1995 : X-MenGPl................ 1250 : Indianapolis 500 ........... CALL 
Chuckles the Clown Jr. ...... 1495 : Mortal Kombat3 ........... 3395 : . 
: JUraSsSiG Park iis iv nese se os CALL 
PINIOK sicvxvagencnavsd eganwee S95 : Street Fighter. iss eevee vases 575 : 
Pom Feltal oi: sod eee a taiews 1899 : Virtua Cop 19”, 26” or 50” ...CALL : 
Swamp Stomp............. CALL : Virtua Fighter2............ CALL : SITDOWN & SIMULATORS 
= gt : Pole Position 1 Pls/d ....... $750 
Sonic Hedgehog ........... CALL : Fighter's History ........... CALL : 
, : : Outrunners 2 Seat .......... 7999 
BIG UOHNG civiedecwew daw CALL : Daytona U/P 2. cies cies CALL : ,,. 
Eee : Virtua Racer TwinS/D ....... 6499 
WheelEmIin ............. CALL : Primal Rage .............. CALL : 360 (Seaa) CALL 
BNO VI weaken ene ee tale ees CALL : Virtua Fighter Remix ........ CALL : V; i " D ' Seedy gf en owen CALL 
Dinoscore ..............-- CALL : Great 1000 Mile Rally2 ..... CALL -¢ Ue ea anne: Saag ses 
Mini Dunx...........6-0-. CAVE, TeRNOnR S icc scvedicauonens CALL } Cruisin’ USA.............. CALL 
Cyclone 6 led dans ates ph eu aed CALL Rally 6 a er CALL 
Spider Stompin ............ CALL : PINBALLS : Daytona ..............0-. CALL 
Ribbit Racin .............. CALL : StarTrek ............0.-. $2095 : Ace Driving Twin........... CALL 
POHGGl essevevicavdnesass CALL, = SIMPSONG sos icceseawad eae s 725 : T-Mek ... 2... eee eee ee eee CALL 
Ghost Hunter ............. CALL : Theatre of Magic ........... 2995 : Desert Tank .............. CALL 
OOS! So 5aks- oxawa haa ae eas 2995 : Star Wars ................ CALL 
VIDEO GAMES : Doctor WhO ..06 ccs cede ve cus 1295 : Sport Fishing2 ............ CALL 
Indy Heat 3 PI ............ $1299 : Flintstones................ 2299 : Inday 500 ................ CALL 
AINGHOAING 6660s iwi eee 399 : Gilligans Island ............. 999 : CyberCycles ........5604: CALL 
Tecmo Bowl 4 PI ............ 425 : Addams Family ............ 1945 : Alpine Racer .............. CALL 
Simpsons 4 Pl cei casavdivnke 645 : Game Show ..............5. 999 : Air Combat 22 ..c..c00eees CALL 











Fionda Rides 
Safe ¢ Innovative ¢ High Quality 
Best rides at the best prices, we cater to family 
entertainment centers, indoor malls, outdoor 
amusement parks and carnivals. 

The most affordable, suitable and profitable 
rides in the industry. 

Tambien Hablamos Espanol ¢ Financing Available 


We Create Fun! 


The best recreation in creation! 
Custom-made soft modular play equipment 
We 
e Design, Manufacture & Install 
e Free Consultations ¢ Financing Available 
e Quick Turnaround Time from Start to Finish 


Call NOW for FREE catalog! 










Flying Tiger Helicopter Thunder 


Mini Twister Pirate Ship Monorail 
Sante Fe Train 


1-800-229-FUN (516) 694-0999 
e Fax: (516) 694-1062 










WANTED 
e Used Amusement Park Rides 
¢ Complete Game Rooms (equipment) 
¢ Complete Fun Centers (equipment) 





Hand Trucks For Sale 
Used Batting Cages 
Available 
CALL FOR PRICING 


200 Smith St. * Farmingdale, NY 11745 
200 Smith St., Farmingdale, NY 11735 (516) 694-0999 ¢ Fax: (516) 694-1062 


We Can Supply It All-And We Cover The World! 
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MONITOR 


GET WELL KITS 


SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brightness problems, 
poor regulation, jail bars, vertical 
shrinking, etc. Call for free technical 
help with your monitor problems. All 
kits come with instructions and are 
easy to install. 


Kit #101: For Electrohome GO7-CBO 19” 


color monitor. 17 parts. $7.95 ea. 


Kit #102: For Electrohome G07-FBO 13” 


color monitor. 16 parts. $7.95 ea. 
Kit #201: For Wells-Gardner K4600 


Series color monitors. 14 parts. $6.95 ea. 


Kit #202: For Wells-Gardner K4900 


Series color monitors. 15 parts. $7.95 ea. 


Kit #203: For Wells-Gardner K4800 


Series color monitors. 15 parts. $7.95 ea. 
Kit #204: For Wells-Gardner 13”, 19”, 25” 


K7000 Series Color Monitor. 15 parts. 
$6.95 ea. 

Kit #206: For Wells Gardner 19K6100 
Color XY monitor. Includes caps, 
resistors, diodes, and six power 
transistors. 30 parts. $14.95 ea. 

Kit #301: For Nintendo Sanyo 19” color 
monitor. 15 parts. $6.95 ea. 

Kit # 401: for Atari Disco 19” color 
monitor. 17 parts. $6.95 ea. 

Kit #608: For Sharp Image SI-327 color 
monitor. 27 parts. $7.95 ea. 

Kit #609: For Sharp Image SI-313 or 
Sl-319 color monitor. 23 parts. $7.95 ea. 
Kit #801: For Hantarex Color monitor 
model #MTC900. 21 parts. $7.95 ea. 
Kit #802: For Hantarex Color monitor 
model #MTC9000. 18 parts. $7.95 ea. 
Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo cabinets 
with non-Nintendo game boards. 17 
parts. $4.95 ea. 

Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in 
picture. 4 parts. $6.95 ea. 


DISCOUNT! Buy ten kits and 
take $1.00 off each kit. Money 
back guarantee. We pay S&H. 


Electrohome GO7CBO) Replacement 
Chassis (NEW) 

Electrohome 19” Flyback 
#A29951-B 


2SC3039 ..$1.39 2SD1138 ...1.39 
2SD1398 ...3.97  STR3123...6.26 
2N3716 ....1.95 STR3130.. .6.26 
2N3792 ....1.95 STR30130 . .5.29 


ZANEN ELECTRONICS 


806-793-6357 
FAX 806-793-9136 
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VIDEO COVERS Heavy Duty 
PINBALL COVERS Heavy Duty 
JUKEBOX COVERS Heavy Duty 
OVER 11,000 SOLD 


We Have the Right Cover For You! 


ONE OF THE MOST DEPENDABLE COVERS 
EVER, TRY ONE & YOU WILL BE SOLD 


SPECIAL 
ONLY 
$199." 
each 


Don't let the 
Phone Co. get all 
the $.25 in your 
location...just try 

one or two Phones 
& compare them 
to your other 
investment at 
that location. 


Video Moving Cover-Heavy Duty 
Pinball Moving Cover-Heavy Duty 
Jukebox Moving Cover-Heavy Duty 


TRY ONE DOZEN IN YOUR CRANE $1.50 EACH 
V.C.R. Cartoon Tapes 50 for $70.00 


ALL OF OUR COVERS ARE MADE OUT OF HEAVY 
DUTY VINYL...LIKE VINYL TOPS ON CARS 


IF YOU NEED GOOD REDEMPTION ITEMS PLEASE CALL 
US! Example, MICRO COOKWARE SET, 
REMOTE CONTROL CARS & more 
To call about our products 


(513) 783-2036 OF 


GIVE 


800-386-3383 YOUR 


CUSTOMER 


COPE PRODUCTS A PAIR 


45 Orchard Cir., Blanchester, OH 45107 


THIS PHONE IS FOR 
LOCAL CALLS ONLY 


> 


BLUE BLOCKER SUNGLASSES AS SEEN ON 
TV FOR $50.00 A PAIR - $16.00 A DOZEN 


We have outgrown our present location and 
are moving. But we don’t want to move 
everything! So here is some outstanding 
values if you need any of this stuff. 


Video Poker w/Mars bill acceptor, Star Ticket Printer, 
Casino Style Cabinet 

Slot Stands, nearly new 

Automatic Products Candyshops, Snackshops 
& Pastryshops 

National 222 and 800 cigarette machines 

National CE21 and CC candy machines 


Call Mike Trucano 
Black Hills Novelty Co. 


(605) 578-2111 soon. 


This equipment ts in beautiful condition and wont last 
long at these prices. 
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Auction Information For further information contact: 

e All auctions begin at 10 am local time. e Please, no cigarette machines or candy 

e To consign games for sale: bring to machines older than two years. Auctioneer: Bill Hughes, P.O. Box 4819 Louisville, KY 40204 - Phone: 502-451-1263 
the Auction site on the Friday before ¢ Phone numbers listed for Licensed by Div. of Licensing, Ohio Dept. of Commerce and bonded in favor 
the auction between 9 am and 9 pm. auctions are for Friday and 

e Inspection: day of sale 9-10 am. Saturday only, of State of Ohio, OH/IA4065, OH/AC2208; in Florida, FL/AU882, 

¢ Removal of all equipment by ¢ Contact Ric Stephen 812-333-9939 in Kentucky, KY/P1597; in Indiana, IN AUO8700280; 
midnight day of sale. for special hotel rates. 


-~ in California, A-2586; and in Texas, TX10171. 
Terms & Conditions 


Acceptable Payment - Cash, Cashiers Check, Travelers Check, Personal or Company 
Check with Irrevocable Bank Letter of Guarantee, Visa, MasterCard or Discover. 502-456-1600 

4% Buyers Premium 24 hr. Fax: 502-897-7771 
4% Discount for payments in Cash, Cashiers Check, Travelers Check, Personal or 
Company Check with Irrevocable Bank Letter of Guarantee. 

Applicable state and local sales taxes must be collected unless you provide a current copy 
of your Sales & Use Tax Permit. 812-335-9939 


Sales Manager: Jeff Schwartz 


Advertising Manager: Ric Stephen 


STRIKERS 1945 


Licensed Exclusively for: 
Worldwide Video Entertainment, Inc. 


4780-B Mission Gorge Place, San Diego, CA 92120 800-729-6979 ~ 619-229-2200 ~ 619-229-2202 fax 


Worldwide Video has pulled off a great WIN WIN deal for everyone! For only $995.00 you will get a full 
factory Striker 1945 kit. This game has been out earning (even from day 1) Raiden, Raiden 2, Raiden 
DX, and Viper Phase 1. This is one of the best flying games to come around since the introduction of 
Raiden way back when. This game has been in the top 5 of all games for several months in the overseas 
markets of Europe, Australia, SE Asia, Japan, and the Middle East. It is still in the top ten of many of 
these same markets 6 months later! Over 150 were sold into the US. The results were excellent and 
verifiable. The factory in Japan sold out early. Now, a limited edition are being produced. Worldwide 
Video picked up the EXCLUSIVE USA distribution. We have a long list of operators in the US that will 
vouch for this game and will continue to buy more. Call us at Worldwide Video for these details. 


We are so sure this game is good enough, here is an additional "money where your mouth is" offer: 
From February 1, 1996 - June 1,1996, Worldwide Video will offer you or the distributor you purchased 
from $450. From June 2, 1996 - December 31, 1996 Worldwide Video will offer you or your 
distributor $200. The rules are simple. Only original registered Striker 1945's with Worldwide Video 
Serial #'s still attached to the PCB will be honored for this trade in program. 


What to watch out for: There are Korean made counterfeit copies that may be offered to you by 
unreputable distributors. You will be able to tell the difference by the following: A) No original factory 
headers with kit B) No Worldwide Video serial #'s attached to the PCB or engravement markings C) 
Cheap masked roms on the PCB instead of better and more expensive chips that will have the Psikyo 
markings directly on them. 


Please be advised that counterfeits are illegal, that the price difference won't be much better, that you will have no repair options should your PCB break 
down, and importantly, there is no buy back program. 


Here is a list of distributors in the US that you might be able order these Striker 1945's 
American Coin Machine 206-764-9020 - Amusement Game Distributors 800-859-9046 - Anscott Industries 800-457-7277 
Atlas Distributing Chicago 312-276-5005 - Brady Distributing 305-621-1915 + 704-357-6284 
California Games 909-930-5828 - Central Distributing 800-253-8212 - First Choice Coin 303-292-9657 
Master Sales 903-874-4749 - MD Game Sales 407-852-0590 - MH Associates 800-843-5487 
Mtn Coin Phoenix 602-269-7596 - Video Connection 800-444-6854 - Weiner Distributing 800-493-4637 
or directly from us at: 


Worldwide Video 800-729-6979 
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©1995 PSIKYO 


Worldwide Video USA Exclusive! 


$995 Complete factory kit! 





2 ply interactive 


1 joystick 2 buttons per player 


Continueus buy in 

8 stages 

Choose from 6 WW2 fighter planes 
P-38 - Spitfire - Messer BF 109 
P-51 - Zero Fighter - Shinden J7 
Special weapons for each plane 


$995.00 


*Counterfeits are illegal! Distribution or 
operation of Korean made peb's will be 
prosecuted to the fullest extent of the law. 





We promise you that this vertical 2 ply WW2 Flying Game earns! Not just big in the beginning, 


(all good games do that) but consistently week in and week out even after 6 months! 


Call 1-800-729-6979 
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" EPROMS * 


| American Lock Company 


5/8" Camlock Series H10 
As Low As $ 3.24 As Low As $ 13.44 
7/8" Camlock << 
As Low As $ 3.48 Oy Series 2000 
1-1/8" Camlock : s As Low As $ 19.12 






As Low As $ 3.72 


1-1/2" Camlock - if WN 
As Low As $ 3.96 Ee | 





American Solid Steel Body 


aX 
Inner Cylinder Lock o> As Low As $ 7.46 
As Low As $ 5.39 


Series 700 Padlock 
As Low As $ 14.27 : Security Bar Hasp 
: 4-1/2" As Low As $ 1.27 






phone 219-2$6-1138 
Fax 219-2$6-1144 


PROGRAMER 
AVAILABLE 


195 


No. 1 As Low As $ 6.25 
No.3 As Low As $ 5.36 
No.5 As Low As $ 7.87 
No.7 As Low As $ 4.46 


SEND US A KEY - WE CAN KEY ANY —_ 99% OF ALL AMERICAN ORDERS ARE 
PADLOCK OR CAMLOCK TO YOUR # SHIPPED WITHIN 24 HOURS 


PATT CORPORATION 800-621-4418 
708-442-3901 708-442-3907 fax 





SLOT MACHINE Produced Exclusively By 


BOARD REPAIR 
WEST COAST MANUFACTURING, INC. 


A&B AMUSEMENT THE NEW “DUAL REVOLUTION” 
5238 S. COUNTY RD. E. 
SO. RANGE, WI 54874 


s& Double Your Profits 
715-398-3677 {re : 
FAX 715-398-3970 Be 3 eg with 2 Products 
. A in 1 Machine 


The only FDA approved food grade 
material for the upper and lower bases. 


* Best Quality 


Ne CX Best Price 
Be *& Factory Direct 


DUAL REVOLUTION 
Ht.: 62” ¢ Wt.: 63 Ibs. © Colors: Red, Blue, Yellow 


SINGLE REVOLUTION ALSO AVAILABLE 


Lowest PRICES 


* TOP QUALITY . 
Ae dletsndne sh a | 6601 Lyons Rd ¢ Suite D-2 * Coconut Creek, FL 33073 


‘Gveuwacal iis % 1-800-240-5256 
(RIP ro : , OFF. (954) 725-8314 * FAX (954) 725-8414 
rome 1-800-818-1932 : mz E-Mail: vending@gumballs.com 
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Le 
WCTION, 


1996 UPDATES 


# More Amusement Auctions in 1996 than any competitor! 

#* Now accepting American Express, Discover, Master Card and Visa! 

# Lowest consignment rate in the USA, only 7.5% for volume consignors. 
# All consignors paid night of Auction! 


AUCTION SITES OF 1996 


Seattle, Washington « Las Vegas, Nevada ¢ Phoenix, Arizona ¢ Houston, Texas 
Dallas, Texas e¢ St. Louis, Missouri Denver, Colorado e¢ Des Moines, lowa 
Atlanta, Georgia ¢ Chicago, Illinois * Miami, Florida ¢ Tampa, Florida ¢ Indianapolis, Indiana 
Columbus, Ohio e Louisville, Kentucky ¢ Topeka, Kansas ¢ Detroit, Michigan 
Sacramento, California * Orange County, California ¢ San Diego, California 











PLUS ADDITIONAL ABSOLUTE ARCADE AUCTIONS, DISTRIBUTOR AUCTIONS, SHOW AUCTIONS 
Call NOW to be added to our national mailing list, and to receive A FREE AUCTION CALENDAR 


714 / 535-5353 Western USA 
214 / 497-1677 Midwestern USA 
813 / 273-8155 Eastern USA 
714 / 535-7000 Vain Office 
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Deluxe Videos 
Star Blade 
steel Talons 
X-Men (6 PI.) 


Redemption 
Clown Around 
Cosmo Gangs 









$995 






Ghost Town 
Super Shifter (4 Pl.) ...2995 


toddler 



























Jukeboxes 
Rowe R92 Combo 
Rowe R91 


Gumball Machines 
Asteroid 
Baby Bubble 





The Game Exchange 
1590 Alum Creek Dr. 
P.O. Box 09598 
Columbus, OH 43209 


(614) 258-2933 





INSTANT CREDIT 
For New Jukeboxes 
Pool Tables 
Darts--Cranes 
Pinballs 
Video Games 
Redemption 
8-Line--Pokers 


2-3-4 Year Leases 
to Own 


Available to Anyone in 
All 50 States W.A.C. 


Mid-City Distributing Co. 


317 North 16th Street ¢ Omaha, Nebraska 68102 


402-341-5300 or ¢ 800-341-5366 
Fax 402-345-2653 
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2x4 Truck 


Dudiey’s Kiddie Rides 
SALE 


ROUTE REDUCTION 
(To make room for new 
1996 rides in our 
Wal* Marts) 


*** Buy any 10 and get a 2x4 Truck ‘FREE” *** 
*** Spend $20,000 and get a 4x4 Truck “FREE” *** 

*** Spend $25,000 and get a C/L “FREE” *** 
Attention FFCs: Save SSS and add a sparkle to your locations, 
by adding new 1996 automotive “hot colors” overlaid with 
matching metal flake and finished in deep clear coating 

to the above, for an additional $300. 


Call us for other great pricing on New and Used Rides. 


KIDDIE AMUSEMENTS 


P.O. Box 939 ¢ Florence, MS 39073 
Sales 800-647-6460 
Phone 601-845-7501 ¢ FAX 601-845-8338 


Attention All Route and 
Arcade Owners 


132 


SPECIAL 


¢ Location ready e Top quality 
e 1-4 years old ¢ 25¢ to 50¢ 
¢ Gel-Coated: Red or Blue 
¢ Solid State Box with 2 Sounds, . 
All American parts, heavy duty bearings, 
motors, and gearboxes. 


$1295 $1065 
18-Wheeler Hydro Boats 
2-seater 


















$1195 
4x4 Truck 
2-seater 





IN BUSINESS SINCE 1964 


GOOD NEWS! 


Now you can make 
>1° on every long 
distance collect and 
credit card calls. 


Sign up for Dollar 
Sticker Program 








lf your desktop payphone 
looks anything like any one 
of these, you can offer long 
distance and make $1.00 on 
each and every call. 






4) Just Plug It In 


OR J Stop Unauthorized Calls 
BUY YOUR OWN 1 Year Warranty 
J FCC Approved 


ONE! 


4 


) en PP; Phone Industries 
toa 800-332-9939 


_) Line Powered 


PAYPH 







2415 W. Amherst, Bloomington, IN 47404 
812-333-9939 Fax: 812-333-8951 
Celebrating Our 11th Year 
of Service 


FEBRUARY 1996 
















MILCCRO MWANURACTURING, ONG. 
A) NG A IRREEZE ON IGE COMPENTION 








Roa 
See 


GRIPPIT 
CRANE™ 


Available With Advanced 
Lighting And Sound 










Special Color Odds, 
Number Fever, Pair Chance 
















UNIVERSAL Pe CT 
VIDEO GA ect ee 
CABINETS iors Se 
Jamma Style Cabinet 

25" Monitor 

Kit Ready 










Special Color Odds, 
Joker Fever, Red Joker Bonus 


=| MAJOR POKER [TURBO POKER I 
5 Card Draw Poker 
Superb Graphics And Sount 





MICRO MUSTANG POOL TABL 


High Quality * Low Price 





CHERRY POKER 
8 Line ion Game 


C3 


SUPER MAX 
5 Card Draw Poker 
Super Bonus TT 








5 Card Draw 
Turbo | Also Available 


535 Ke ROAD Highway LaVergne, he a Wy | 
1-800 277-6136 (615)793-5510 Fax: (615)793-5512 =~ “ca 
INTERNET - http://w3.thegroup.net/~aim/micro.html 


PLAY METER 133 FEBRUARY 1996 


e All Types 
¢ Rebuilt 
e Financing 
Amusement Equipment 
Manufacturers Ltd. 


1-800-325-3564 


Ask for Steve, Mike or Tommy 





FOR SALE 
NSM CD 
JUKEBOXES 
From $1995 
FOB Tampa, F'L 


1-800-966-9873 





CHERRY 
BOARDS 


We'll Beat Any Price 
Kits-Machines-Parts 


1-800-966-9875 


Bill Validator & 
Bill Changer Repair 


e Hamilton-Factory 
Authorized Repairs 

e Standard System 500 
Repairs 


e Rowe Control Board 
Repairs 


CHANGTEC 
616-245-8235 


3725 S. Division Ave. 
Grand Rapids, MI 49548 
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LUCKY EGGS = GOOD MONEY! 


e Reconditioned Chicken and Flintstone Animated Egg Vendors with 
Warranty--Like New 
e Prize-Filled Egg Capsules with Same Day Shipping--Phone for Quote. 


INNOVATIVE 


800-344-7467 INDUSTRIES, 
FAX (417) 358-1849 esi INCORPORATED 


2605 Grand Ave. ¢ Carthage, MO 64836 


LA Slot Machine Company 


Worldwide Gaming Equipment Distributors 
2663 Manhattan Beach Blvd. e Redondo Beach, CA 90278 
(310) 297-2600 

fax 310-297-2609 


SALES - SERVICE 
WORLD'S LARGEST 
IN-STOCK PARTS INVENTORY! 


SPECIALIZING IN: 
BALLY, IGT, TDC & SUMMIT CONVERSIONS 


Highest quality reconditioned and remanufactured equipment. 
Over 3,000 new & used games in stock. 
¢ CASINO DEVELOPMENT 
e SUPPORT SERVICES 
e OVERSEAS CASINO SPECIALIST 

¢e CUSTOM PROGRAMMING AND BOARD MODIFICATIONS AVAILABLE 
WE ONLY SELL TO LEGAL AREAS, CALIFORNIA ORDERS FOR PARTS OR 

EQUIPMENT NEWER THAN 25 YEARS MUST BE ACCOMPANIED BY A 

VALID DEPARTMENT OF JUSTICE REGISTRATION. ($25 HANDLING 

CHARGE FOR ORDERS UNDER $100). 


PACHI-SLO 


SKILL-STOP SLOT MACHINES 


LA SLOT MACHINE COMPANY, The ORIGINAL importers of 
Pachi-Slo machines, will BEAT any competitor’s price on 
comparable machines currently on the market. 

We offer the LARGEST inventory, lowest price and best 
service in the industry. 

All our machines are fully cleaned and tested, with NEW 
24-Volt A/C transformers. All machines come with a 90 day 
limited warranty. Ask our competitors if they warranty their 
machines. 

We offer service after the sale and are capable of repairing all 
ead. major machine components (including the main computer 
board). Our competitors can’t do that! 










































BUY FROM THE ORIGINATORS, NOT THE IMITATORS! 
DEALERS: Call now for the BEST PRICES IN THE INDUSTRY! 
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ENCODER 


Features: 


The encoder has the ability to add 
value or subtract value from a debit 
card. 

Full detailed accounting ranging 
from totals from the site (location) 
down to each attendants transac- 
tions. The accounting is easily 
accessed by your own personal read 
meter debit command card. 
Transactions can only be accessed 
by a debit command operator card 
which each attendant is assigned. 
The ability to enable or disable 
certain features of command cards 
in the parameters. 

Compact 

Power supply plugs into 110vac 
wall outlet. 

The ability to prevent someone 
from using a card from another 
location in your machine. 


ACCEPTER 


Features: 





Virtually eliminates all service calls 
for jamming. 

High security 

Easy to install 

Compact! Can be installed into a 
regular bill acceptor opening. 

Full accounting 

Can set pricing, max amount, pulse 
timing, and many more features by 
using parameter set up command 
card. 
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BILT inc 


SININOdWOD SSATHSVD 


21st Century Technology, Quality and Service 
Huntingdon Valley Industrial Center 


3983 Mann Road 


Huntingdon Valley, PA 19006 U.S.A. 
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1-800-666-7776 
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Phone Card and Change Machine 
MICRO CONTROL BOARD 









ASSEMBLY KIT 


Liquid Credit 
Dispense 
=—N CECB4 
eee Mi cro 
arciCoin__ PrOCeSSOF 
Controller 
Board 


24 VDC 
110-240AC 
Printer 
Output 
Modem 
Output 










= 
Dispense 


ard/Coin J 
ee PC 
/ Output 
Dispense 


Card/Coin Coin 
Dispense Mechanisms 
(Asahi Seiko/Coin Controls} | (MARS, CBV, Ardac, JCM, 
Phone Card Dispenser, Smiley, CoinCo, Rowe Etc.) 


Coin Hoppers or Ticket 
Dispenser) 


BUILD YOUR OWN 
Phone Card Dispenser, Change 
Machine or Vending Machine with 
a CECB4 Micro Processor 


Xn 7212 US Hwy 19, Suite 6 
inc. New Port Richey, FL 34652 


813-841-6630 FAX 813-845-3640 
























BELITA II 


PORTABLE E 
COIN COUNTER = ey 
hate. ¢ | 
Electric or eS ay 
Manual 220 V ae 


or110V 


e uionaette stop ¢ Inexpensive 

e Lightweight (only 10 Ibs.) 

e Counts up to 1500 coins per minute 

e Counts all sizes coins or tokens 

e Long lasting—requires very little 
maintenance 

e Bagholder included 

e Very useful—very convenient in 
all locations 


Write or Fax For Prices, 
Details and Catalog 


R.H. BELAM CO. INC. 


1 Fulton Ave. ¢ Hempstead, NY 11550 | 


Tel.: (516) 292-2670 
Fax: (516) 486-0957 
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New VALLEY 
YAU tm 010) BM VAN3 IB on) 


New NSM JUKEBOXES 
FN BOR (O))) BS 


New TORNADO 
FOOSBALL TABLES 


New ROWE CD-100E 
& MM-2 TUKEBOXES 


Always in Stock! 





EAGLE LIFT GATE 


45” opening, 36” folding gate, 
Model 36X, off the boss’ Toyota 
$850 512-447-8888 


MID-CITY DISTRIBUTING 


317 No. 16th Street, Omaha, NE 68102 


All Sizes 
Call for Lowest 





New! 19” CHERRY MASTERS 
















New 
Smart 
Cranes 
All Models 


Financing 
Available 
On All 


Equipment 
Price 





- starting at F895, 00 We have the 
NEBRASKA 

= | New! | ne HS-8 Line 

j Benes K ] = a cee petit Program! 

—S im COUNTERTOP | 

CHERRY | See F crssclanag 
olin ricing on 

MASTERS | Request! 

starting at $7 95, 90 





We stock all 
8-Line & Poker 


Programs 


We stock all 
JCM, Mars & 
Leisure DBA’s 


Large Selection of 
Used Poker, 8-Line 
& Keno Games 


CONVERSION KITS 
CALL 


Tekken II 
Blades of Blood 


Killer Instinct II (Mar. 1) ... 
Sole Edge (Mar. 15) 
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local: 402/341-5300 toll free: 800-341-5366 fax: 402-345-2653 


NEWMERIT MEGATOUCH IV 
TOURNAMENT COUNTERTOPS 


Let us BEAT 
the other guy's 
PRICE! 


CALL NOW! 


WE SELL ALL MAJOR BRANDS 
OF JUKEBOXES, DARTS, 
PINBALLS, VIDEO GAMES & 
CRANES - NEW & USED! 





FEBRUARY 1996 








w 






“2” Great AMERICAN BILLIARDS 


aie = 
ig in. - eas vk SES sit aE $ in * a 
Foosball ie = eh eas 


- Formica on |" MDF core 


- ABS injected legs | of A wor wn he y A Cie. 


- Available with angled corner top with | goalie OR 
flat corner top with 3 goalies 


- Anti-cheat ball return system ad oe (all for 
Distributor 
al Information 
a + 2 Teed Power Hockey 





or - All cabinet-grade*/.” plywood 
Li - Formica top with wearquard finish 


We ~ ABS injected Legs 


= Solid aluminum underrail '/2" x 2" 


Ceti 


~ Includes electronic scoring bridge with table light 
- Internal puck drop mechanism 
- full '/.” HP blower 


Pool Table ) e Can be converted to 200 


- Cabinet grade*/." plywood 

- Unitized composite ball return system 
- ABS injected legs 

- Special dome shakeproof washers 

- Magnetic 2'/," or 27s" cue ball 

- Hinged and locked trap door 

- Steel slate supports 





- Die cast chrome plate corners 
- Modular coin box housing 





- Rails and slate covered with 21 oz cloth 
- Poplar wood top frame and rails MADE IN U.S.A. <— 
- |, sizes available 


een es 
= « 


All Great American Billiard Products are available in custom colors and can be converted to most foreign currencies - Call For More Informatio 
2L, Stafford Court - Cranston, Rhode Island 02920 - Tel: 800-831-201] - (401) 463-5587 - Fax: (401) 463-6673 





Eldorado Games 


Flat-Rate 
Board Exchanges 


e Videos--from Space Invaders 
to Champions 


e Pinballs--All Bally, Stern, and 
early Williams 


e Hard-to-Find parts available 
including manuals & 
schematics 


Low Rates 
Fast Service 
Cote || Me), 
price quote 


714-555-3500 
(**new address**) 

911 South East St. 

Anaheim, CA 92805 


GREAT 


WESTERN INC. 
TRADING POST 


480 Shelley Street Suite E 
Springfield, OR 97477 


(503) 726-1813 
FAX (503) 726-7413 


internet address gwinc@efn.org 


It’s Time to 
Clean Out 
Your Warehouse 
We Buy, Sell or Trade 
for 


OLD USED 
VIDEO GAME 
CIRCUIT 
BOARDS! 


Please call or fax your list to us. We 
can use almost any game p.c.b. 
from Space Invaders on!! 
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CHERRY 
BOARDS 


We'll Beat Any Price 
Kits-Machines-Parts 


1-800-966-9875 


Go West Young Man 


Need Experienced Service 
Technician -- 
must be experienced in CD 
and Vinyl (45) Jukeboxes, 
all Videos and Cigarette 
Machines. 


800-307-2226 


“Really Killer Systems” 
106 Kenwood Rd. ¢ Fayetteville, GA 30214 


Specialty Products For Redemption And Games 


TICKBAS 


Ticket Dispenser Controller 


Convert most video pokers, 8-Line 
style games or just about any game to 
ticket output. 

Pre-harnessed for Deltronics DL-1275 
or the Coinco CDT-10 ticket dis- 
pensers. 

Programmable pulses per ticket or 
tickets per pulse. 


e Auto ticket reload-remembers tickets 
owed if dispenser runs empty 

e 3" x 3" PCB mounts almost anywhere. 

e Market proven for over 3 years. 

e Low priced - high reliability 


(Best Board On the Market) 





CMASTER 


Add Credit Programability/ 
Accumulation to Almost Any 
Machine 

¢ Input for coin switch and DBA 
e Inhibit line for systems with lockout coil 
¢ Compatible with Williams “WPC” 
system 
¢ Simple Installation 
(Change Those Older WPS Games to 
1 Coin/1 Credit) 


TINY TICK 


Ticket Accumulator 





° 1 to 64 tickets/pulse 

e Stores up to 255 pulses 

e Ticket meter and ticket out drivers 
e 2” x2 1/2” board 

e 12VDC operation 


(Great For Redemption Games) 
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INFO 770-460-0872 ORDERS 800-360-1960 





CMASTER 2 


Add Credit Programability/Division 
to Almost Any Machine 





¢ Input for coin switch and DBA 
¢ Inhibit line for systems with lockout coil 
® Simple Installation 


(Increase Prices on Equipment with 
Limited Programability- i.e. Cranes 
With Increased Merchandise Value) 


INW 1 


Video Inverter For Nintendo 
Monitors 


¢ Converts signals to Proper Polarity 
e Pinout for direct connection 
¢ Operates on 10-24 VDC from monitor or 
power supply 
¢ Simple one knob adjustment 
(Use Those Nintendo Cabinets for 
Conversion Kits) 
ALL BOARDS COPYRIGHTED 





Is 
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Operators & Distributors--Coin Machine Consignment 


¢e JUKEBOXES ¢e FLIPPERS 
¢e VIDEOS ¢ PINBALLS 
¢ BINGOS ¢ CRANES 


¢ POOL TABLES 
¢ REDEMPTION 


e ARCADE 
¢ AND MORE 









WINSTON-SALEM, NORTH CAROLINA 


SAT., FEBRUARY 10, 1996 at 10:00 a.m. 
Dixie Classic Fairgrounds ° Ph: (910) 727-2236 

* MOTEL RESERVATIONS -- Holiday Inn North, (910) 723-2911 
* Mention Auction Game Sales for $48.00 rate! -- NC Lic.#6043 











KNOXVILLE, TENNESSEE 
SAT., MARCH 2, 1996 at 10:00 a.m. 


Knoxville Convention Center 


525 Henley St. ¢ Ph: (615) 544-5371 
* MOTEL RESERVATIONS -- World’s Fair Holiday Inn, (615) 522-2800 
* Mention Auction Game Sales for $62.00 rate! -- TN Lic.#1623 


GREENVILLE, SOUTH CAROLINA 


SAT., MARCH 23, 1996 at 10:00 a.m. 


Palmetto Expo Center-Exposition Ave. ¢ Ph: (803) 233-2562 


* MOTEL RESERVATIONS--Phoenix Motel (across from Expo) (803) 233-4651 
* Mention Auction Game Sales for $55.00 Rate--SC Lic. # 2262 


KNOXVILLE, TENNESSEE 
SAT., APRIL 20, 1996 at 10:00 a.m. 


Knoxville Convention Center 





* TERMS: full payment day of auction -- Cash, Cashier’s Check or company Check with bank letter of guarantee (no exceptions). 

* EQUIPMENT MAY BE CHECKED IN: Friday--Noon until 9 p.m. or Saturday--8 a.m. until 10 a.m. 

* SALES TAX: Applicable state and local sales tax must be collected unless you provide a current copy of your sales and use tax 
permit. 

* CONSIGNMENTS LIMITED. PLEASE CALL TO CONFIRM CONSIGNMENTS. 


OTHER AUCTION DATES & LOCATIONS PENDING 


AUCTION GAME SALES 


Rick Parsons, Owner & Auctioneer 


TO BE ADDED TO OUR MAILING LIST, CALL TOLL FREE: 


1-800-551-0660 


0. Galo} Koleoloto lan # Ae) 
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BC-9 Conversion Kit 


SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 
Converts a BC-9 to BC-35 

¢ $1/$5 Acceptance 

¢ Solid state, self-diagnosing computer 

¢ Installs in minutes 


To Order Call: 
616-245-8235 


WANTED TO BUY 


Foxtronics or 
Electrosport 


PCBs in Quantity. 
Will Pay Top Dollar. 
Reply to: 

Box 296-A 
c/o Play Meter Magazine 


P.O. Box 24970 
New Orleans, LA 70184 


Fax (504) 488-7083 


Wild Cat Super 
The Hottest New 
8-Line Board Since 
Cherry Master 


e Adj. on screen jackpot 

e Bar Fever 

e Bell Fever 

e Cat Fever 

¢ New Double up Mode 

(win up to 50 times original win) 


Mid City Dist. 
800-341-5366 


CHERRY 
BOARDS 


We'll Beat Any Price 
Kits-Machines-Parts 


1-800-966-9875 


PLAY METER 


DISTRIBUTOR CLOSING DOWN 


Call Every Distributor in the Country. 
Get Their Lowest Prices. Then Call Me. I'll Discount The 
Lowest Price You Get At Least 10% 


Many Brand New (Never Out of the Box) Some Remanufactured 


Arcade/Redemption Games ¢ Carnival Rides * Slot Machines ¢ Decor Items 
Promotional Items * Coin-Op Kiddie Rides * Mechanical Bulls * Money Machines 
Dunk Tanks e Inflatables * Fun Mirrors * Mood Walls * Foggers 
Call For Current List of Inventory and Prices 


309-736-2045 


lf I’m Going To Sell Them Fast 
I’ve Got to Sell Them Cheap! 


Go Need Experienced Service Technician -- 
West @- __ must be experienced in CD and Vinyl (45) 
Young Jukeboxes, all Videos and Cigarette Machines. 


Man 800-307-2226 


Sunshine Enterprises, Inc. 
Call Lee Batson 334-981-4599 


Machine Info 
Skee-Ball-13 ff. ..... 0.000004. 8 Each, Refurbished 
Rock-N-Bowl 
Rock-N-Bowl 
Wheel M In 
Wheel M In 
Wheel M In 
Klondike 
Aftershock 
Kiddie Car 
Standard Changer 
Standard Changer 
Rowe Changer 
Cruisin USA 
Hungry, Hungry Hippo 


New by Lazer-Tron 
Formula Racer 
Red SC 90 New 
Brown SC 90 Used 
BC 25 Used 


Cops & Robbers 
Ribbit Racin 
Lax- 4 Player 
Pop-A-Shot 


y 
2 Each-Refurbished 
Pop-A-Shot Jr. .............. Refurbished 


Putting Challenge New Playfield 
Hop-A-Tic-Tac-Toe 

Ghost Town 

Air Hockey 

Race Drivin’ 

Cyber Sled 

Ticket Eater w/Display 
Ticket Dispenser 

Tokens .984 (The Station) 


All Machines Listed as New Were Used One Season (Three Months). 
Every Machine Maintained in Top Condition. 


Refurbished 
Dynamo/Mica top/New 
Refurbished 

New-2 Player 

2 Each, DL-6000 w/TE-5 
3 Each, DL-1275 
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California Games, Inc. 


Manufacturing & Distributing Coin Operated Games 


2591 Lindsay Privado « Ontario, California 91764 USA 


Tel (909) 930-5828 Fax (909) 930-5824 


1-800-336-GAME 


UPGRADE YOUR ROUTE WITH NEW GAMES--WE WILL FINANCE YOU TODAY! 





FINANCE OFFER 
33” CGI 33DX 
New! 


(5) NEW 


35” DELUXE SYSTEM 












CABINETS 
A\l 
s $364.16 
only Per Month 





24 Mos. 0.A.C. 





33” Complete Video Games 


(NEW) 
Tekken ..........0-- $2590 
Killer Instinct .......... 2795 
Mortal Kombat Ill....... 3795 
Striker 1945 .......... CALL 
Neo Geo/Bust-A-Move . .1999 
Raiden DX ........... 2190 


Neo Geo/Aero Fighter 3 .CALL 
X-Men 2 


Twin Eagle2 .......... 1790 
Mortal Kombat......... 1395 
Primal Rage .......... 2190 


MK3 KITS 
TEKKENS 
SF ALPHA/ZERO 
TEKKEN Il 


STRIKER 1945 
KILLER INSTINCT 
AND MANY MORE... 
CALL TODAY! 










Turbo Cabinets in 
13”, 19” 27", z3" 


COMPLETE 25" TURBO 
SYSTEM CABINET SPECIALS 


°959.” 


THE ABSOLUTE 
BRIGHTEST 
COLOR & BEST 
PICTURE 
AROUND!!! 
New 4-Player 
Cabinet - $995 
Available In: 
Red, Black, 
Blue, Gray 


1 YR. PARTS 
& LABOR 


The “CGI TURBO” Cabinet 
AFTER YOU'VE TRIED THE OTHER 


CABINETS, GET A REAL CABINET! 
BUY A CGI-TURBO TODAY!! 





CALL FOR OUR 


CATALOG 


Featuring: 
Our New Line of 


Cranes & Cabinets 





CGI-TURBO SYSTEM CABINETS 
CGI-25 25" 2-PLAYER ......... $959 
CGI-25 25" DELUXE .......... CALL 
CGI-33 33” SYSTEM CABINET . . .CALL 
CGI-38 38" PEDESTAL CABINET .CALL 


CGI-CT 19" COCKTAIL TABLE ...CALL 
CGI-MC 25” MINI CABINET ..... CALL 
CGI-BT 15" BAR TOP ......... CALL 


NEO GEO SYSTEMS 
VeGLT skew a eh Owe eS $429.00 
SSC KU «2s4 & ha we oo os CALL 
BIT gen 40a hk we ee 699.00 

W/GRAPHICS ADD ... .30.00 
COMBO DEALS 
1-SLOT/Voltage Fighter .......... CALL 
1-SLOT/Bust-A-Move/Puzzle Bobble $625.00 
TPELOVPUSI Sacer dereees deers CALL 
1-SLOT/Aero Fighter3 ........... CALL 


NEO GEO CARTRIDGES 
Bust-A-Move/Puzzle 


BODDIG 2c acee aed duds $230 
Samurai Shodown ll..... 150 
Samurai Shodowns3..... 525 
King of Fighters 95 ..... 295 
Aero Fighters2 ........ 180 
Super Sidekicks Ill ...... ero 
ACE FIQGIIGlS «46s 6uw CALL 
PuzzIO DS PON. «4 ws oss CALL 
Voltage Fighter ....... CALL 
PUISTAE vie Se koae 6S So CALL 
KADUKIAMISH i528 4s 2% CALL 
PUIOIIG TIGEO: s<-h.ae ea ae & + 130 
Power Spikes Il ........ 230 
Galaxy Fight. «2.6244 %as 4 150 
Double Dragon ........ 250 
Ninja Combat 
Art of Fighting 3 
Fatal Fury 
Fatal Fury 2 
3 Count ne FOR 
Burning Fight $3900 


World Heroes 


100’s of Games in Stock 


SELL ¢« SERVICE « TRADE 





ALL PRICES ARE SUBJECT TO CHANGE AND AVAILABILITY 





PLAY METER 


141 


FEBRUARY 1996 


ALL AMERICAN AMUSEMENT, INC. 
THE CUSTOMER COMMITTED COMPANY 


PINBALLS 
..$1795 Getaway 
..$1875 Whitewater 
$2175 StarTrekNG.... 
..$1775 Funhouse 
$1295 Fish Tales 


Big Bertha (One Location) . .$62095 Simple Simon 
Cosmo Gang Highest Cash Offer Skee Balls (10' & 13' From) $1000 
Cracky Crab (One Location) .63050 Super Shifters (4 & 6 PI.) CALL 


; Big Mouth Knockdown 
Hungry Hippo 
Killer T-Rex (One Location) .$2495 
Wheel ‘Em In (One Location) $2550 
Shoot to Win 2 Hoops . .$1595 


USED SITDOWNS 


Final Lap Il s/d 
Final Lap | s/d 
GP Rider Twin 


Addams Family 
Demolition Man 
Stargate 
Indiana Jones 
Twilight Zone ... 


Whac-A-Moles 2 Pl. w/comp. and 
high score of the day ... .$2600 


& DELUXE VIDEOS 


Starblade s/d 

Steel Talons s/d 

Suzuka 8-Hours II s/d $8800 
Hard Drivin s/d Turbo Outrun s/d_ ...$1950 
Race Drivins/d ....$2350 Virtua Racing Twin s/d$6250 


EQUIPMENT OF ALL KINDS 
7 Days a Week, 11:00 A.M. to 11:00 P.M. (CST) 
Purchase 4 or more games, get free delivery within 300 miles 


(405) 672-8909 Fax: 405-672-8628 


5016 S I-35 Service Rd. ¢ Oklahoma City, OK 73129 


JUKEBOX VALIDATORS 
MAKA ¢ ARDAC ¢ ROWE 
REPAIRS & SALES 


















MAKA NB-2BA-600 $245 







Ardac DBA3 $375 
Ardac USA3 $285 
Rowe CBA2 $295 






Repairs $35.00 + parts 










Capital 
Vending Inc. 


(800) 814-7756 


13581 Va. Manor Rd. 
Laurel, MD 2070/7 
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Logic Boards 
Cherry Master 96 


Cherry Master 
Cherry Bonus III 
Cherry Angel 
Super Cherry Master 
Super 2 in 1 
Dynasty 
Treasure Island 
Call for prices on all other boards 
We Will Beat ALL Advertised Prices 


Button Sets 
Ticket Dispensers with Yogi Board 


Master Card and Visa Orders Welcome 


Mid-City Distributing Co. 
317 North 16th Street 
Omaha, Nebraska 68102 


Es 


402-341-5300 
800-341-5366 
402-345-2653 Fax 


ASTRO 


DISTRIBUTING 


Brand New 
Gumball 
Tanker 


We Have New, Used, And Refurbished 
Kiddie Rides and Redemption Games 


Also Available: 
Helicopters, 
Space Shuttles 
and Airplanes 
1 Year Warranty 

on Parts 


Hydraulic 
Kiddie 
Rides 
| $3695 





New Mechanical Kiddie Rides 
For as Low as $1600 each 


Se (309) 786-7066 
Habla ff) @ eli ese ty sili y, 


Espane! Pi ewe Ved 


FEBRUARY 1996 


Financing 
Available 





CIRCUIT BOARD SALES 


AND MORE! 





(615) 256-7748 ¢ 1-800-535-8981 © Fax: 615-256-7523 





WE ACCEPT 


POKERS 
Starting at: 


‘1395 


USED 
POOL TABLES 
Starting at: > OO 


YOGI 
INTERFACE PCBs 


Starting at > # OD 


Accessories & Parts 


Ticket Dispensers & Yogi . . .$29500 
Ticket Printers & Interface .... 
19” Wells-Gardner Monitor .... 
13” Wells-Gardner Monitor .... 
19” Sharp Monitors .......... $195.00 
13" Sharp Monitors .......... $185.00 
15 AMP Power Supply ......... $32.95 
150 Watt Computer Power 

SOO oi liocvwk oe bnew keene $55.00 
Wiring Harness & Buttons ..... $65.00 
PIGWS. g.cecvcdcdvsndawdenwes $30.00 
Progrssive Kits .............. $325.00 
Empty Cabinets ............. $225.00 
New & Used Pool Tables ........ CALL 
New & Used Jukeboxes ......... CALL 


F FROST 





NEW 


Cherry Master ‘96 
Progressive 888 Bonus 
Re-spin Feature 


Auto Ticket Dispenser Function 


Games starting at 


>1195” 


Board Only Prices: 


Super Cherry Master.................. $475.00 
Cherry Master 92........................ $450.00 
Cherry Master....................0c.0c00e- $135.00 


Cherry Bonus Ill (w/satellite) ....$185.00 
Cherry Bonus Ill (w/o satellite) .$185.00 


Cherry Delight ............0.00..0c eee $135.00 
Cherry ANgel...............c.ceeeeeeeeeeeee $240.00 
PIT A osssiescipinicaucassicnietuleenanonacsaase $300.00 
2 in 1 Pokermaster ..................... $240.00 
3 in 1/Blackjack, C. Master 

JOKGF POMC iovions cn cedeetecctceticccoss $250.00 
radians demteicncipicosatioamccs: $875.00 
POMP ONC visions cxecssntncixesnciessessassis $500.00 
TUNES PONG Fos sicsoisccsssescsssnsccceds $450.00 
Blackjack & Super 6 Card............ $395.00 
BUOY Ct ety a redy s baulecou. ccecswacvelunila $650.00 
905 Double UP.................c. eee eee eee $650.00 
GOS DOUBIS UO Diiccsincssciaissosaseveasices $550.00 
SMS DAW SG ysis cscsacsccwcssensveaseas $1025.00 
PO IN rccie Gu veda wSereinlain Sacaciwaness $475.00 


Reconditioned PCBs 
Starting at $75.00 
Call...Call...Call 


Ask About ...Quantity Prices 


Sa ase ue > 45006 


| +4% 


USED RIVIERAs 
Starting at: 


>1200" 


Technical 
Support & 
PCB Repair 


NEW CHERRY 


GAMES 
Starting at 


$995 
Dollar Bill Acceptor 
Prices 
Mars VFM-4 .............. $325.00 
Mars VFM-5 .............. $340.00 
Mars GU-5 .és ses ecaxcccceas $399.00 
Mars VFM-4 w/up stacker . .$399.00 
Mars VFM-5 w/stacker ..... $440.00 
CBV $1-5-10-20-50-100 ...... $299.00 
BO, en mae 6 Oak aR $260.00 
PEN OS outackauenevane she $299.00 
Cash Code “Amazing Plus” . .$275.00 
SS ek kek HERE ee ORS BS $185.00 


...Advance Replacement Warranty 
...FREE Delivery! (4 Game minimum) 


335 Hill Avenue e Nashville, Tennessee 37210 





PLAY METER 


143 


FEBRUARY 1996 


LOW COST ¢ HIGH RETURN 
DESK TOP COIN PHONES 


BEST WHOLESALE PRICES IN THE U = 
WE WILL NOT BE UNDERSOLD! 
FORGET THE REST, CALL THE BEST! 


G-TEL 


Fax 713-550-1028 


Pump Up Your Prorits! 
Ge) with the Gumpumper 


Features: 
¢ 87” Tall 
e Weighs 66 Pounds 
By ° 22” Base 
‘i ¢ Holds 2550 Gumballs 
R ° Team Colors 
: ; ¢ Custom Colors 


S Mobilgos Mic-7 70/4 =ay 
wy 70 


‘ 
se 


e Beaver Coin Mech. 
e Weightable Base 
e Custom Logos 


Fill up your Bank, 


. not your Tank! 
SMI Inc. 


1-800-646-6023 ¢ Ext. 4207 
Distributors Wanted 
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ATTENTION TEXAS 
Cherry Master Games 
with Ticket Dispenser 


All Varieties of 8-Lines and 
Pokers in Stock 


We Will Not Be Undersol 
Call for the best price in 
the country!!! 


Mid-City Distributing Co. 
317 North 16th Street 
Omaha, Nebraska 68102 


402-341-5300 
ml 800-341-5366 
402-345-2653 Fax 


<p DOLLAR MASTER § 





NOW...for half the 
price of current bill 
acceptors you can 
add a bolt-on bill 
validator for your 
present vending 
machines! 





RELIABLE 
A product of 
excellent quality 
and dependable 
performance 
designed with the 
Operator in mind, 
by an Operator! 


$525 00 & MARS VALIDATOR 

EASY TO INSTALL 
The $Dollar Master$ may be used 
on almost any machine with an 
electronic credit unit and installation 
can be done on location! 


ELECTRONIC 
CREDIT UNIT* 


Only 
$195.00 


* Easy Installation Conversion For ACMR! 
Can be used by itself or in combination with the low cost 
Bill Acceptor. 


We're the solution for your Electronic Credit Needs! 
SAVE!!! “BOTH” 
UNITS CAN BE PURCHASED AT $675.00 


BENTLER AMUSEMENT COMPANY 
1644 Homewood Ave., Springfield, IL 62704 
Tel. (217) 546-7060 ¢ FAX: (217) 546-7086 
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FROM LEISURE 


High Security Bill Validators 


6) JC f}| vpv-45/145 ps2 series 


w™ DBV-45/145 SU Series 





Features 
e 4 Way Acceptance of the Note 
e Makes Over 8000 Checks Before 
Accepting 
as 
e Multiple Stacking Configurations g¢ INSERT BI 
¢ Ultra-Compact Design e NSERT BILL 


e Multiple Sensing Technology 

e Anti-Pullback Cheat Device 

e Switch Selectable Denominations 

e Socketed Software Chip 

e Easy Access to the Bill Path 

e Choice of Interfaces including 
RS/232 

e Highest Acceptance Rate of Good 
Bills 


otackers 
stack Up--400/600/1000 
stack Down--400/600/1000 
stack Back--400/1000 
Optional Lockable/Removable 
stackers Available 
Optional Stacker Electronic Locks 








LEISURE ENTERTAINMENT, LID. 


25 Hutcheson Place ¢ Lynbrook, N.Y. 11563 
916-593-5050 © Outside N.Y. State 800-645-2162 © FAX 516-593-5896 
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$10,000 


per 
Minute! 


Coins, that is! 

The DMC-230L Electronic 

Coin Counting scale can provide 

arcades, family entertainment centers, and 

street locations accuracy and speed when counting 

both coins and tokens. Counts all seven coin denom- 

inations as well as a programmable memory for 90 

other items (coins, tokens, chips, etc.). It can also 

piece count any item of uniform weight such as bags, 

boxes, or wrappers. Using the tare function, coins or 

tokens may be counted in prewrapped, boxed, or 
bagged combinations. 


The DMC-230L features a spacious 12”x14.5” platter 
surface. The scale brightly displays net weight, 
denomination, and actual dollar value. Battery opera- 
tion is also available with a built-in optional nickel 
cadmium battery. Easy to use, just press one of the 
preset coin value keys, and start counting money! 


Call 1-800-831-4175 Ext.22 


Tech 


Business Products 
Fax (908) 469-3996 e (908) 469-9540 


26A Worlds Fair Drive 
Somerset, NJ 08873 









your 
wood products depot! 
19”-13” cabinets — 
countertops 
_ pedestals - custom design 


HIS | 0 | 
13° or 19" Cabbwe 
GO of 137 Countertops . . 
Black Pedestal 13”/19” . 


Dynasty Video 
Arcade Cabinet $240.00 


call 1-800- ig 


_s.e.d., inc., 6099 ponders ct.. gree 















AS f PECIALS. 
$1770.00 
$125.00 
. $ 88.00 





>» * ss» *« 
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MS. PAC ATTACK 
All new mazes for your 
1 Pacman or Ms. Pacman $100. 


: ABC Kit to convert Pacman to Ms. Pacman$100. | 
| Credit accumulator kit to increase pricing on : 
i your older equipment $100; Special 3 for $269. | 
| Speed-ups for Pacman, Ms. Pac, Jr. Pac 


$ 25) 


x *® x * 


SPECIAL 
Ms. PACMAN -COCKTAIL GRAPHICS 
LEFT & RIGHT OVERLAYS = $60. 
22" X 32" UNDERLAY = $60. 
COMPLETE GRAPHICS SET = $100. 


| Bally-Stern Pinball Test Fixture / last few $300. | 
i Williams pinball repair set with manuals 


$200. 


| OVERNIGHT REPAIRS ON ALL FLIPPER GAME : 
| BOARDS ::: 


BALLY : WILLIAMS : DATA EAST :: 


TWO-BIT SCORE 


sats Pack Saddle Pass Austin, TX 78745 


AUTHORIZED PARTS AND 
SERVICE CENTER 


Taito 
Konami 
SNK 
Namco 
Merit 
Atari 
Crompton 
Bally 


Sega 

Fun Merchants 

Elaut 

Rowe 

APC 

Dixie Narco/Ardac 
American Laser Games 
Video Laser Disc Players 
LCE. 

Arachnid 

Skeeball 


* 30 Day warranty on repaired items * 

* Average repair cost under $100 * 
Thousands of vending/game eproms and electronic parts in stock. 
Call extension 335 for a FREE listing on floppy disk. 

For fast and reliable service contact: 

BETSON ENTERPRISES 
303 Paterson Plank Road 
Carlstadt, NJ 07072-2307 


Midway 
Williams 
Capcom 


800-524-2343 201-438-1300 
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KEVIN SHARP ENTERPRISES 
PRESENTS... New, 


Ultra Poker 
Lucky Leprechaun 


NEW 





IN fia Star Poker c WI) 
/ 
‘’ Game Master IN, 
AND Cw 
5S PLAYER VIDEO BLACKJACK 
AS WELL AS A COMPLETE 
LINE OF CHERRY GAMES INCLUDING REDEMPTION SUPPLIES 
cranny Maa PRINTER KITS 
CHERRY. ANGEL EXCELLENT SERVICE DEPT: 


SLPER CHERRY MAS LER ONE YEAR WARRANTY 





WELLS GARDER 


MAR 
DISTRIBUTOR 


GOLD LEVEL 
DISTRIBUTOR 


COMPLETE LINE OF | 


WOOD GAMES 
We accept VISA, Master Card, and American Express 


1-800-624-3779 
(615) 895-9099 
FAX (615) 895-9184 


KEVIN SHARP ENTERPRISES 
2335 SOUTH PARK DR. 
MURFREEBORO, TN 37129 





COINS or BILLS 
Count/Sort/ Wrap 








PARTS—REPAIRS 


ABC COIN (214)377-7100 
8524 Fifth St. - Frisco, TX 75034 





EPROMS ~* 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-2$6-1144 


Sw 


Kiddie Rides 
Gumball Machines 


Redemption Games 
Talking Displays 
Solid State, Low Cost 
Battery or AC Operated 
20+ Models Off-The-Shelf 
Custom Design Available 


Eletech Electronics Inc. 
16019 Kaplan Avenue 
Industry, CA 91744 
Tel: (818) 333-6394 
Fax: (818) 333-6494 
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a 


wn cil 8264 River Road SE 
d Southport, NC 28461-9768 


NUT SS Phone or FAX: 1-800-849- 7763 


YOUR SECURITY IS OUR 
BUISNESS 





Ask FoR THE PUCK STOPS HERE sy nave 


The Original Air Hockey Safety Shield 


e PRACTICALLY ELIMINATES TABLE- 
SIDE INJURIES & COSTLY 
PROPERTY DAMAGE 


e ARCADE TESTED 
e DOESN’T AFFECT TABLE PLAY 


e INSTALLS IN 15 MINUTES WITH 
ONLY A SCREWDRIVER 


" tony “4 ‘a v 
4-"s ‘ 
ree aS - 
wR ile “i 
Paes / eS ee 
soy 
- 


1000’s IN USE THROUGHOUT 
THE USA, UK, CANADA, MEXICO 
AND AUSTRALIA 


CURRENTLY IN USE AT: 
e PUTT-PUTT® GOLF ’N GAMES 
¢ MALIBU CASTLE ¢ GREAT AMERICA 
e FUN FACTORY © GREEN GAMES 


* IMAGINATION LEISURE »*« DYNAMO x _ U.S. BILLIARDS 


¢ Increased player appeal! 

¢ Demand the 9-inch shields with the angle! 

¢ Made from virtually indestructible space age 
material! 

e Increase Revenue ... Decrease lost pucks and 
expense from downtime! 


¢ Ask your distributor for “*THE PUCK STOPS 
HERE” by name! 

¢ Insist on the original or call direct and save the 
sales tax! 

¢ When your customers’ safety and your liability 
are at stake... specify the quality product! 


PLASTITECH PRODUCTS, INC. 


(903) 757-0543 





THIS MONTH 


NBA JAM 195 
M.K. I 125 
PIT FIGHTER 85 
MS PACMAN 

PACMAN 


CENTIPEDE 
WRESTLEFEST 


NINJA TURTLES 

TWIN COBRA 
NEARLY 1000 TITLES IN 
STOCK - CALL FOR LIST 


@EURPOW AY 


C&P DISTRIBUTING 
TEL: 219-256-1138 


FAX: 219-2$6-1144 — 
— NSA 
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P.O. Box 2387 
Longview, TX 75608 


1-800-933-0145 





P.C.B.’s 
. eure 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 
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LOCATION READY GAMES } 
UPRIGHT WITH 19” Monitors 
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Quality You Can Count On! 
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sherry Master WiHSV occu 5. $1,095 NEW***Goldmine w/HSV ............__. 
Cherry Delight W/HSV ......... $1,095 NEW***Super Treasure Island w/HSV ..... 
Cherry Jackpot w/HSV .......__. $1,495 NEW***Super Nine w/HSV 
Cherry Bonus Spin w/HSV ....___ $1,395 NEW***Wild Catw/HSV. 
Cherry Bonus III w/HSV......___ $1,145 NEW***Bingo WHSV 0 
Super Cherry Master w/HSV ..__. $1,395 NEW***Cherry 96 w/H eo eens 
Super 2-IN-l w/HSV .........__. $1,195 NEW***Fruit Bonus wW/HSV. 
Turbo II wW/HSV................ BO EIN, PEE eR ee Be 
Dynamo Super Poker w/JCM ..... $1,995 1-800-306-4263 NEW BOARDS 
13” Omega Poker wW/GL5 ......._. $1,795 Technical GOMGMING 65 65.06 unees.s 
Victor 6 W/HSV ................ $1,395 Support Wildcat ................ 
Phantom Poker w/HSV .......... $1,495 Super Treasure Island . 
Cherry Angel W/HSV.........__. $1,250 es INO Win eade ances 
ENED hv 6a Pe ke Katee 2 
CADILLAC JACK 19” oe ae EP eheruirg on dated 4 
; 3: 
— Poe ate Monitors Cherry Angel............ 
$149.95 Victor 6 Poker w/Plexi.... 








Best Amusement, Inc. 


1642 Piedmont Hwy. 
803-422-0250 ¢ 1-800- 


¢ Piedmont, SC 29673 


306-4263 ¢ FAX 803-422-8903 





G.T.M. DISTRIBUTORS 


P.O. Box 257 © 1051 Tower View, Bldg. B * Greenville, Wisconsin 54942 


CUSTOMERS: 
Our cabinet shop will Complete 8-Line Games--19’ cabinet or mini--9929 & up 


build your cabinets to Now Available-- 
TT a edhe ee Wisconsin CFFA Boards--$ 7 O--Cherry Master, Cherry Bonus Ill, and others 
BC ee) ee «= T@XAS--2 in 1 Games w/dispensers, Cherry Master, Cherry Bonus Ill, etc. 


sana § Any Type Cabinet Style CALL-CALL-CALL 


brown walnut cabinets 
Cherry Games: 


ELE TLEL 
Complete line of Cherry Programs available. Magical Odds, Tonic, 
A aa eee =~ ynasty, Treasure, Cherry Master, Cherry Bonus III, Cherry Angel, etc. 


° Dollar Bill Acceptors: 
FREE Delivery Available Mars VFM-5, Mars VFM-GL5, JCM Black Stallion, HSV-300. 


: Used Equipment Available: 
Call: 41 4-757-8818 Aste pool tab i. pinballs, darts, videos and jukeboxes. Full warranty 
on all new equi ment. 
FAX: 414-757-8819 he 


| appreciate your business, Rudy Aguirre. 














FARA see Play Meter Magazine at 
momma rel in ACME ‘96 Booth #660 


We'll Beat Any Price 
Kits-Machines-Parts XQ < ee gag esiin lb LID , Your Source for... 


1.3” Capsules 
Chatham, Ontario Filled or Empty 


> : (Mixed Colored Tops with Clear Bottoms) 
1-800-966-9875 Bias —_ as or r 
: oa Diameter 





TALKING VENDOR® Round Clear Capsule 


Records in 3 languages Both Halves Same 


7 - English 5- French 5 - Spanish 

Vends 2.9” Round- 2.3” Empty 
‘ All Clear Capsules 

1” Items 


Same Clear 


Small Bulk Items 

e Used BC-12 Coinage Size - Up to 1.25” (32 mm) : scan gra eg 

Sic Machine Size - Height 25” (63.5 cm), * Low Frice slammers 
¢ Used Dixie Narco Width 8” (20.3 cm), Depth 8” (20.3 cm) ¢ Milk Caps 
MBA bill accepto rs Custom Sounds - Can have your own ¢ Rings in Holders 
record made to say anything for 5 seconds. ; ; 
CALL Up to 4 different sayings on each side. Canadian eet Vendors 
Talking Vendor (Reg) Trade Mark ded lacie 


(6 1 6) 245-82 35 Canada No. 266520 Phone: (519) 351-2181 ‘ie 9) 351-7304 


U.S.A. No. 1221 491 
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NBaly (RAY! 


NEW PINBALLS 


Apollo 13...$$CALL Mario Andretti...$$CALL Strikes and Spares ... $$CALL 


USED PINBALLS 


Addams Family Jurassic Park 
Back to the Future Lethal Weapon 3 
Batman Forever 


Strikes and Spares 
Tales From Crypt 
Terminator 2 


Twilight Zone 
Waterworld 
Whitewater 


Z2=O00 2mm™nO 





Dynam0 BIOnde........c-sersccserscessencensenees $1,000 Aftershock sreccccssossssscssonsssecccsesseecessssses 
Dynamo Walnut ...........ccccccccccccsssssccoeees 1,175 
Dynamo Victorian Cherry Se ane a 1,400 Bank It SPOOSOSSSOHSSOSOSSSSSOSHOHSSOOSSSOSOSSOSSOOSOSOOOOOO®S MACHINE 
Valley models ZD-5 & older ......... SSCALT, Bite Bertha wiccciissinetsrrsessevscvtcsesssssearescevsne 
All Tables with New Cloth & Balls Bouncing Bandit ...........cccssscssssceseseeeeeees DISTRIBUTORS 
@ 
Video (used) Bozo Basketball ..........ccccccccccsssccsssscessvees INC. 
Cybersled ...ssssssscssccccscssssssssesecsecsessssssesses 5,25) CH Uchbes eseesesscssesecsereooosssseesrsssessrnnnnnnnnnn 
intl Si TD csccsntssunencsncceccrusariantensivcntes 3,450 Clown Roll Down...........0+ starting at 1,150 
Hard Drivin UI ...........cccccccssesessseesseeeses 1,650 Cosmo Gang c.rcccccccsssssssssssssesssseceessseessees 
Hard Drivin S/d .....sccccscsssssssesescecseeeeseese 1,950 amp the U Yt 
Lethal Enforcer II .....ss.ssssssssssessessssesseees Pe | Mia inating eta eal | 
ee 6 DDE S10 sscccscsscrsscarssemenseicvinccion 2,700 Home Run Hitter ...........0ccccscssesees 2961 Drywall Drive 
SP iGO? cceecsmmiunmnncamnnsins 1,975 Hungry Hippo ea ee Tee Myrtle Beach, SC 29577 
Race Drivin’ 5/0 scsssssscssscsevsesovessecsssseseveve 2,350 Ribbit Raci (803) 626-1900 ¢ FAX 448-9899 
Racin Force Ul 0 scccvsssssscsesssssesssssecsseeesess 1,750 sich ei Ask for Royce 
Run N Gun single aa Ca 1,485 BROCK N BOW! siccsscssscsvsvcsarcscssesiesessssseresses oe 
Streetfighter Alpha 25” ............cccccsssees 2,150 Roll for the Goll .......c.cccceccececcceesee WE 
as Fighter i ae ii ical ee Siample SHMOM. cvsssssccccocssssecessvvensssesesosssse 2560 Overton Crossing 
Virtua Racing Twin S/d.......cccccccccsssssceees 6,200 Skee Balls 10’ & 13’ used ..........0+. pees son eaten: 
Wing Wars twin S/d. ..........ccccccccccccceesees 9,995 Skee Ball Tic Tac Toe 2 player (901) aes ac i 353-1155 
sk for Jan 
Po. NIG 6 DIB VON sccnccincscrccevccnncncnsvececscusias 1,350 Skee Ball Tic Tac Toe 3 player 
NEW!!! SURE TGs EE ientciemanaisnnions Ne 
Smart Balls 10’ & 13’ starting @ 
S PLAYE R ts iain 3701 1-55 South 
133 PAX S | LS FANS it OSE TLD siscctinisesiiaianciiniconaienvenii Jackson, MS 39212 
° ° RT ek Whac a Mole 2 Player PPITTTITTTTTTTT TTT trie (601) 371-1000 FAX 371-1259 
Designed especially jor 5.C. Wheel Emm Tin scessssscssscsssssssecseesseseeecees Ask for Jay 
EOP RPL Zookeeper... 
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The Original 


EASY, 


ONE-PERSON POOL TABLE LIFT 
, abit 





MANUAL MODEL 





CONVENIENTLY STORES UNDER TABLE 
4 3" Lift ¢ Heavy Duty 5" Swivel Casters 
¢ Reduce Injury Claims # Reduce Service Calls 

¢ Use With Pool Tables, Air Hockey, Foosball, etc. 

¢ UPS Shipping Weight 65 pounds 


Order Yours Today! 
218-74 ; 075 =NORTE Cl 


: gervieng the ree 
bork py * Call Today 


gw 2 800-762-7057 


Santa Ana, CA 92704 USA 


Tnde-c Ord Way (714) 957-1311 


Company Incorporated Fax (714) 433-2166 










=v = 
=a = 
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CHERRY 
BOARDS 


We'll Beat Any Price 
Kits-Machines-Parts 


1-800-966-9875 


CHANNEL SURFERS sag ye ae 


“FULLVIEWING” CABLE 


GUARANTEED 


LOWER YOUR 
CABLE BILL NOW 


Descramble Premium 
Channels with 
these boxes 


PINBALL PARTS 


23-800 COILS - $199 _ fF} 
<a 


MOST COMMON WILLIAMS COIL! 





a“ $. 89 WIL. LINK & 
PLUNGER 

STAND UP BLUE or ¢ 99 g, 

TARGETS YELLOw ‘s as 


10 #67 FLASHERS 
PER 100 #89 REPLACEMENTS 





© ith aaa Sits 
wl i= 


See Play Meter 
Magazine at 

ACGME ‘96 

Booth #660 







7 DIGIT DISPLAY $3: 
prem. AM) cor. tir 


C&P DISTRIBUTING 


(219)256-1138 PHONE 
(219)256-1144 FAX 









C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 
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BLACKJACK KITS 


3&5 PLAYER 


GO FOR IT (LET IT RIDE) KITS 
MINI BACARRAT KITS 
TRIPLE JACKPOT POKER KITS 


BEACH POKER KITS 


BUILD YOUR OWN 
MULTI PLAYER GAME 


SAVE $1000's 
GAMES BY WHITE, INC. 


LITTLE RIVER, SC 29566 ¢ 1-800-335-4530 


IN MICHIGAN & FLORIDA CALL 1-800-395-3260 
FINANCING AVAILABLE IN MICHIGAN & FLORIDA 




















LIGHTING SPECIALISTS 


Manufacturers of Chase Channel, 
Halogen Tape Light & Architectural 
Lighting. Direct Importers: Rope Lights, 
Belt Lighting, 24V Tapelight, Bendable 
Neon-Like Products-Solid State & 
Mechanical chasers. Bulbs all kinds. 
Quick Service with dependable 
continuing interest in our Customers. 


ACTION 


LIGHTING, INC. 


(406) 586-5105 
800-248-0076 


FOR SALE 
ROY EO) B 
JUKEBOXES 
From $1995 
FOB Tampa, FL 


1-800-966-9873 


Classic Video Boards 
Bought, Sold & Traded 


Super Prices! 
Large stock of 
Overlays & Parts 
Fax Your Want/Sell 
List Anytime 
(770) 279-2791 
Call: (770) 925-8309 


Jukebox Parts 
1940’s thru 1980’s 


Free Brochure 
“Old fashioned Service is our 
specialty. If you trade elsewhere, 
we both lose. Thanks” 


DRAGON'S LAIR 
SPACE ACE 
CLIFF HANGER 
COBRA COMMAND 
BEGAS BATTLE 
ASTRON BELT 
GALAXY RANGER 
INTER STELLAR 
BAD LANDS 

STAR RIDER 
MACH III 

FIRE FOX 


C&P DISTRIBUTING 


TEL: 219-256-1138 
FAX: 219-256-1144 —— 
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BIRMINGHAM VENDING 


Your One Stop 
Shop For Coin-Op 


NOW PROUDLY 
DISTRIBUTING 
MEDALIST DARTS 
MERIT AND U.S. GAMES 
COUNTERTOPS 
NEW AND USED 


BEST SELECTION 
IN THE U.S.A. 
USED CAPCOM CABINET 
SPECIAL 25” MONITOR $600.00 


Rowe-CD-51 .........006- $2999 
Rowe-CD-100 ............. 2999 
Rowe-CD-100A ............ 3299 
Rowe-CD-100B............ 3499 
Rowe-CD-100C ............ 3799 
Rowe-CD-100D ........... CALL 
FOWGsFeG? cick sp heatawens 2 550 
FOWG-F-90 once ee een nee 899 
FOWG-F-O1 6 cee ean teeen 999 
MOWS*AG2 cca sieantanene as 1099 
Rowe-R-91 Combo .......... 1175 
Rowe-R-92 Combo .......... 1499 
Rowe-R-93 Combo .......... 1750 
REDEMPTION 

10 Ft. Skee-Ball (1992 & 

1993 Models) ............ 1999 
Hop-A-Tic-Tac-Toe .......... 2299 
Design Plus Dbl. Bozo BBall . . .1899 
Melody Mouse ............. 2999 
Design Plus Quick Shot Jr. ....1199 
Skee-Ball Tic Tac Toe Two Plyr. .3799 
Meltec Big Mouth ............ 1999 
Meltec Knockdown .......... 1999 
Wacky GQlOl ica cev scans 3699 
Chase the Rainbow ......... 1499 
GCracky Crad .iccvsa nearer 3299 
Hungry Hungry Hippo ........ 2299 
Coastal Trash Can Alley ...... 2999 
C.A.O. Crazy Clown ......... 2299 
Amok Egg Drop Machine ...... 899 
Magic Coloring Book ........ 1599 
Super Bank It (2 w/prog.) ..... 4199 


Bob Space Race Tin Can Alley .4999 


SNK NEW AND USED PAKS 


Fatal Fury |, ll, andil .......... $99 
Samarai Shodown!............ 149 
BUMING PION ciiccvcewevcawcnn 79 
Ponce De Pon .............. CALL 
World Heroes Ii Jet............. 69 
GUE ie here 5h AS RW 99 
World Heroes! & ll ............. 59 
Oeieky FIGN «vc cadennevens 8K 99 
AOL FIQHUNG:.. kis cnc ver nwg nes 49 
Crossed SWOM 6.4) Kéaaacckaeawd 49 


Cap Marvel Comics A-Kit..... CALL 
Cap Marvel Comics B-Kit..... CALL 
Peter Jacobsen 3D Golf ....... CALL 
Dungeons & Dragons ......... $799 
Golfing Greats Il ............. 699 
Super Street Fighterll ......... 499 
street Fighter Wl wn cee eee eee 99 
Area Si NS .0444s50ess wees CALL 
Great Sluggers .. 1... ccc ee ee 99 
Primal Rage... cs cessecccuaes 399 
1000 Mile Rally ll ............ 1199 
Street Fighter Alpha .......... 1299 
Dark Stalker B Kit ............ 599 
DarkStalker AKit ............. 899 
Sega Virtua Fighter Remix ..... CALL 
Capcom Toshinden2 ......... CALL 
Namco Soul Edge “Tekken III”. . .CALL 
PINBALLS MACHINES 
Capcom Pinball Magic ....... CALL 
SIOGIOS) b.saxtacowe eeene es $1199 
Sega Apollo 13 (new) ........ CALL 
D.E. Lethal Weapon Ill ....... 1199 
D.E. Rocky Bullwinkle ........ 1099 
Sega Batman Forever (new) .. .CALL 
Sega Baywatch (new) ........ 1999 
Sega Maverick ............. 1999 
D.E. Tales From the Crypt ..... 1899 
Sega Frankenstein .......... 1899 
is FIO oes ose RRR SS RS 1099 
D.E. Jurassic Park ....5 ss es 1599 
U6, SA WEIS. cckigaethneaes 1299 
DE. LMNs ese e nee eevee eas 850 
UE WS 6 se 8 OR eR ES 1745 
Ue. BANE 6 és-necw owen ks 1199 
Premier Deadly Weapon ....... 750 
D.E. Guns and Roses ........ 1799 
Premier Street Fighter ll ...... 1499 
Premier Wipe Out ........... 1599 
Williams Fish Tales .......... 1299 
Premier Cue Ball Wizard ...... 1499 
Premier Freddy Krueger ...... 1899 
Premier Gladiators .......... 1199 
USED DART MACHINES 
ARA 6000 as/is complete....... $400 
ARA 6000 . ic ciecierieeenwaes 550 
ARA 6300+IIT as/is complete ..... 650 
ARA 6300+Il as/is complete ...... 550 


ARA Super 6300+II w/New Target . .700 
ARA Super 6300+II w/Top Monitor .800 
ARA 6349 COORS w/Top Monitor .800 


A: GRY: 2660 a8 Se oO OS 1399 
Merit Premier Pubtime.......... 750 
Mert PubtiMG «6666 bie w ews 750 
Merit Pubtime 24+2............. 800 
Merit Scorpion ........ee000% 1399 
Valley Cougar Non Fold......... 899 
Valley GCOUGEE 245k bees ee Kes 1299 


BIRMINGHAM VENDING CO. 


Established 1931 


540 Second Ave. N. ¢ Birmingham, AL 35204 
(205) 324-7526 
SE-800-238-8363 


4542 L.B. Mcleod Rd. * Orlando, FL 32811 
(407) 425-1505 
FL-800-330-1233 


National Toll Free 800-288-7635 « Fax (205) 322-6639 
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POKERS & 8-LINES 
The biggest selection and the best prices anywhere including: 
W7, W8, W11, Cherry Master, Cherry Angel, Super 2 in 1, Magical 
Odds, Cherry Bonus Ill, Gold Slot, Bank Robbery, Treausre Island 
and Treasure Island 94, High Speed Bonus. Riverboat, Jackpot 
Bonus, Mega Double, Lucky Girl, Handy Card, Poker Genius, Bingo 
Club, Go-Go Star, and many more! 





Top notch Customer Service 
and Technical Support! 

Great prices and quick turn 

around on: 

-all poker and 8-line pcbs 

-Mars & Leisure BA's 

-monitors, ticket disp., 

power supplies 
-and much more. Call today 


NEW WILD CAT SUPER 
The Hottest new 8-line board 
since Cherry Master! 
-adj. on screen jackpot 
-bar fever, bell fever, cat fever 


SPECIALTY’ PROGRAMS 
FRUITS and BELLS: 
Approved in lowa for use accord- 
ing to lowa code 99b.10 and is also 
in compliance with the new Texas 
redemption law. 


HIGH SCORE 8: 

Features separate CREDIT and 
SCORE columns and high score 
initial entry which makes its’ game 
play parallel to all other amuse- 
ment games. It’s legal in states 
where other games are not! 


Great graphics and audio. 
Available in dedicated pcb or kit 
for Cherry Master board! 







We Now Accept: 


EL 
= > 
Rie. eae 


500 CENTRAL AVENUE e ATLANTIC HIGHLANDS, NJ 07716 


INC. 


A 
TECHNOLOGIES 








PHONE: (908) 872-9800 OR (800) 979-9801 ¢ FAX: (908) 872-0003 
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See you next year... 










September 26-28th 


312-245-1021 
fax: 312-245-1085 


internet: amoa@sba.com 









“4 


Amusement & Music Operators Association 
401 North Michigan Avenue © Chicago, IL 60611-4267 


HELP WANTED AD 


mats tp sth cats || UAL ENC COUNTING. 


a career growth opportunity (bowling industry 
experience NOT required), for one of it's locations = ieee | 
in southern New Jersey. a allay eid 


We seek an individual who will focus on: pe Lael 


* new business development 
* provide superior customer service 
* maintaining & improve budget numbers 


We offer a highly competitive base salary 
& aggressive incentive plan. Currency Counters, 


; Coin Counters and 
Complete henefits package. Pain Sonars. 


Submit resume to: Ry Call us for more 
information and a 
Cluster Manager dealer near you. 


AMF Bowling Centers 


1432 Route 70 East 5 ) SCAN COIN 


Cherry Hill, NJ 08034 


ee 800-336-3311 2% 
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vA check this out! 


3 player blackjack "ROYALE 21” by S.€.D., Inc. 
available in two sizes! 


“street” version "table" version 
same size of 3 player arcade game size of a real blackjack 


advantages of “Royale 21” 

*25" color monitor *single logic board *adjustable credit value *adjustable “time out” 
*indivdual bill acceptors per station *available with remote knock off-printers-or ticket 
dispensors *internal and external bookkeeping switches *ua4 mars stacker units 
*full year warranty 


street version $7500.00 table version $8200.00 
FEBRUARY SPecIAL FREE PRINTER WITH PURCHASE! 





additional products & supplies 


#13” or 19” eight line games w/hsv 300 as lowas... $975. 
¢OQmega double up poker starting as lowas......... $1100. 
v Mars UA4 600 stacker as lowas ................ § 490. 
4HSV300 Validator as lowas ..................-.- S$ 180. 
#Victor Six Board and Plex as lowas.............. § 385. 
¢13” or 19” kit ready cabinet as lowas............ S$ 625. 
call for additional pricing on kits, parts, and supplies! 


1-800-362-1187 or 864-234-4501 
S.E.D., INC. 


6099S Ponders Ct., Greenville, SC 29615 
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STANSFIELD VENDING, INC. 
P.O. BOX 157 « LA CROSSE, WI 54601 
CALL MAX ° 608-782-7181 


AUTHORIZED PARTS & SERVICE CENTER DARTS 


Ae Ia a Ne NST / THIS PRICE!! 
FACTORY TRAINED SERVICE TECHNICIANS $575.00 


The Source for Complete For a Clean--Nice Looking 


Good Working--Street Ready 


seeburg & Sony Service Super Six Plus II 
¢ QUALITY SERVICE 3 SKEE-BALLS 


°e LOW COST RECENTLY REFURBISHED 


R 0 BUY ONE OR ALL THREE --$495.00 EACH 
¢ FAST TURNAROUND 4 Player VIRTUA RACING with Tower 
BILL ACCEPTOR REPAI R ROCK-OLA GALA CD $2495 


$14,000 
e ARDAC e DIXIE-NARCO ¢ ROWE $600 UNDER NOVEMBER BOOK 


1-800-531-1230 me ae 


WESTERN RESERVE GAMES, INC. | | besocnos sian: 


21651 Tungsten Road ) STREET FIGHTER 
SUPER MARIO 


Euclid, Ohio 44117 TWILIGHT ZONE 


SIZES WIDTH/DEPTH 
Full pg. (image area) ie S| 
3/4 pg. 1” x ¢-1/2” 
2/3 pg. 4-5/8” x 10” 
1/2 pg. island 4-5/8” x 7-1/2” 
1/2 pg. horizontal 1” x 4-7/8" 
1/3 pg. square 4-5/8” x 4-7/8” 
1/3 pg. vertical 2-1/4” x 10” 
1/4 pg. vertical 3-3/8" x 4-7/8" 
1/4 pg. horizontal 4-5/8” x 3-3/8” 
1/6 pg. vertical 2-1/4” x 4-7/8” 
1/6 pg. horizontal 4-5/8" x 2-1/4” 
Per column inch 

(minimum one inch at $30) 


GENERAL POLICY 

PLAY METER’S Classified (Money Pages) advertising is primarily intended for: buyers and sellers of used equipment, support and supply firms and 
employment opportunity ads. We reserve the right to reject advertising that does not fall within the scope intended for PLAY METER’S Money Pages, or 
any reason we deem appropriate. 

PLAY METER’S classified advertising is NOT agency commissionable. 


DEADLINES (for classified ads only) 


Reservations and raw copy deadline for ALL classified ads is the 15th of the month prior to issue date (e.g., March 15 for April issue). 


GRAPHIC SERVICES 
The PLAY METER art staff will assist in typesetting and layout of ads to be placed in the classified section of our publication at no additional cost. Rough 
layouts must be provided three working days before the ad copy deadline. 





PLAY METER 158 FEBRUARY 1996 


PLAY ME 


Have your own copy of Play Meter Magazine 
delivered to your home or office. Call (504) 488- 
7003 or FAX (504) 488-7083 to start your subscrip- 


tion today. 


PLAY METER MAGAZINE ¢ P.O. BOX 24970 ¢ NEW ORLEANS, LA 70184-9988 


Yes! | want to receive every issue of Play Meter. Please enter my 
subscription as shown below: 


(] Mr.C) Ms. Name 
Street 

City 

Zip 

Signature 


Title 
Company 


[} Payment Enclosed 
Charge my: 


Card No. 


(} New 
[} Renewal 


Check One: 


(} Manufacturer 
(} Distributor 





(| Other 


Please Specify: 


Telephone 


(J Billme 
(} Visa (] MasterCard 


Card Exp. Date 


USA *Canada *Foreign 
$60.00 $60.00 $150.00 
110.00 110.00 
150.00 *Payable in U.S. currency only 


(} Route Operator (} Support & Supply 
_} Arcade Operator (} Technician 





Harness of Quality 
Amusement and Industrial 


CUSTOM, JAMMA, 8-LINE 
ADAPTOR BOARDS 
QUANTITY DISCOUNTS 


Louise’s Harness Shop, Inc. 


100 Spring Street 
Tuscumbia, Alabama 35674 


1-800-365-1941 
FAX 1-205-381-6180 





FOR SALE 


SOFT 
a W\ 
STRUCTURES 





New Last Year 
Mint Condition 
Liquidation Price 
with financing 


(954) 942-5474 
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LATINO jukebox Top 30 
December 1995 


COMPILED FOR COMPACT DISC JUKEBOX OPERATORS 












HIS CHART 


ALBUM TITLE ARTIST NAME 
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SAMPLING BY THE 
LATIN JUKEBOX, G. GROVE, CA 
BASED ON ACTUAL 
JUKEBOX PLAY REQUEST. 
TO ORDER CALL 1-800-LATIN CD 
1-714-895-5250 
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VIDEO CONNECTION 1150 INDUSTRIAL PL., #110, DIXON CA 95620 
COMPLETE FACTORY KITS 


ALL KITS CONTAIN: Legal P.C. Board, Marquee, Overlay, Wire Harness, Stick, Buttons & Instructions! 


Marvel Superheroes (Capcom's Latest Money Maker)..CALL 
Wrestlemania Super Low Closeout Price! 
Tekken Il (2 Pl., Polygon Fluid Motion Graphics)......Super 
Mortal Kombat 3 Ultimate (Hottest New Piece) Reduced 
Killer Instinct (Unmatched Graphics & Income) Reduced 
SF the Movie (Van Damme in Digitized Video!) ........ Close Out 
Great 1000 Mile Rally Il (w/Steering Whee! & Gas Pedal) ..1195 
Great 1,000 Mile Rally (Driving Masterpiece) 

Viper Phase One ..CALL or Raiden DX...895 or Raiden Il..750 
Don Pachi (2 PI., Raiden II Style Space Shooter) 695 
Gals Panic Il (Vert. Digitized Models Strip to Buff)....695 
Eagle Shot Golf (Great Tavern Piece) 

Krazy Bowl (1-4 Pl, Trackball or Joystick, u/r or Table) ..495 
Primal Rage (2 PI., Digitized Dinosaurs-New Fact. Kit) 450 
Super X (Raiden II Style Space Shooter) 

Street Fighter Alpha (“B” Kit w/Exchange) 

X-Men (2 Pl., Capcom’s Best $ROI “B” Kit Exchange)..395 
NBA Jam PCB & Marg....195 or NBA Tour.Ed. Chip Kit 395 
Punisher (Final Fight Style Top Earner) 

Badlands (2 PI., w/Steering Wheels & Gas Pedals) 
Capcom Bowling or Coors Light Bowling (w/T-Ball) ..350 
Mortal Kombat Il (2 Pl., Excellent Digitized Warriors) 350 
Battletoads (Cartoon Style Outer Space Sleeper) ..325 
Fireshark or Super Macross (2 PI., Vert. Shooters) 

Varth Op. Thunderstorm (2 PI., Excellent Raiden Style Shooter) .295 


Classic PC Boards--Bought and Sold 


Uprights 
MK 3 Ultimate in 25” Dynamo 2995 
Marvel Super Heroes in 25” .2595 
1,000 Mile Rally in 25” Dynamo .1795 
Chase HQ (Driver) 
Afterburner 
Pole Position II (Driver) .... 


WANTED FOR $ CASH $ 
MKIll, Lethal Enforcers, Tekken, MKIl, 
X-Men, Monster Bash, Run & Gun, 
Raiden Il, Midway Cocktail Tables, 
and many others 


Ms. Pacman 


Stargate 
Galaxian 
Centipede 
Omega Race 


FREE NEW 1996 CATALOG 
JUST PRINTED! ¢ CALL NOW!! 


Cocktail Tables 


195 or Super Hi Impact 
Warriors of Fate (2-3 Pl., Medieval Fantasy Adventure) ....250 
Double Wings or Dogyuun (2 PI., Raiden II Style Shooters) 195 
Tetris (Excellent Novelty) 350 or Bloxeed 
Survival Arts (2 Pl., MKI| Look-a-Like-New Fact. Kit) ..195 
Knuckleheads (4 PI., Good, Strong, Fighting Piece) 195 
U.S. Classic (Top Notch Golf w/trackball) 
Numan Athletics (Sports Action-New Fact. Kit)....195 
Great Slugger (2 Pl., Baseball Action-New Fact. Kit) 195 
Total Carnage (Robotron Style Cartoon Shoot-um-Up) ..195 
Legionaire (2 Pl., Final Fight Style Street Brawl) ..195 
Mortal Kombat or SF Champ. Ed. (Full Kit) 
DarkStalkers or S.F. Turbo (“B” Kit w/exchange) .. 
Aliens vs. Predators or Dungeons /Dragons ("B’ Kit WEx.)..95 
Defender, Stargate, Joust, Robotron, — .Cheap 


P.C. Board Reduce Mon Wt Proce ey $50 
Reduce Most Kit Bdedl | By Reduce Mon Wt Proce ey $50 


Neo-Geo 1, 2 or 4 Slot (with one free cartridge) Reduced 
Shodown 3 


Samurai Shodown Il....150 or King of Fighters ‘94...150 


We Will Meet or Beat Any Price!! 
EXPERT VIDEO GAME REPAIR 


Countertops 
US Games Bar Brain (9” color) .595 
Merit Pit Boss or Phrase Craze 450 
Mini Boy 7 Casino (13”) ... 
Kramer 4-in-1 Casino 
Little Casino II (9” color) ... 
Big Event Golf 


We do Expert Conversions 


Call Toll Free: 


Sé Habla 
| AS) oF. Fale) &: 


1-800-44-Hot-Kits ¢ (1-800-444-6854) 
Ph: (916) 678-5189 ¢ Fax: (916) 678-1313 
VC Now on the Internet HTTP://WWW.NS.NET/VC 


BUYeSELL*TRADE 





Mester Card 
WE ARE EXPORT EXPERTS 


Calendar 


February 15-17 
AMOA Council of Affiliated States 
Meeting, Alexis Park Resort, Las Ve- 
gas, Nev. Contact Kim Rundle at 
AMOA, (800) 937-2662; fax (312) 
321-6869. 

February 15-17 
Leisurexpo ‘96, Orange County Con- 
vention Center, Orlando, Fla. Contact 
Al Barry, (305) 448-7976; fax 
((305) 448-4630. 

February 16-18 
South Carolina Coin Operators Asso- 
ciation Annual Convention and 
Trade Show, Sheraton Hotel and 
Convention Center, Columbia, S.C. 
Contact SCCOA, (803) 345-2048; 
fax (803) 345-1051. 

February 20-23 
International Pizza Expo, MGM 
Grand Hotel, Las Vegas Convention 
Center, Las Vegas, Nev. Contact Ger- 
ry Durnell, (812) 949-0909. 

March 7-9 
American Coin Machine Expo, Or- 
ange County Convention/Civic Cen- 
ter, Orlando, Fla. Contact William T. 
Glasgow Inc., (708) 333-9292; fax 
(708) 333-4086. 

April 11-13 
National Automatic Merchandising 
Association Western Convention and 
Trade Show, Anaheim Convention 
Center, Anaheim, Calif. Contact 
NAMA, (312) 346-0370; fax (312) 
704-4140. 

April 18-21 
Bulk Vendors Expo, Radisson Hotel, 
Scottsdale, Ariz. Contact Morrie 
Much, (312) 621-1400. 

April 29-May 4 
AMOA-National Dart Association In- 
ternational Team Championships, Sa- 
hara Hotel, Las Vegas, Nev. Contact 
Mike Smythe, (800) 808-9884 or 
(317) 387-1299; fax ((317) 387- 
0999. 

May 2-3 
Riverboat Gaming Congress & Expo, 
New Orleans Convention Center, 
New Orleans, La. Contact Alan 
Liebensohn, (212) 594-4120; fax 
(212) 714-0514. 

May 24-June 1 
16th Valley National Eight-Ball 
League Association International 
Championships, Riviera Hotel & Casi- 
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no, Las Vegas, Nev. Contact Gregg El- 
liott, (800) 544-1346 or (517) 893- 
1800; fax (517) 893-0103. 

June 21-23 
Illinois Coin Machine Operators As- 
sociation Annual Meeting, Oakbrook 
Hills Resort, Oakbrook, Ill. Contact 
ICMOA, (708) 369-2406; fax (708) 
369-2488. 

July 18-20 
13th Billiard Congress of America In- 
ternational Trade Expo, Minneapolis 
Convention Center, Minneapolis, 
Minn. Contact Frank Zdy, (619) 278- 
3877; fax (619) 268-9372. 

July 26-27 
Pennsylvania Amusement and Music 
Machine Association Convention and 
Trade Show, Seven Springs Mountain 
Resort. Contact PAMMA, (800) 521- 
7778 in Pa., or (717) 232-5322. 

August 15-17 
Ohio Coin Machine Association Con- 
vention and Trade Show, Ramada 
University, Columbus, Ohio. Contact 
OCMA, (614) 888-9772; fax (614) 
888-9767. 

September 30-October 3 
World Gaming Congress & Expo, Las 
Vegas Convention Center, Las Vegas, 
Nev. Contact Alan Liebensohn, (212) 
594-4120; fax (212) 714-0514. 

September 26-28 
Amusement and Music Operators As- 
sociation Expo, Dallas Convention 
Center, Dallas, Texas. Contact 
AMOA, (312) 245-1021; fax (312) 
321-6869. 

October 8-11 
Fun Expo, Sands Expo and Conven- 
tion Center, Las Vegas, Nev. Contact 
Bailey Beeken, (914) 993-9200; fax 
(914) 993-9210. 

October 27-28 
Amusement and Music Operators of 
Virginia Annual Convention and 
Trade Show. Contact Bill Carnohan, 
(804) 748-2092. 

October 31-November 2 
National Automatic Merchandising 
Association National Convention and 
Trade Show, America’s Center, St. 
Louis, Mo. Contact NAMA, (312) 
346-0370; fax (312) 704-4140. 


For international events, see “Inter- 
national Scene.” & 


162 


Ad Index 


ACME Expo 
Advanced Games & 


American Changer 
Antique Apparatus/ 
Rock-Ola 


Baton Lock 
Bob’s Space Racers 
C L-Electronics 


Coin ConneXion 
Data East 
Deltronic Labs 
East West Markets 


Green Games 
GTI Expo 
Hoffman & Hoffman 


Merit Industries 

Micro Manufacturing 
Muncie Novelty 

Namco America 
National Ticket 

New Orleans Novelty 
NSM-America 

Playfair Shuffleboard 
Premier Data 

Randy Fromm’s Arcade 


Roger Williams Mint 
Rowe International 
S&B Entertainment 


Sega Pinball 
Seidel Amusement Machine .. 
Silent Partner 
Skee Ball 
Smart Industries 
Time Warner 
Interactive 
Valley 
Recreation ..67, 69, 71, 73, 75 
Van Brook of Lexington . .43, 72 
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THE ROWE 
CURRENCY FAMILY 


For any application and in 
any configuration, Rowe has a bill 
changer or bill acceptor that is 
designed to meet your needs. 
Proudly made in the U.S.A., all 
are built with legendary Rowe 
quality. 

Rowe Bill Acceptors 
¢ High-security 

¢ Better acceptance 

¢ More denominations 

¢ Interchangeable stackers 

150 to 2,000 bills 

¢ UL approved 

e 2-year warranty 

¢ Toll-free service number 


$1, 5, 10, 20 BULLS 
A a “ Bi 
‘Vg 


¢ High-security construction Contact your local distributor 
Rowe Bill Changers ¢ High-capacity hoppers or Rowe International 
e Advanced electronics e Separates denominations (201) 887-0400. 
¢ Complete diagnostics ¢ Toll-free service numbers 


ROWE FILLS ALL OF YOUR CURRENCY REQUIREMENTS. 
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™&©1995 Atari Games Corporation/Time Warner Interactive. All rights reserved. 
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ao Time Warner Interactive 6/5 Sycamore Drive Milpitas, CA 95035 408/434-3700 





Top Secret 
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Yovernme ft Sech 
Stealth Techim@logy 


‘ontainment Failure 


taantst 


Infegta ™ 





uminent Meltdown 
dostile Intruders 
Decaying Flesh 
UFO's 
CIA Coverup 





Nuclear Stockpile 







Genetic Engineerin 
Germ Warfare : 
Alien Invasion— 
Area 51. 
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